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Abstract

The increase in the commercial relations betw een the United Kingdomand Mexico
has brought more interest from British media. They have presence in new spapers,
radio and TV, but especialy print media has detected and cultivated the relations of
the tw o countries, especially financial.

There are around 15 British correspondents in Mexico w hose primary interest is in
business, then culture, tradition and poltics, but they tend to mislead audiences
w hen reporting extraordinary events, like disasters or tragedies.

Their coverage can be seento be as influential as the presence of US media,
especially w ith the Mexican government and local media, but none of themhave
penetrated the most pow erful media: commercial television.

From the perspective of Mexican journalists, the British and other European media
reflect a different new s angle fromthe high presence of US media in Mexico.

Despite the largely quiescent poltical and diplomatic relations betw een the UKand
Mexico, the increase of British foreign investment indicates a regard for the Aztec
country as an energing econorry. A case study about the coverage by the Financial
Times related to the financial irregularities of a charity led by Marta Sahagin de Fox,
the Mexican president’s wife, will illustrate the discussion(B
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Who are these strange faces in Mexico?
Palefaces, yellowfaces, blackfaces? These are no Mexicans!
Where do they come from, and why?

Lord of the Two Ways, these are the foreigners.
They come out of novhere.
Sometimes they come to tell us things,

Mostly they are the greedy ones.
What then do they want?

They want gold, they want silver from the mountains,

And oil, much oil from the coast

They take sugar from the tall tubes of the cane,

Wheat from the high lands, and maize;

Coffee from the bushes in the hot lands, even the juicy rubber.
They put yp tall chimneys that smoke,

And inthe biggest houses they keep their machines, that talk
And vwork iron elbows up and down,

And hold myriad threads from their clavns!

Woncderful are the machines of the greedy ones!

The Plumped Serpent, DH. Laurence



CHAPTER ONE

Introduction

‘One bad decision after another. Travel back far enough through history and, if
you are feeling uncharitable, you can lay the blame at the door of the Incas.”

This story published n the Guardianin May 2004 w as not about the ancient empire
from Reru, but about the Aztecs; it w as called Whyis Mexico City sinking? How could
a British new spaper make such ridiculous mistake, confusing tw o of the biggest
Arrerican pre-Hispanic civilisations?

After many complaints from their readers, tw o days later they corrected the mistake
brightly, explaining the confusion.? The story w as published in the science pages, so
it is perhaps understandable that the reporter w as not very know ledgeable on Latin
Anerica.

The enbarrassing story about the Incas reflects part of the sloppiness of the British
media, not just of The G uardian, despite being one of the nost balanced and
trustw orthy papers. 2 The fact that it passed through at least one editor, and one
subedtor and nobody took it up, show s the level of ignorance about Mexico.

The article about the Incas w as w ritten in London, but most of the corresponderts in
Mexico w ould not make such mistakes.

This dissertation will discuss the extent of such ‘deviances’ and other circurmstances
that can affect the coverage of British journalists in Mexico. Of course, this isolated
case w ould not undermine the w hole process, but w hich process? To answ er this is
important to identify not just political and econonical factors, but cuitural beliefs

betw eenthese tw o countries. The questionis: How Mexican joumnalists quote and
evaluate the British media?

A starting point is a study by the British Journal of Psychdogy that analyzed
specifically the rational and magical thinking in Britain and Mexico and the influence
w ithin these beliefs in public opinion, the government and Mexican journalsts.

" Guardian,May 6 2004, p. 2.

2The newspaperpublished thenext correction: The Aztecs,or Mexica, built theoriginal city of Tenochtitlan

after they settled and then dominated the Valley ofMexico fomthe 12th to the 16th centuries. The Incas
originated around Lake Titicacaon the borderbetween Peru and Bolivia, but their empire extended only as far
notth as Ecuadorand Colombia(Guardian, 2004,p. 21).

3 The Guardian is oneofthe most respected newspapers in the UK since it started as The Manchester Guardian
1821. Then in 1964, the paper noved to London to thenational market. Since 1936 Guardian Media Group, who
publishthe Guardian and Observer, is owned ofby the trustees ofthe Scott Trust, which “ also has the duty to
maintain a securefinancial footing for thebusiness” (Guardian, 2002).



Within their conclusions they found that British people believe that science is the only
w ay to account for natural events, and contrary Mexicans w ould be more tolerant
tow ard magical explanations. The media are one of the factors affecting these

assunptions* that w il lead this discussion.

Tw o styles will guide this dissertation: acadenic and journalistic. The academic part
w ill be conducted in three essays: the firstoneis areview of the literature about the
topic dealing w ith international communication and theoretical discussions betw een
Britain and Mexico, their media corporations and their correspondents. The second is
an evolution of new s values spread to the w orld, especially the meaning of dbjectivity
and the latest debates about it. The third article is a case study about the controversy
betw eenthe Financial Times and the Mexican first lady in January 2004, the
coverage of the irregularities of her charity and the political scandal folow ing it. This
w as acrucia and unique situation that reflected how aforeign paper caninfluence a
country, its media and public opinion, and force pow erful figures to act in response.

Section tw o includes four articles. The first one, a six nmonth quartitative content
analysis about the coverage of Mexico in the British press, that explores the pattern
of the coups and disaster syndrome, but also topics related to business, tourismand
cultural values.

Bath, the content analysis and the academic part of the dissertation, are drectedto a
British audience: joumnalists, acadenics, government and, of course, ordinary
readers. In opposition to conventions, the methodology is explained at the beginning
of each chapter if it is required.

The last three journalstic articles discuss the coverage and primary data fromaround
20 interview s w ith editors, intemational correspondents, reporters and media
analysts fromMexico and the United Kingdom.® They are w ritten mainly for a

Mexican audience as analytical features, in a style that w ould be used in a Mexican
magazine. That is w hy bullet style (or numbering) w hich are not commonin a UK
new spaper, w ould readily be ina magazine as in a separate box.

The three articles reflect the view of British reporters interview ed in the United
Kingdom and in Mexico Qty, and Mexican reporters interview ed in both capitals. The
main objectives w ere to discover w hat the actors w ithin the new s process think about
their w ork? What are the media relations betw een the tw o countries? And w hich
aspects have not been covered?

Some of the interview ees only accepted to talk off-the-record and the information
provided by themis not directly attributed. The latter might be referredto as aw ell
placed source, a senior journalist or media analyst. There are widely accepted terms
to cover such eventualities as the wish for anonymity —as w ilnessed in the British

* The journal says: In W estern culture an individual is encouraged (by school education, media, art, interpersonal
communication and other anltural inpacts)...in a non-Western society the ‘pressure’ ofscientificrationality on
anindividual is substantialy less evident—due to thelack of formal scientificeducation and the abundance of
Ere—Christian magical beliefs and superstitions.(Subbotsky-Quinteros, 2002, pp. 519-543).

The four articles are based on interviews faceto face, by enmil and telephone realized in London and Mexico
City. The questions for British correspondents were: 1-W hy is yourmedia is interested in Mexico? How do you
cover Mexico, topics,sources? W ha do you think about Mexican journalism? Andhowis itto reportin Mexico
and what is yourrelation with the government and conpanies? Mexican journalists wereasked: Whatdo you
thing about British media? How and when do you quote the British nedia? What is theinfluence oftheir stories
in the Mexico? And how do they cover Mexico?



Lobby system Most of the interview s and quotes fromthe Mexican press and books
in Spanish w ere translated to English by the author. The journalistic articles also
include footnotes w hen is inportant to give a context for a British audience.

The second article, (the first journalistic one) is a chronicle of the evolution and
grow th of the Mexican economy and financial reporting fromthe 70s, through the
devastating 80s, the 90s poltical crisis, and at the sarme tire the contradictory

development as a successful emrerging market.

The third article explores the view s of British correspondents covering the biggest
Spanish speaking country inthe w orld, and the conmercial agreenents betw een
radio, TV and new spapers. The last one reveas how Mexican journalists think about
the British media: Are the British more important than those fromthe US in

new sroors? How do they quote them? What is their influence in Mexico?

The 10 appendixes are short topics that are not directly related to the main topic, but
that will give aw ider angle of the context. The little articles w il help to understand
process and ilustrate examples related to the main topics of each article and essay,
and will be indicated if necessary.

Polite people covering savages

When a correspondent arrives in Benito Juarez airport in Mexico Gty they w ould
need aprocess of understand w hat Alan Rding, a British correspondent that covered
Mexico in the 70s, calls the ‘conplex Mexican society.”

To start ‘digesting the essence of the country they w il learn that modern Mexico
unlike other Latin American countries has not been destabiised by the Church and
the Army, and the post-revolutionary armed forces in 1910 never developed an
aristocratic officer class.’

Now , four years after the old ruling party lost the presidency in 2000, Mexico is still in
a transition to dempcracy.® Among other things, all decisions in the political arena are
prematurely focused on the 2006 presidential election, as w itnessed by the fact that
tax and electrical reforms have been delayed, and the congress is ruled by the
opposition.

The Historian Jean Meyer also goes to the core of the matter: the danger s not just
that many people w ill be disilusioned about real derrocracy, but that it is happening
w henthere is stil much hunger and poverty that has not been solved. “People are

not interested in freedom because they are starving.”

6 Riding describes Mexico as acountry that evolved fromever-present pre-Colombian roots and the Spanish
conquest that has produced themost "mestizo"nation in Latin Anerica (Finandial Times, July 181987,
Saturday, p.14). He wrotetwo books about Mexico. The first one* Distant Neighbours”in 1984,a portrait ofthe
Mexicans; the second “ Inside the Volcano”, wherehe asserts that Mexico as a nation searches endlessly foran
identity: hovering anbivalently between ancient and nodem, traditional and fashionable, Indian and Spanish,
Oriental and W estern. And it is both theclash and thefusion oftheseroots that the complexity ofMexico
gesides.(Riding, 1989,p.3.)

Financial Times, Jllly 181987, p. 14.
8 One ofthemostinfluential journalists, Rafael Loret de Mola, explains that thepolitical crisis can be defined as
communicative worry in the media and a collectiveuneasiness insociety that stimulates political persuasions in
thegovernnent (Zocalo, Julio 21, 2004)

¥ Reforma, June 192004, p.21.



According to Ronald Buchanan, an Fish-Mexican journalist, w ho has ived in Mexico
City for 18 years and reported for Financial Times, Daily Telegrgoh, Daily Mail and
others, it is kind of difficult to explain poitics in Mexico:

The (so called)™® democratic transition is an extension of the old system, witha
privileged group, the powerful political groups. It's very similar to the vay it
worked in the past, to the extent that instead of fighting intemally within the PRI,
nowthere are most separate parties.”

The Mexican anthropologist Roger Bartra has dedicated much time to study the
construction of Mexican and Latin American subjectivity and European fascination
with it. Amazingly, inthe last 30 years the British press has not w ritten anything about
him just one article the Times, about an art exhibition in Spain:'?

...afascination with our inner selves and primitive ancestors has been a
powerful force in Western culture, and its artistic representations are marked by
the need to distinguish ourselves from any existing "savages.”™

Hispanic America, the biggest number of countries w orldw ide speaking the same
language, joins the same race and sustains sinilar ancient cultures. Widespread
debate anong Latin American sociologists and social theorists has risen on the
question of w hether or not countries in the region are nodern and s related to the
place of Indian cultures.* After 500 years, sixty percent of the population in Mexico s
mixed-blood race or mestizo, around 30% are Indians and 10% w hite.'® This is w hy
Indian cultures are one essential part of Mexican culture in one side, and racial

mixing constitutes another part, the Western one: this is considered the starting point
for understanding Mexico's version of modernity. '

Bartra beleves that the Mexican syncretismhas helped hegenonic groups to convey
the idea of anidentity above culturaland class differences, and “such an idertity has
been akey element inthe formation of a capitalist state, w hich seeks to hide the
multif aceted character of the country.”

After somre lessons of this beliefs, the correspondents w ould also have to read one of
the most complete portraits of the Mexicans; “Labyrinth of Solitude” w ritten in 1950

by the Literature Novel Price Octavio Paz. Hs essay is a historic description of the
Mexican identity, the mix of cultures, the sense of death and life, and the European
Catholicismlegacy."”

19 My words.
' Buchanan, 2004.
12 A search in Lexis Nexis with the name Roger Bartra“ in “ UK newspapers” will show just onearticle, nost of
theresults are in Mexican newspapers and magazines like Nexos,La Jornada or Este Pais, and Europeans like
LeMond fromFrance and El Pais from Spain. Some US nediadid quoted him, but no more than two
P}aragraphs.

Times, February 25,2004, p. 15.
4 Another important figure that analyzed Mexican culture was the Mexican Novel Literature Prize Octavio Paz.
Heargues that historically Anglo-Saxon Anerica inherited the critical ideas of18th century Furope and the
Rebrmation, Hispanic Americawas heir to the Catholicuniversal monarchy. (Paz, 1979.Cited by Herrera,
1998, pp. 105-115).
15 Gensus Mexican Population,2000.
' bid.
17 Other classic books about Mexican identity have been wiitten by written by characters like Elena
Poniatowska, Femando Benitez, Roger Bartra, Leopoldo Zea or Enrique Krauze.



I mght be easier for themto find guides about Mexico. For instance, areference is
BBC reporter Nick Caistor, atranslator of Latin American w riters into English w ho

has w ritten tourists guides about Mexico.

According to himthe best of Mexico is in the pre-Hispanic and Hispanic w orld, the
Mexican revolution and the modern Mexico. This mixture interests a lot:

You do not look at a Mexican as any person; it's a very strong civilization, with
dfferent shades and very deep roots. There are also contrasts like the mega
polis of Mexico Cily and the courttry side; it is abeautiful country, |like
especidly Oaxaca '®

He w rote the volume Mexico City, as part of the series ‘Cities of the Imagination’, that
descrbe the contrasts of Mexico:

Where the air is clear showed the chaos of urban life, the way the city had been
torn down and rebuilt, and the way that people had been sucked in from the
countryside and lived chadtic lives, full of want, and difficulty and poverty. And
yet, at the same time, Mexico City offers pegple the opportunity to get out of that
rura boredom and crushing life of the peasant." %8

18 Gaistor, 2004.
' BBC Mundo,2003.



SECTION ONE
ESSAY ONE

Literature Review:
Historical relations in a media-savvy worid

Information is power in the foreign policy sense.
Bernard Cohen, The Press and Foreign Policy

In 180 years of dplomatic relations betw een Mexico and Britain, the evolution of
media industries has transformed the developrrent of their poltical foreign poicies.
Historical research, new spapers and comnunication theories can contribute to
understanding this process.?®

Mexico's geo-poliical role as a junction in the 19" Century betw een Euroee and the
Pacific, and as a strategic neighbour ‘ally®' of the United States inthe 20™ Century,
has forged economical and political interests betw een these tw o countries of Morris
and Mariachi. To study Britain— as a former Errpire, and one of the main actors

w ithin the international media flow of information and their tradition of freedom
pluralism and aggressiveness, is important to understand their foreign affairs and
media polcies.?

In this context the approach to British mediaw il focus on their econorric and political
interests in Mexico, especially in the early 19" Gentury identifying three important
rokes:

1.-Expanding the commercialinterests of the Enpire.
2.-Industry and manufacturing in the early 20th Century.
4.-The information battle w ith the US to control Latin Anerica.

Foreign politics

The origins of international communications® are based on international relations
theories dating back to the early 19" Century. Inthose days the free-market
economy w as promoted by econonist Adam Srrith, w hich favoured competition
betw een individuals and corporations free of government intervention. Inthe late 19"

20 Hansen etal, 1997,p. 67.

2! Foreign relations between Mexico and the United States havealways been esoteric, violent and economically
dependant. Three wars in nore than 100 years related to thedecrease of European influence in the 19t Century,
and thesupremacy ofthe US inthe 20", The influence is reflected in Mexican society has been a perpetual
conspimacy, especially after 1867 when the US Civil War ended (Katz 1981, pp 120-136). Even recently, in
December 2003, the Mexican fonmer United Nations officer, Adolfo Aguilar Zinzer resigned because he
nentioned the old nationalist quote: ‘Mexicois the backyard ofthe United States’ (El Universal,2003, p 1).
Thus Anti-Americanismhas grown in thelast years; a survey in 2000 says thatin Mexico, 67% ofrespondents
held a “good” or* very good” opinion of the United States. That figure has fallen in2003 to 53 %, while 39%
now hold a “bad” or “very bad” opinion, up from18%in 2000 (Latinobarometro Chile,2003).

22 In recent years academicstudies have misedissues about communication within societies and exploration of
historical developments in communication systens. Hansen says: “ We need to be aware of the conplexforces
when policies arebeen made. He wams about what a particular policyis: in a singledocumnent, a series of
doauments, aspeech by a ninister, apaper froma minister? Each ofthese will contain diferent clues to ‘the’
policy in question (Hansenet al, 1997, pp. 68-86).

23 As afield ofinternational relations, the concept of * international communications’ rers to thefield of study
that attracted attention of social scientists in the 1970s.

10



century Karl Marx confronted the beginning of modern capitalism due to a grow ing
gap betw een the capitalist and w orking classes.

Atthe peak of the British Empire, Marx proposed a socialist society inw hich the
government w ould control the production and distrbution of w ealth. Free-market
capitaismversus state controlled sociaism: these w ere the tw o ideologies that
shaped international conmunications in the Cold War era from1945 to 1989.%

Diplomatic relations started inthe1820s w ith the first British representative inthe
‘new continent® just after Mexico declared independence fromSpain in 1810. Britain
w as Spain’s aly because the British Errpire needed to prevent Spain frombecorming
w eakin the European diploratic system the interest w as clearly conmercial and

w as reflected afterw ards in the plundering of natural resources.

Britain had direct influence in Central Anerica since the 18" century w ith colonies

like Guyana, Belize, Jamaica and the Antilles. But Mexico and Latin Arrerica w ere

part of the ‘British informal Errpire’, territories w hich w ere not ruled directly, but w hich
had iportant influence of industrial and commercial pow er.?” Britain, as the w ord
financial centre became Mexico’s principal creditor in the 1820s, and started

investing in siver, raw materials and raiw ay.

The Mexican-American War in 1946-48
The first big event covered by the British press and related to the new ly hdependent
Aztec country w as the Mexican-Arnrerican War in 1846-48, fighting for Texas.

During that tire the British Errpire had settled in India and Hong Kong. Locally the
British press, w hich had been active since the 17" century, w as fighting for its
tradition of freedom,® w hichw as gained later in the 1860s w ith the emergence of
radical press and the repeal of press taxation. According to Curran and Seaton,
during this time a section of commercial press became more pdlitically independent

as a consequence of the grow th of advertising and the ermrergence of the mass
circulation press. The most influential new spapers w ere the Times, The Republican
and the Observer.?®

The coverage of the Mexican-American w ar by the leading new spaper, the Times,
show s the premature concern of Britain over US expansionismin Latin America:

The Times fulminated against the immorality of slavery and of the southern
schemeto annex Texas as a slawe siate, while exposing America’s imperialist
ambitions as, among other things, an attempt to shore yp the nation’s fragile
stability through the escape valve of western migration *°

Mexico lost the w ar sold alnost half of its territory in 1848, and then country started a
bloody civil w ar that lasted until 1861. At the end of the revolt the new president
Benito Juarez, a native indigenous and nationalist, suspended payments 1o its

2‘5‘ Gudykunst, 2002, p. 5.
bid.
26 Mexican Enbassy in theUK, 1996.
27 (rystal, 2002,p. 227.
28 The Times editor John Delane, formulated the doctrine that newspapers had the right to maintain their
independence (McBride, 1988,p.9).
29 Qurran-Seaton, 1993, p.11.
3% Karush, 2004,n.d.
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European creditors Spain, Britain and France, w ho instantly demanded miitary
action. The French attacked Mexico from1963-67, supported norally by the British
and Spain. Mexicow as helped politically by the United States just after the end of
their GQvil War, and Juarez expeled the old traditional French Foreign Legion from
the country.*"

Tw enty years latter, in the 1880s, General Porfirio Diaz established a millitary
dictatorship that lasted 30 years, and like most of these type of regmes, he created
economical stabilty in spite of its violent and repressive actions. This pro European
regime encouraged the presence of British barks, as w ellas other political and
cultural relationships w ith the old continent, especially w ith France.*

During that time global media developed haltingly in Europe in the nineteenth

century, especialy in France and Britain. New spapers and periodicals w ere w ritten
almost exclusively for domestic audiences and to this day new spapers remain the
media industry that is least integrated into the global media system?3

Despite the fact that dorestic new s has alw ays dominated the British press >* most
of the stories related to Mexico came from the Unhited States. For instance, w henthe
eraof press barons w as due to start in Victorian Britain® the Daily News, published
onMay 31, 1886 a one paragraph story noted as being from New Y ork:

Adispatch from Mexico announces that President Diaz has orcered the National
Bank to place at the disposal of the Mexican financial agent in London a

sufg‘éciem amount to meet the first coyoon of the Consolidated Debt due on July
.

Before the fal of Diaz the roke of the firmof engineering contractors S. Pearson &
Son w ho had becorre a leading contractor to Mexico's government during his
regime.%” This conpany latter founded the Financial Times and the Economast, tw o
of the most influential foreign papers in Mexico.

Oil and Mexican nationalism

In 1910 the Mexican revolution, a bloody civil w ar that popularized the guerrilia
legends (Emiliano Zapata and Francisco Vill), is considered by historians as the
starting point of the industrialized, modern and denocratic Mexico.

After the revolution the special relationship w ith Britain ended w ith a silent battle for
Mexican oil betw een Anerican and British companies, unti the nationalisation of the
Mexican all industry in 1938 by the autonomist president Lazaro Cardenas.

While Mexico w as recovering froma bloody 19" Century, the pioneering efforts of
new s agencies that developed early in the 20" Century, contributed to the
errergence of the mass daily press.®® Inthe first decades the French and British

31 Geraghty, 1986, pp. 80-91.

32 Skirius, 2003, p. 25.

33 Hernan, 1997,p. 12.

34 Guardian, 1stOctober 2001, p. 2.

33 Currey-Seaton, 1993, p.50.

36 Online Biitish Library,2003.

37 Pearson bought large areas ofland, and was pernitted to exploit the rich deposits ofoil that hefound and
forned the Mexican Eagle Oil company, alarge supplierto the US. (Times,November 10,2003, p.29).

3% MacBrideet al, 1988, p.9.
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enpires still had a sdlid structure in the conmunication industry; according to the US
academic Herbert I. Schiler this w as an important role in the colonial system:

The British global imperial preferences that tied together that colonial system’s
netvork of dependencies and sealed them off from possible commercial
penetration by other entrepreneurs.®

Atthe end of First World War, Britan controlled the physical hardw are of sub oceanic
cables.®® This strengthened European and US positions and led to a rapid expansion
of w gld trade, w hich demanded immediate and vastly improved communication

links.

Comrrunications technologies at the beginning of the century w ere crucia for the
functioning of the telegraph and radio, since they enabled Western new s agencies
such as Reuters and AFPto conplete the ‘cartels’ controlling the intemational flow of
new s.*2 How ever, the first chalenge to their nonopoly arrived w ith Associated Press
fromthe Uhited States, w henit started supplying new s to the Spanish-speaking
continent in the 1930s. This new agency, subsided by ther government, began to
expand internationally, parcelling poitical changes in Europe w ithin the w eakening of
the European empires.*

During these years the British press started an industrialisation process, and
estabished a debate about the international flow of new s, a dscussion determined
by the organisation of the new s-processing companies,**in other w ords, the
framew ork of new s values that Curran and Seaton detect:

In order to get mace into news, events have to hgopen in places convenient for
the newsgathering agencies, to be of a recognised and acceptable kind, come
from a reliable and predictable source, and fit into journalists’ framewvork of
news values. These rules and habits have become viorldwide.®

The diplom atic flow of new s

In the beginning of World War |, alnost all governnents around the w orld set up
“information” and “propaganda” agencies, hired public relations firms, and organised
regular and systematic “briefing” meetings and lavish diplomatic parties to influence
their foreign and dorrestic audiences.*®

For instance in World War I, w hen political propaganda structures w ere sharpened,
British diplomats easiy established in Mexico a secret propaganda plan with France
to sway public opinion against Germany. This w as done in just three months time

39 Richstad-Anderson, 1981, p. 164.
40 They had a critical advantagein its control ofthe copper and gutta-percha markets —the raw materials for the
manufacture of cable —since the world rates were fixed in British mining companies, which owned copper
Acllleposits and mines in Chile, thewoid’ s biggest producer (Richstad-Anderson, 1981, p. 165).

bid.
*2 Gudykunst, 2002, p. 5. [Conplenentary inbrmationin APPENDIX4: “USand UK news for Mexico:
gggulations differences” onpage 125].

Thussu, 2000,p. 21.
3‘5‘ Curran-Seaton, 1993, p.277.

bid.
*6 Gudykunst, 2002, p. 8.
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and supported by Havas new s agency,*’ diplomats, corporations and local
new spapers.*

During that time, European nmedia corrpanies like Havas, Reuters, the BBC and
Pearson invested in Mexico and Latin Arrerica, concerned by US cultural and
political expansionism*®

The theories of the Frankfurt School formulated from the 1920s becomne a central
element inthe debate: it is necessary to analyse the form of the media and the w ay
inw hich they are used, and not only the content of the message.® These
assunptions generated an interesting debate on the role of communication w ith
regard to cultural identity and intercuitural aspects.”

This diplomatic flow of information as the most traditional form, changed after the
advent of modern conmunication technology and the emergence of

nongovernmental actors. This w as nore orientated to the masses, w hat researchers
called “public diplomacy”, particularly sensitive to public opinion.>?

The dangerous order of mediatheories

During the 70s, international communication increasingly captivated the attention of a
grow ing number of socia scientists w ho challenged the role of the dominant new s
agencies. The concept of Cultural Inperialism introduced by Herbert |. Schiller,>® and
other studies fromArmand Mattelart, a Belgian academic based in Chile, with the
farmous book Howto Read Donald Duck, Imperialist loeology in the Disney Comic,
censoredin the US>

The idea of the Free How of Information from the Unhited States w as confronted by
these scholars and supported by United Nations Educational, Scientific and Qultural
Organisation (UNBSQO) in the 70s.% This institution w as crucial in appoirting
scholars 1o investigate the inbalance inthe w orld new s stream through the active
presence of Third World acadenics and journalists. They goposed instead a New
World Information and the Comrmunication Order (NWIGO).™ In Mexico researchers
like Guillermo Orozco and Nestor Garcia Cancllnnl contributed to the debate.>”

47 The Fench news agency was also subsided by the government and laterbecame Agence France Press.
48 » Riblo, 1983, pp. 112-126.

9 [For noreinformation see SECTION 2. ARTICLE 2 “British oorrespondentsin Mexico: Covering awild
country’].
30 Gudykunst, 2002, p. 5.
3! The theoretical conception ofintercultural communications began in the 1950s during the Cold W ar, but took
place inthe 1970s (Gudykunst, 2002, p.7). This new area of research has grown during the last several decades
and becone alegitinate area ofinquiry. The paradigmwas pro Westem and anti conmunist inideology
(Mowlana, 1998,p. 5).
>2 bid.
53 Schiller is a critical scholar at the University ofCalibrnia, claimed that this cultural penetration was in the
nane ofthe Hee How of Information (Gudykunst, 2002, p. 7).

* bid.
35 MacBrideet al, 1988, pp. 3443.
36 The Colonbian literature Nobel Prize winner Gabriel Garcia Marquez, wrote for UNESCO: More democratic
communication structures are anational and international need of peoples everywhere promoting access,
partticipation, decentralisation,open managenent,and the diffusion ofthe power, concentrated in the hands of
commerdial or bureaucraticinterests. This particularly in third world countries dominated by repressive minority
regimes.( MacBride et al, 1988,p. 281).
>7 Candini, 1999.
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Several Western countries how ever, objected that it w as an attenpt by Third World
and Communist dictatorships to destroy the freedomof the press. The United States
and Great Britain w ithdrew from UNESQO in 1985 and 1986 respectively because of
the NWICO debate.*®

The academics pointed to paternalism and lack of ethno-culture inthe West’s
supposedy ‘ideaistic approach’to assisting developing nations w ith Western
information and communication technologies. Inthe media this w as show n by the
relatively greater attention to Europe and the United States, and the enphasis on
disasters, coups, revolutions and other negative new s about Latin Amrerica, Africa
and Asia.”®

Schiller w arns that the concentration of international new s dissenination has given
rise to charges of media imperiaism“the dependence of domestic media systems on
dominant foreign meda systems: Western new s purveyors slght the happenings and
the information needs of people in developing nations.”® Thussu gave a Latin
Anerican angle:

The critics started with the gap between rich and poor people, the concern was
the validity of the developmental project and the fact that modemization

programs were exacerbating the already deep social and economical
irreqularities.®’

The theoretical debate w as influenced by a sociologica framew ork until the 80s and
90s.%2 Structural functionalist theories applied in the modem age claimed that the
influence of certain social structures considerably modify the information flow .5 Now ,
the most recent ideas of the internationalisation of media corporations in the United
Kingdom, especially broadcasting, that supersede and conplenent the freedom and
dependent theories of the sixties and severties.

Broadcasting asmaller world
In the last half of the 20" Century, Britain continued as a creditor for Mexico before

the development boomand the creation of international institutions and media
corporations established in the region. Today Britain is one of the biggest investors in
Mexico, having been nurrber one inthe 19" century.8

The media progressively globalises and the commercial significance is acconplished
by different concerns, like the market position of new s organisations, depending on
advertising and revenues, searching for formulas to address new audences, and the
strategic important new spapers fostering politicians and elite groups.®

The real developrrent of intemationa broadcastingw as to be a propaganda tool on
bath sides of the w orld.% In contrast to the US and German TV state nodel, the

22 Gudykunst, 2002, p. 7. The UK rejoined in 1997, and the US until 2003.
bid.
60 MacBrideet al, 1988, pp. 3443.
2; Thussu, 2000, p. 59.
bid.
%3 Manning,2001, p. 23.
4 Mexican Embassy in the UK, 1996.
65 Manning,2001, p. 23.
66 The first radio transmission of hunan voicein 1903 was developed with military interests in mind, but it was
consolidated during the Second W orld War.



British Broadcasting Corporation (BBC) prided itself in pr&eentingmaiure, balanced
view , w inning by argument rather than hanmering horre a point.

In the beginning of the 20" century the press w as no longer the dominant source of
political know ledge, and TV and radio broadcasting emerged as the nmost pow erful
media.®® They changed production practices, especially w ith international new s.%

Ralph Negrine states that this economic internationdisation of media can destabilise
estabished national medi practices, because enterprises increasingly need large
sums of capital that they can not afford to devote to foreign interests. So now,
individual meda institutions are likely to survive either inisolation or as independent
trading units. He addresses the consequences:

Adhering to such notions as balance and impartiality may be justifiable ina
national context, though eventhis is increasingly suspect, in the international
context these ideas and their attendant practices will appear meaningless.”

Covering foreign new s is much more difficult for journalists than domestic new s
because staff levels are smaller, research faciities are more limited, language
barriers are troublesome, and transnission difficulies may be enormous.” According
to Doris Graber there are more concerns:

Space and limitation of time in stories, because foreign events are often
unintelligible without adequate background information or interpretation... some
confusion of individual stories has risen from the fact that many stories about
ceveloping nations are transmitted trough communication centres such as

London or New York.”

Pictures are especialy important for foreign new s because they bring unfarniliar
sights, w hich might be hard to imagine, directly into view ers” horres. Stories become
more conprehensible if audiences can experience themvisualy.”

These concems arethe new scholar interests that shifted in the 90s, the era of
globalisation, privatisation and informatisation. Now the studies focus particularly on
the role of communication satellites, teleconmunication, and Internet, its
consequences and the digital gap betw een developed and developing nations.”

Latin America: US economic colonies

Latin Americas increase broadcasting commercial media inthe 80s and 90s
provided major opportunities for global media firms, especially the ones fromthe
United States, corrbined the continent-w ide adoption of neoliberalist economic

57 Thussu, 2000, p. 35.
68 Currey-Seaton, 1993, p.5.
%9 Thisis what Negrine called the “Intemationalisation of Television™: altering thenature ofthe industry,and
calrymg with it an enormous inpacton the patterns of development within countries (Negrine, 1994, p. 208.)
Y bid.,p.29. [Complenentary information in APPENDIX 3: “ US-UK news fromMexico, regulatlon
diferences” on page 127]
1 , Graber, 2002, p. 360.
Ibld
’ bid.
" bid..p. 5.
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policies.” In Latin Anerica nmost of the population speak Spanish and 25% around
300 native languages, English is w idely understood armmong the upper and middle
classes, but there is a viable middle and upper class, especially in nations like
Mexico, Brazi, Coonbia and Argentina, show ing afondness for Hollyw ood and
Anglo-American dominant cuiture.”®

The rise of the ‘global public sphere’ along w ith CNNw and a 24-hour channel
launched in 1980 provided anew actor in the media pdlicy evaution: hfotainment. In
1997, they launched for Latin American audiences CNNin Spanish based in Atlanta,
and then other languages that expanded the TV station in other mgjor non-English
markets, aong w ith the expanding the Anglo-American new s values around the
world.”” This reflected the need for local new s in local languages.

This explains why Latin America has become a prime battleground for digital
satellite television. Miami has emerged as the media capital of the Spanish
region; most Latin cable and satellite channels are headquarteredthere, as is
the coordination of Latin American advertising.”

According to UNESCOs World Qulture Report in 1998, 62% of television
programmes show nin Latin America chanrels originated fromthe United States and

since the launch of TNT Latin Amrerica available in Spanish, the pan-region netw ork
US-based television conpanies have expanded considerably into the market.”

The causes are nostly economic as Negrine explains:

Meda often find it chegoer and advantageous to broadcast foreign/non-national
material. Globalisation goes two ways and more and more British companies
are making expansion overseas a priority: much of the wealth of British media

companies comes from there %8

73 Herman-McChensey, 1997, pp. 66-67.[Conplenentary informationin APPENDIX 3: “ Letter to the Editors,
(Our) Anericaisnot the United States onpage 118]
76 o .
bid.
"7 Thussu, 2000, p. 157.
7 bid.
79 Thussu, 2000,p. 188.
80 Negrine, 1994, p. 208.



SECTION ONE
ESSAYTWO

The influence of objectivity from
the Western media to the world

An ongoing Diary in London, Pedro Meyer (Mexican Photographer)

Traditiondlly... foreign news is considered to be rather difficult’. The Englishman’s
knowledge of geography has alvays been hazy and he dislikes having to remember
the difference between Bucharest and Budgpest. He is not interested in even the
simplest political facts about countries which are not at war with him.

lan Fleming, 1950 quoted by Jeremy Tunstall, 1996.
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London is arguably the w orld’s nost influential media capital. From‘the island’
new s providers doninate most of the w orld wires, new spapers, magazines and
broadcast reports, to nearly half of the countries inthe w orld 8!

The headquarters of Reuters and AP, the tw 0 biggest new s agencies are in London,
and other British intemational instituions w ith aglobal reach like the Financial Times,
the Economist and the Guardianare there too 8

Interms of broadcasting stations BBC New s, Sky News, AP Television and CNN
anong others have their biggest offices in London. BBC World has a global service
of 150 journaists fromabout 30 countries and it’s the single biggest international
mediumin the w orld.®

What s the influence of this media orb to Mexico? Fromthe historical point of view
and the origins of journaismschools it is related to an indirect liberal journalistic
relationship betw een the tw o countries and their media.

Why are British people dbsessed w ith w ar, w eather and crime? Is that part of their
scociety ? Far fromthere, for Mexican journdists it’s difficult to understand that in the
UK reporters have a significant role in culture and politics, and w rite books and, most
of them even at the beginning of their careers, eam enough nmoney tolive a solvent
life.

They have the oldest and most recognized quality papers in the w orld, and armong
the w orst and stunning tabloids, but all w ith large circulations. Their history is of
freedom, pluraismand aggressiveness, and their open battle versus press officers
and public relation companies: the so-called ‘spin doctors’.® As in British society as a
w hole, they combine the old w ith the leading edge and have specialized areas like
“peace’ or “aternative” journalism, as Harcup said “There s along and continuing
tradition of alternative media being produced to challenge the discourse(s) of
mainstream media”.®® Also universities research the media constantly and most of
new spapers have media sections that talk about ‘other media’, sormrething not quite
often in Mexico.

The history of British journalism represents this evolution of new s discourse.
According to Matheson, beginning fromthe time of Victorian journaismfrom the
1880s and ending in the 1930s, the media discourse suffered three main changes:3¢
a) The w ide range of styles became subsumed under a single style; b) the
epistemological status of the new s changed from that of a colection of raw
information to that of a form of know ledge in itself, not dependent on

other discourses, and c) the new s developed an independent social status, w hich
somehow w as staring question social conventions of public discourse.®”

81 Graber, 2000.
82 Even the Guardian, known as representing theliberal Briton,has a separateedition printed in central Europe,

and Guardian Weekly forthe rest of theworld.

83 News conpanies compete fiercely, and most events in the world arenow collected by fve najorwire

sewvices: AP, Reuters,AFP, ITAR-TSS and Xinhua. But Reuters and AP are theonly two heavy-weights. A Pis by
farthe largest, in the year 2000 it nuintained 95 international bureaus and 146 in the US, which neans 56 nore
than Reuters, thestrongesthistorical conpetitor (Graber, 2000, p. 350). [Complementary material in
APPENDIX3: “US-UK newsin Mexico: regulation differences”on page 125]

84 Stain, 2003.

85 Harcup, T, 2003, p356.

86 Matheson , 2000, p. 557.
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This w as the “New Joumalism”, w hile Victorian new s seemed only to represent
information, the modern new s story w as itself a piece of information8 Then
journaismgained its authority and status as a meaning-broker in modern society,
and®their new formof w riing w as self-sufficient. But Matheson's study clarifies that
by no means w ere they independent of the pow er structures of society; how ever
new s acquired the ability to refract various practices and ideologies.®

From the Latin Arrerican perspective, the Mexican modern press, meaning E/
Universal and Excelsior as the oldest new spapers in the 20" century, w ere inspired
by la prensa anglosgjona like the New York Times, w hichw as deeply inspred by the
Times of London, especially in cosnetic aspects. But the origins of Mexican meda
are by contrast the French press.®

The questions of objectivity

Western media have dominated the discussed intemational flow of information. They
created the framew ork of new s values around the w orld, adopted by many countries,
anong them Mexico.

Many debates from Galtung and Ruge, Allan, Bagdkian and Pedelty have heated the
recent debate of new s values and factors governing the production of new s. The idea
of “objectivity” has been evalving since the beginning of the 18" century. According

to Hackett and Zhao, in the Uhited States and Canada new s reports w ere much more
w ritten in free style, “governed by chronology, the development of the argunent, of

the unfolding order and perceived new sw orthiness.”®?

The change of media values in the 1850s helped journdlists inthe Westem w orld
support stories with a context, to interpret facts and retain objectivity at the same
time, yet the distinction betw een new s and view s “w as not rigid.”%

The commercial press w as born offering morallessons intheir reports, but w ith
particular interests. Hackett and Zhao explain that the ideological framew ork of
objectivity emerged as a principle: a narrative purporting to take the universal rather

than a particular perspective.*

But then “objectivity” demanded more control of reporters and editors because it
expected every itemto be attributed to some authority. This increased the quantity of

literal facts inthe new s and strengthened the grow ing sense of discipline and ethics

87 bid..p.559.

88 bid.p.565.

89 bid.,p.571.

" bid.

1 The Rench school was adiscdplinary regine with awards and punishment, where official news fooded the
front pages and praising the virtues and custons ofthe political establishnent. In the British school, news was
assorted and witha low inclination to oficial sources and an emphasis on spoits and entertainment news, two
activities that tended to create business. The French model was established in Mexico during the last century,
following the state purposes, and the British nodel arrived late to Mexico, with sone crucial developnents and
changes ofthe media in the 1970s. The “ New Journalism” was atleast 50 years late. (Riva Palacio, 2004, p.
145).

92 Hackett-Zhao, 1997, p.-4l.

93 bid..p- 95. Theideological perspective was still explicitevenin the context ofnew industries and the end of
theradical press in the 19t century in Europe.

94 Hackett-Zhao, 1997, p. 95. These concepts becane incorporated as key legitimations of liberal-democratic
capitalism



in joumalism, explains Bagdikian.*° Also the invention of the traditional “inverted
pyramid”®® w as an important development in w riting new s as it happened, like
machines, w ithout prejudice, colour or style. “So w as born an artificia kind of new s
w riting, far removed fromevery day speech”.?’

Hackett and Zhao explain that the discourse of commercial press kft the
revolutionary and social angle, and turned to a popular discourse kess hostile to the
existing social institutions. These papers had the ability to w rite radica analysis
rather than surface rhetoric, but just as a comnodity for a conpany, and dropped it
once it was not bonger helping to attract a profitable readership.®®

During this century anew breed of journalist emmerged that helped to entrench the
concept of new s as a set of factualy accurate and non-partisan accounts of events.
These w ere among others the people’s journals that enrphasized not opinion but

new s, especially sensationalist® ltw as a legiimate controversy, buit in the
organization of the new s-processing companies, rather than the importance of
events, as Curran and Seaton explain.'®

In order to get mace into news, events have to hgopen in places convenient for
the newsgathering agencies, andto be of a recognized and acceptable kind,
come from a reliable and predictable source.™’

According to Bagdikian in the 20" century tw o generations of new spaper people
have ncorrectly abelled “objectivity” as a different practice, that of appealing to
serious journaismto straining out ideas and ideology frompublic affairs.'®

Ore of the most recent positions about dbjectivity is the so-caled ‘peace journalism’
schodl, w hich questions objectivity as a goal or value and stirrulates dialog for a
complete dea of the coverage of conflicts. Johan Galtung w rote in 1998 a strong
critique about the conventional idea of w ar reporting:

The lowroad, dominart in the media, sees a conflict as a battle, as a sports
arena or gladiator circus. The parties, usually reduced to two, are combatants in
astruggle toimpose their goals. The reporting mode is that of a military
command: who advances, who capitulates short of their goals; losses are
countedin terms of numbers killed or wounded and material damage. '

Theseideas apply to any story and especialy to one of the most criticized parts of
Mexican journalism:

93 Bagdikian, 1992.
96 Where reporters put the most important information first,so even when they got aut of, their paper still would
beableto report the gist ofthe story. Thestructureis: Sumnary lead, nost pertinent, quotes/facts that back up
lead, suppotting points ranked in order of most toleastimportant. (Lynch,2002a).
7 Hackett-Zhao, 1997, p. 41.
% bid,p. 93.
%9 bid,p. 98.
:g? Curran-Seaton, 1993, p. 277.
Ibid
102 Bagdikian, 1992.
193Galtung, 1998. Cited by Lynch, 2002.



The same gpplies to verbal battles: who outsmarts the other, who comes out
closestto his original position. War journalism has sports joumalism, and court
journalism, as models.”®*

In the tw entieth century objectivity w as adusted and subjectivity w as recognized. The
most inportant step w as the extension of the rubric of objectivity to include

interpretive as w ell as “straight” reporting. Hence, interpretative reporting meant,
“placing new s info an appropriate context.”%

With the grow th of television and radio media and their genera commercial
imperative, the regular entertainment programmes sw itched to attract a w ide disparity
of consumers w ith another technique: sex and violence. “The Emergence of
broadcasting in the 1920s did not create an alternative new s system”, explains
Bagdikian.

But as a complex subject and uncertain issue, journalists inthe field do not feel
compelled to follow conventions of dbjectivity, or as they call it partisan reporting. For
instance, the holistic notion of objectivity and the framew ork of new s values that most
of the Westem nmedia folow s the next typical disply:

1.-Government said and then the opposition said, an approach in new s reporting in
parliamentary poliics.

2.-When identifying tw o or nore sides of an event and access to one party is
impossible, the new s texts characteristically contain an ‘unavailable to comment’

clause, and rhetorical claims that they attenrpted to achieve ‘balance.”™®

Hackett and Zhao conclude that rules of objectivity are often suspended in reporting
on poitics in foreign countries, especially if that country has a government that
operates according to the liberal-denocratic ideological framew ork

These assunptions are crucial to understand the British coverage of Mexico."’

14 1pid

105 Hadkett-Zhao, 1997, p.42.

106 Hadkett-Zhao, 1997, p.148.

197 Fora better idea ofhow foreign desks in London arestructured and work worldwidesee APPENDIX 4:
“Foreign news structure inthe UK” on page 137.



SECTION TWO
ESSAY THREE

Don’t mess with the president’s wife unless
you are the Financial Times: A case study

Financial TimesM agazine, January 31% 2004
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Ernesto®w as buying stuff in a Mexican supermarket, w hen at the cash point the
dispenser invited himto donate spare coins for minority groups. Then he asked

w hich charity, and the dispenser answ ered: If | give you the name, you wiill not
cooperate, it s Fundacion Vamos Mexico (Let’s go Mexico), but w hen | say it, no one
w ants to cooperate.

How could Mexicans have that knd of aversion to donate spare coins to a charity
that happened to be launched by the first lady ?

This person gave the idea to the reporter of the Financial Times to w rite a story that
w as the beginning of the w orst clash that the paper has experienced w ith a Mexican
government inthe last 30 years. But also one of the most inportant stories picked by
the Mexican media follow ing the coverage of a British new spaper.

It is not common to read an article that evidences the anbitions of the first lady, the
aw ry finances of her charity, and the atterrpts at harassment tow ards aforeign
publication. In resume, it w as the most unpleasant article about Marta Sahagun’s
image at the beginning of 2004, considering that during that time she w as a potertial
candidate for the presidency.

The article touched upon the roats of the ‘new *Mexican govemment of change, the

palitical system, and its grotesque contradictions personalized in the firstlady. | also
w as the leading article of the w eekend magazine of one of the most influential

new spapers in the w orld, w hich has even more readers in the United States than in

the United Kingdom and of course, in Mexico.

This text will discuss the new s coverage can amplify the effect of reality by bringing
themto society, as aclear exanple of the influence of foreign media.’® According to
Jake Lynch BBC reporter and advocate of peace journalismthis is the process of the
‘positive feedback loop’ as a model about the influence of new s coveragein a
sequence of cause and effect.'™ The precise nature of this influence is aw ays the

result of conscious new s decisions about w hat to cover and how to cover reality. This

conceptual tool will analyse the process of journalism and the decisions by reporters
and editors in conmissioning, new sgathering and editing.

The coverage of Vam os Mexico

The first time the Financial Times taked about Mrs Sahagin w as Novenber 12 2001
a few months after the charity w as launched in August 2001. The story w as centrally
to conpare Martaw ith Evita, the iconic Argentinean figure, and even thenthey w ere
already questioning the charity’s finances.

“More w orrying, say observers, is the funding drive for her foundation, w hich has
reportedly included asking w ealthy Mexican industrialists for hefty donations”, the FT
sad.

During those days, some stories appeared in the Mexican media about opposition
parties’ deputies and NGGs accusing Marta of using public resources for a private

108 Nothis real name.

1097 ynch, 2002, p. 14.

10 rpid, p- 15. Inrelation to science, the feedback loop mechanismis a control device in a system which can
have negative-feedback mechanisns which tend to counterbalance positive changes and so muintain stability.
(Dictionary of Plant Sciences, 1998).
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institution. Apart fromthat, the Mexican media w as alnost transcribing their
speeches, w ith the particular angle prising themas an institution that prormoted
transparency’. The stories w ere like press released about information and the

figures, but none analyzed them

In this context, if most of joumnalists’ attention is claimed by issues related to the a
foundation as a nmodél of transparency, then the cumulative effect may be to send out
the message that the charity is helping poor people, hence she w il becane nore
popular and cherished.

According to the feedback loop’ model, reporting of negative fact or ascandd (like
irregularities in the charity) in a helpful or gratifying w ay helps to increase the
caculations of new spapers. But media cormpanies w ould not take the risk of being
overlooked w ith sorre ‘senstive topics’ amid the grow ing clarmour for attention.

It also creates an incentive for more of the sane or for a similar fact or statement
(new s) to be provided later."" This process
reflect new s frames that contain deeply held
cultural subjectivities of the reporters and will
therefore appear as natural’ expositions of
reality "2

Slight changes, but not substantial

The coverage of Mexican media continued
similar until February 2002 w hen private
companies denied cooperating w ith funds for
her foundation, and opposition parties w ere
questioning the use of public funds for a private
association. So, nore areas of society w ere
complaining.

In contrast to the framed coverage’ new spapers
started to give voice to affected groups,
suggesting that she might not be doing a clean
job, hence she w as dishonest. These issues

w ere just allegations and no clear evidence, but
stil ‘sensitive material related directly to a

pow erful public figure. How ever media did not analysed in depth the finances of the
charity.

Betw een 2002 and the beginning of 2003 the term‘transparency’ mentioned in the
media reflected a sermantic confusion. In one side, it w as portrayed as an example of
transparency and Sahagin as aw oman that cares about minority groups. So the
support fromthe president, fromsome business man, and other charities w ould
confirmthat she w as doing a good jpob, and “anmong poor and mdde class, she
remained exceedingly popular”.""® Thus state’s ‘indirect support’ w as justified,

"1 ynch, 2002a
"2 Giltin 1980, p. 6. Gited by Pedelty p.8.
"3 Financial Times, nuary 312004, p. 16.
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especially because president Fox praised her charity publicly.”* According to Lynch
the strategy of reporting is based on calculations about facts, and onan
understanding derived from experience of previous reporting' *Then popularity w as a
response to a personal agenda follow ed by the media.

But in the other side, some stories w ere questioning the promation of ‘transparency’.
Most of the articles related w ere in the frame of alternative or supplenentary
information, and then popularity of Sahagunw ould appear to make less sense.
These stories w ere clearly an incentive from journalists willing to offer something
different, even if the story ‘goes w rong fromthe perspective of the source or the
political figure implicated.''®

Soforthefirst lady the alegations about the irregularities w ere just pdiitical
vengeances frompeaople against the ‘new government of change’. Infact, most of the
stories questioning the finances w ere not in front pages of new spapers, but suddenly
it was in the front page of the FT Weekend magazine.

The FT changing the feedback loop

The 31 of January 2004 the w eekend magazine of the pink new spaper published the
story in the cover that arrived as a bombshell to the Mexican government and the first
lady’s credibiity. The text caled “Eyes on the prize. Mexico first lady... or next
president?’ questioned three main topics related to the lack of transparency: financial
irregularities, presidential anbitions and the illegal use of public funds, harassment
and intimidation to the correspondents.'"”

New s is about change, people read papers to find out w hat has happened since
yesterday. “Inevitably, particular changes suit some people better than others. Al
change is conflictual - itfollow s that allnew s s, to a greater or lesser extent, about
conflict.”'™ This story did not suit Sahagin’s plans.

Infact a media analyst revealed that during the 10 nonths that the reporter Sara
Siver w rote the story, it coincided that she w as pregnant, and the bureaucracy and
harassment fromthe charity affected drectly on the correspondent’s health, andin
the head of the bureau in Mexico John Authers, w ho happens to be her husband. For
instance, every time the FT contacted the ‘private’ charity, the response w as from
Los Pnos staff, the president’s house. The Foreign Press Association even had to
arrange ameeting w ith ‘inportant figures’ fromVicente Fox government and the FT
correspondents to discuss about the enmbarrassing issue.

114 This conception is explained by the nediaanalyst Parenty: the worst forms of tyranny —or certainly the most
successful ones- are not those we rail againstbut thosethat so insinuate themsel ves into theimaginary of our
consciousness and thefabric ofour lives as not tobe perceived as tyranny (Parenty,1986, p 7. Cited by Pedelty

8).
?i Z) Lynch, 2002,p. 37.

Ibid.

17 See APPENDIX 8: “ Extracts fromthe Financial Tines article’ on page 149.
"8 Lynch, 2002,p 19.



They confronted Mrs Fox and Mexico’s Government, using accurate figures and its
political repercussions.’™ It w as a special report w ith solid information w ith British’s
directness and hard-line style questioning the figures of the charity:

In fact, only 4.6m pesos (£226,000) of the concert's proceeds of 72m pescs,
vere donated that year to 'those who need the most", accordng to the 2001
audited statements. .. the foundation would not make its financial officers

available to answer questions about its audited financial statements.

The next graphic show s how linear process of coverage as the circular model of
feedbackloop, '2° urtil the FT published the story, and then the folow up by the
Mexican papers. The agendaw as noved and the w hole process from“doubts and
allegations about transparency”, changed to another circle of “confirmed irregularities
and use of public founds”.
The feedback loop the media
coverage of Vamos Mexico

Mexican media
dubts and allegations
about transparency

Financial Times
Irregularities and
use of public founds]

e
,,’r Allegations
! 2001

FT article
Jan 2003

The same Saturday the story w as published on the front page local Mexico Gty
new spaper B Independiente, (a paper w ith a critical coverage especially of Marta
Sahagin).'?" The headline w as: Vamos Mexico has abscure finances according to
the Financial Times.

Monday 2"? February: In the front page A Independiente made a follow up, as w €l
as LaJornadanew spaper. The later w ith the headine: Financial Times puts Marta
Sahagln in trouble. No other new spaper w rote about it and but TV chanrels like
Azteca and Imagen TV did not mentioned anything either. Mbst of radio stations and
CN 40 channel dd cover the story and surprisingly Tekevisa gave national dimrension
to the story and did cover it on February first.

Tuesday 3™ February: The first lady responded to the FT (looking annoyed and
angry) in abrief press conference disqualifying the article as a "defarmation” and
asked the foundation to issue a pronpt reply to the "lack of precision”. She also w as

1191See APPENDIX 8: “ Extracts fromJanuary’ s Financial Times article” on page 149].

1207 ynch, 2002,p. 18.

1211n October 2001 the Director of Milenio Diario was Raymundo Riva Palacio, and because ofhis critical
coverage about the first lady he was sacked. Riva Palacio was director of E] Independiente. (Etcetera, 2004)
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interview in Televisa on prine time and nost of new spapers got the story. The front
page of LaJornadaw as very similar: Martha goes against the Financial (Times)."

But surprisingly other new spapers covered the stories from the perspective of the
conplaints of the first lady,

< 'f' EL w ithout a context and

=P INDEPENDI A y TE mentioning the Financial Times

' ustin passing. (Excélsior, El

Economista, El Financiero and
: Reforma).’® Some of them(E/

Srew o - Lhiversal, Milenio y Crdnica)

:LZ:::”E' Sébado 31 de enero de 2004. N even hlghhghted other anng,

= n i
o — Vamos México tiene finanzas oscuras: FT ike Sﬁh@uns ntereSt1t22 be the
leportes h ] . H FEg ]

3 - Una investigacidn periodistica del diario londinense pone en entredicho los fin thr or Mexico C|ty .

‘specticulos S s . S 2 i
P filantrdpicos de la fundacidn de Marta Sahagln, guien intentd evitar su publicar
rema del dia y recurtid hasta una baronesa britdnica para presionar

s pistorias Then on February four the
s charity had to publish detais of
the financial accounts due to domrestic political and meda pressure.

jecciones
nsegundos

Jacional

So, w hy did shereact versus the Financial Timesif the story had already beenin the

media? Because the article broke the barriers of English, had already invaded public
opinion, and many political courmists talked about the topic in depth.'®

But El Independientew as the only paper that during one w eek published in the front
page related articles. The 10" of February Reforma interview ed Hugh Camegie,
international deputy managing editor of the Financial Times, w ho said that they w il
continue publishing sorties related to the pdlitical activities of the first lady if they
have an international interest.'?®

The coverage of the FT in the next months w ent further w hile every day political
figures and media complained openly about the role of the firstlady. In February the
published around eight stories related, and in the next nonths their stories w ere
focused on “how Marta Fox has affected her husbands presidency” and hence the
democratic process.

Opinion and discussions

Mexican new spapers might not sell enough like other countries, but there are factors
of quantity and habit w hich give new spaper discourse a major ideological
importance, according to expert in British media discourse Roger Fow ler.

122 This was the response to the Financial Times: Criticismis always welcome, butI will never be in agreement
with lies, calumnies, defamation or the tendentious managenent or twisting ofinfornation. For that reason, I
once again reiterae my conmitnent to absolute freedomofexpression based on ethics and responsibility.
(Financial Times, February 3 2004,p. 3).

23 Since the day the Hbundation was launched in 2001 until March 2004, E] Universal published around 66
stories about thetransparency of thefinances.In February 39 when the charity updated in its website
information about their finances, El Universal didnot publish that the owner Juan Francisco Ealy Ortiz was
among the founders of Vanos Mexico.(Etcetera, March 2004).

124 Etcetera, March, 2004.

125 They were anpng the nost influential voices ofMexico in all national newspapers like Carlos Ramirez,
Miguel Angel Granados Chapa, Ciro Génez Leyva, Raymundo Riva Palacio, Radl Trejo Delarbre, Miguel
Badillo and Sergio Sarmiento.

126 Reforma, Febmary 10 2004.
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For the majority of people, reading the daily new spapers makes up their nost
substantial and significant consumption of printed discourse and itis second only to
television as awindow to the world.'?”

The influence of new spapers in Mexico is reflectedinits hold of 13% of the
population w hile radio has 36%. Stil television has the biggest audience w ith 85% of

the 21.9 million of houses w ith a TV.'®

That is w hy Sahagun had to answ er the FT as soon as possible, because the story
w as dready in the Mexican meda, damaging the image of the ‘presidential couple’.

The role of part of commercial TV as a permanent support and defender of Marta
Sahagun reflects how pow erful and biased can these media be in Mexico.

Bena Gallegos, the Editor in Chief of La Jornada said that they gave inportance to

the story because of the chauvinismof political officials, “w e know how important the
foreign media are for them”.

tt was a sensible story fairly
ammame - LA jJOrnada

the quick response and the harsh e, o S
rejection of the reporter’s W Lo Hancrs fueren oficires kucs; 180 de 200 herid
accusations w ere aclear sign that
the first lady w as paitically Perecen 56 en
wounded. So a part of the press
echoed and rein%rced the gory, dos atertados
and exposed other nedia that "
remained in sience. These two EU:LCldaS &1 Hak
papers confirmed how inportant a e il ————
foreign medium can be in Ermgma
Mexico.'® =
B Eren repor e
“The Mexican media quotes Tins Izm a
foreign media because they el
themselves are not taken as misrimiarena el
seriously. They don't have the g s 1o o
influence and they w ould like to D
have t, sothey quote the foreign e
press” said the Economist’s i Py
correspondent in Mexico Richard R -
Cockett.

27 Fowler, 1991.
128 RivaPalacio, 2004, p. 51.
129 A further analysis can be done about the follow up ofinternational agencies and North Anerican papers about

thesametopic. Reuters coverage was exceptional, with largetexts and transcribing to Spanish alnost all the
stories published by the Financial Times, but for instance German D PA was the only agency that picked up the

story onthe31* of January. French AFP wrote a dispatch about the response of thefirst lady to the Financial
Times- No related stories appeared inthetwo North Anerican media companies until the4® of February: A pand
theMiami based newspaper in Spanish E] Nuevo Herald. The lack ofinfommtion in the wires confirms that
while all newsrooms knew about thestoty, the pressure was notin the foreign press but the Mexican press that
quoted the Financial Times- (Source: Authorinvestigationin Lexis/Nexis)
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“ltis aformto support sensitive stories”, he adds. For instance, ore year earlier n
February 2003 he published in the Economist a story related to a parenta guide from
Marta Sahagun. Cockett said that it w as made a joke about it, he w as poking fun
about ‘Martita’, and it got incredible coverage in Reforma. He w as surprised: they
published the w hole thing in the front page w ith the headline “The economistsays
that Marta annoys Mexico”.™

These ideas reflect that some Mexican media do not completely understand British
journdismstyle. According to Leonardo Valero, coordinator of international new s at
Reforma new spaper, the story about the first lady in the Financial Timesw as a good
story with a global panorama.

“They (the FT) tak about Marta in the headline and the first paragraph, butin the
body of the story they construct a very consistent analysis about Mexican poalitical
groups”, Valero said.

“tw as not something new , but they found different angles and also coveringit in
depth. That is w hy the Mexican media picked it up. Mexicans see themas a
completely Independent new spaper, saying sonething that is not alw ays possible to
doin Mexico”, he added.

Animportant media analyst'' explained that the Financial Times s interested inthe

palitics of Mexico, and the stabilty of business environment. Hence, they are
interested in the subject of Marta Sahagun.

Financial Times, July 15'" 2004

S Mexico’s ‘dead duck’ president

Marta's meddling costs him dear Page 13 :
FLLUS The world still needs US imperisliom l-l.i"l BOOT. Fuv

FINANCLAL

ﬁ Iraq war dossier ‘s

Chirac dreen dessbty b eall Pf‘tm-*if'fule'ar»c
mﬂm‘mm“ of ‘deliberate divortion’
o Chiene |y bt W, Pl ldier

1391n the original story Cockett had said the parental guide was: not just nannyish ("The television isnota
nuserymaid"), but strictly conservative. Sexual abstinence is encouraged,and the word 'condom'side-stepped.
The guide not only condermms divorce outright, but makes aconstitutionally dubious attack on abortion. Gritics
say it nightas well have been written by a priest (Economist, February 212003).

131 The person asked to bequoted off-the-record.
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“tw as avery notable scoop for them; and picked up by al the new spapers. It's a
strange case of a British new spaper that makes a huge inmpact in Mexico. Allof a
sudden everybody w as talking about the Financial Times”, the source added.

“l cant remenber any other story inthe last 20 years published in the FT that had
that level of impact”, said the analyst.

Conclusions

The story by the Financial Times w as an exanple of how to expose a pow erful figure
ina society w ith non influential or unskiled local media. As a solid institution this
paper w as able to publish that kind of story, but Mexican media don't have the tirre,
ability or possibility .

But the role of the local media strengthened the impact. Foreign media can focus on
angles and change the positive feedback loop, especidlly if local media understands
them better and keeps an eye on their stories. So the nodel can be transformed w ith
alternative and supplementary reporting, especially in a country w here palitical
scandals change the every day coverage and destabiize the poliical arena.

New s flow s as aresult of the interaction betw een local and foreign mediums, can be
enough to destabilize a pow erful and seemingly untouchable corrupt figure in poltics
or in the business community. Mexican meda should pay nore attention to foreign
reports, especially quality papers interested in Mexican poitics.

This story also reflected hidden political connections, fromconpanies like Coca Cola,
other charities, and even the role of media companies.

The vast array of international topics is affected by Mexico's inportance and
economic development w ith the contrasts of poverty, w hich is also grow ing.

Nonetheless television and new spapers can becone ‘natural enenies’ serving
different interests. TV defines part of the new s agenda, w hich in this case influenced
some media, but could not overw helm the stories first published in papers. The
aggressive reaction of the first lady also contributed to promote the scandal that
originaly w as about “doubts and irregularities” and moved to “illegal finance”.

The opinion of coumnists and analysts varied frommost of national new spaper
headlines. These editorial pages have a significant readership in local and national
papers, w hich confirms the pow er of prominent journalists that can also influence
papers, radio and television.

Many different groups in society w ere not confortable w ith the behaviour of the first
lady, as itw as reflected in the local meda. Not just NGOs, minority groups, or middle
classes, but aso poltical parties, even the president’s ow n National Action Party; but
especially local and foreign investors and other prominent people in the international
business conmunity w ho moved their tentacles to use local and foreign media to
attack Sahagun, especially the Financial TimeskH

1321’ simportant to consider that afer the Vamos Mexico story, Mexico was the battleground for an escalation
ofvideo scandals related to corruption ofpolitical parties promoted by the governnent and TV stations.
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SECTION TWO
ARTICLE ONE

Mexico in the English
papers: exotic, distant and different
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lgnorance about the developing w orld remains high in Britain, despite the over tw o
milion immigrants w ho have cultural links w ith ather countries, said Thussu.'® But
fortunately Britons like to travel, every year 310 thousand™* cross The Pond to drink
tequila, listen to mariachis, and baskin the cheerful sunlight on the playas of Cancun
and Acapulco; because their ow n sun, as the Colombian w riter and journalist Gabriel
Garcia Merquez says, is “shy.”'®

Historically, the relationship of these distant countries has been economic. In the last
fifty years this link has endured and the cultural relationship has deepened.’®
[Complementary information in APPENDIX 1: “Cultural relations mirrored through the
British press’]

This research seeks to give a general overview of the w ay inw hich Mexico is
portrayed in nost of national British new spapers as a quantitative analysis. Any
articles incorporating the w ord ‘Mexico’ w ere chosen, w hether this w as part of
international or domestic coverage.

The study included 318 new s articles during the six-month period from Decenber 1%
2003 to May 31°'2004. These articles w ere identified by Lexis-Nexis searches.

The strategy w as based on a sample of one continuous w eek Monday to Friday,
folow ing by aroling w eek, thatis Monday of one w eek, Tuesday of the follow ing,
and so on. The final sample w as 28 days of coverage.'®’

Anong the results, the coverage varies somew hat from the coups and disaster
syndrome, mainly because of the richness of cultural values.'® [See Appendix 7:
“The Independent covering Mexican floods”]

The Sun, April 1% 2004

"33 Thussu, 1996.

34 Travel W eekly Magazine, 2004.

135 Garda Marquez, 2000, p. 468.

: i? The Mexican government has a cultural ofiice in London which is far nore activethan the Embassy.
Ibid,pp-91-124.

138 The cultural activity inMexico during thefirst 50 years of last century was vast. The French writerand artist

Andre Breton, thesurrealist father called Mexico a ‘ 100% surrealist country’ . Otherinternational artists and life

figures like FridaKahlo, Diego Rivera and Remedios Varo contributeto the colourful inage of what used tobe

theTenoctitlan Empire. [Complementary information in APPENDIX 1: *“ Cultural relations nirrored through the

British press” onpage 114]
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/S0 what they were |
up to in thelr Mex1can cave

(and no, this 1sn’t an A ril fool)

S0 oty Bty waonmd

Most of the issues covered w ere foreign affairs, (because of the cavers’ issue),
entertainment, tourismand the w onders of the Aztec civilisation, lke the pyramids,
and food.

The argunents and results concerning the image or Mexico in “the island” can be
resumed as follow s: most of the stories are not reported accurately; socil issues and
diversity are ignored and the coverage s extrenely superficial; crime and polution

are given as indicators of a w eak state, but drugs and corruption are barely
mentioned; most of the references are related o the United States, but not much

about migrant border issues.

Who covers Mexico?
The British quality and popular new spapers have a special role as they are read by
the national and international elite. According to John Merril, expert in foreign press,

New spaper circulation figures and UK population'*®

Nunber Sadles % UK pooulation™ Newspaper

(millions) (millions) reacership %
All Newspapers 31 2.8 100% 58.7 46%
Sample Newspapers 9 11.4 42% 58.7 19%
Broadsheets in sample 5 21 8% 58.7 4%
Tabloids in sample 5 7.1 26% 58.7 12%

The Sun and News of the Worldsel more than 8 rillion papers, representing half of
the most influential new spapers in the UK and the highest rate in Western Europe.'*°
This means that almost half of the population read new spapers daily. ™!

139 UK National Statistics, 2004.



The eite readership of the broadsheets is approximately 4% of the population that is
around 2.3 milion people. The influence of the tabloids is much higher, they reach
16% of the population.

The selection of the sample w as taken fromeight national new spapers that represent
approximately 42% of the total readership.™? Looking for a reasonably representative
sample of material, the six-rmonth period w as selected taking into account the cycles
and seasonal variations that characterize the media coverage. In Britain, sone of the
new s schedules vary according to special holidays, seasons and diary events.™?

The data w as logged on the conrputer using softw are for databases and
spreadsheets like Access and Excel. The analysis w as done by basic caculations of
appearance or frequency, using percentages to get reference points of w hat is most
common or typical in the stories, and the relation betw eenthem'**

CIRCULATION OF NEWSPAPERS IN THESAMPLE'®

Sun 3,148,958
Daily Mail 2,283,166
Daily Mimor 1,677,921
Daily Telegrgoh 865,014
Times 623,211
Guardian 339,887
Indepencent 227,619
Financid Tines 129,837
Totd 7,110,045

Quantitative news values

This general analysis looks at particular content to understand the concerns of British
ciizens and how their know ledge of the w orldis collectively portrayed by the media.
Some questions may guide this next detailed description of relevant content: What

are the main fopics and themes? How many stories are focused on domestic or
foreign affairs? How do these topics compare in terms of new s coverage? How much
are the US and UKinvolved? How rmuch does the British media folow s the “coups

and earthquake” syndrome? How does the coverage of different new spapers

compare?

Content analysis has evaved as a part of comnmunication research and his school
remains an inportant reference for many authors, especialy Berelson.'#® Then this

particular research technique w as aso studied by social scientists like Max Weber in

140 Merril, 1995,p. 131.

141 Audit Bureau of Girculations, 2004.

142 The Daily Express, oneof the most inportant tabloids, was not selected becauseof the lack of coverage: there
were alnostno stories related to Mexico. This exclusion provides a pithy sample ofthe reduced coverage. The
Sunday newspapers were also excluded because they tend to cover features and morein-depth articles.
Advertising, pictures and fnancial brecasts were also excluded,as were stories about the Gulfof Mexico related
to the United States.

143 Hansen et al, 1997, p. 102.

144 Riffeet al, 1998, p.157.

145 Datafrom3 1-May-2004 to 27-Jun-2004 (Audit Bureau of Circulations, 2004)

146 He defined it as "aresearch techniquefor the objective, systematic, and quantitative description of nanifst
content of communications". (Berelson, 1952.Cited by Jensen, 2002, p. 103).



1910, originally directed to the coverage of poliical and socialissues.™’ By the
second half of the tw entieth century the method w as appliedto aw ider range of
mediaissues and it became a method to examine new s coverage in order to

ascertain the agenda-setting role of the media.*®

According to scholar Barrie Gunter, the importance of this technigue is to reveal and
understand the hidden meanings that may be conveyed by media texts,'*°w hichin

this case w illbe dentified as the different ideas of Mexico.

This is w hy the purely descriptive account of atext wiill not enable the making of any
inferences about the production of ideologies or the impact on audiences, but rather
only offers on overal picture.'®

The specific new s vaues that match w ith this relationship of coverage are from
Galtung and Ruge, and Stuart Alen’s theoretic frames, resumed to four:

a) Unexpectedness or events ‘out of the ordinary” especially w ith the
exotic part in broadsheets and accidents in tablbids;

b) Composition: mixture of different kinds of events as a ‘new s hole’ to be
filled;

c) Reference to elite nations: the hierarchy of events. Mexicow as quoted
in all sections, but mostly the stories w ere focused ontw o or three, and not
international. h relation to the US;

d) Reference to elite persons: especialy exotic characters or places of the
Mexican culture, and sporting celebrities. '’

In the absence of unexpected events, Mexico is for Britons not a country, but a resort
for leisure and spare time and sometimes an errerging market. This is based on the
‘compasition’ new s factor and lots of space tofill with features and tourism stories
sections full of advertisement.'*?

For instance, an editor w ould not pay as much attention to a story about Mexico than
a British one: If there are already many foreign new s items, the threshold value for a
new itemw ill be increased.™® Using these criteria researchers gauge w hat they cal
new sw orthiness.'®*

Historical review

People from England, Wales, Scatland and Northern Ireland w il not have forgotten
Cuetzalan the little tow nin Mexico w here six British miitary cavers w ere trappedin a
flooded cavem in March 2004."®

1‘4*; Bariie, 2002, p. 220.
Ibid.
" Ibid
20 1bid
51 Galtung-Ruge, 1970, p. 265.
132 Gatlung, 1970, p.264.
153 Galtung, 1970, p.265.
134 Galtung-Ruge, 1981; Allan, 2002; Bell, 1991; Jensen, 2002; and McQuail, 1977.
155 They were rescued eight days later and then detained by the Mexican govemment accused of sdentific
exploration and foreign military exercises.
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The only reference about Cuetzalan in the British press w as 10 years ago, inthe Mail
onSunday. It w as a review of how beautiful this place w as for tourism. The coverage
and description of that sacred city w as about the inconmpetence of the Mexican

authorities. '®

This w as the only event in Mexico covered in depth by most of the British national
new spapers during the six nonths of this content analysis.

In the coverage of Mexico inthe US meda there is little real coverage of each other’s
high-end culture, creating a significant gap for understanding the other, said journalist
and academic Rossana Fuentes-Berain editor of the magazine Foreign Affairs en
Espariol." We can equally equate the UK’s coverage regarding these points.

Similarly Maria Martin, founder of Nationa Public Radio’s Latino USA, w itnessed the
US coverage of Mexico revolving around the “Holy Trinity” (drug trafficking,
corruption, and inmigration) w hich perpetuates stereotypes and misses aw ealth of
other possible coverage.'®

This begs a question: If the media inthe US, w hich has sorre cultural links to Mexico
cannot explain and informaccurately, w hat chance does the British media have to
portray it better or sinilarly ?

That is w hy Latin Arrerica receives a smaller amount of coverage in the British media
than, for exanple, Asia or Africa'>® and explains the needs for qualitative or
quantitative content analyses. Four important studies refer to the qualitative content
of the coverage of foreign stories in British media.

1. Analysis of new spaper content, a report by Professor Denis McQuail in
1977.

2. The so-called “McBride report” in 1980.°

3. The study of UNESCO about foreign new s, published in 1985 that
compares foreign reporting in tw enty-nine countries.'®

4. British new spaper coverage of Latin Arrerica: a content analysis of the
Times and The Guardianin 1990, by Mariana Arraes de Alencarin 1992, a
dissertation undertaken at Cardiff University.'®?

The first study by Professor McQuail n 1977 found that 3% of coverage by location of
events by continent w as related to Latin Anrerica, the low est category. (h this study
Mexico is considered as part of South America). The Middle East had 10%; Asia 11%

136 Danian Gornan wrotein 1984 abouta hitch hike into Cuetzalan r the Thursday mini-merket. “ Outside, the
hills had brewed a swirling mountain fog which nade aghost ofevery moving thing, said thereporter”. In
March 30th 2004 the Daily Mail published: One of the trapped six (cavers) claimed the group had been the
vidins of frustrating bureancratic inconpetence and inefliciency and they had donenothing wrong™.

1571 atin Anerican ProgramNewsletter,2004, p. 6.

158 She was analyzing what shecalled the ‘translational’ identities of Mexicans. She said also that thecoverage
of Mexico and ofthe borderhas grown dramatically since thesigning ofthe North Anerican Free Trade
Agreenent in 199%4.

159 McQuail, 1977.

160 Thereport is an analytical assessment ofthe systemofinternational foreign reporting and intemational
conmunication system in the book Many Voices One World (Hafez,2000, p. 6).

161 Sreberny-Mohammadi, 1985.

162 Arraes, 1992.



and Africa 12% ; North America 18%, and Europe (including the USSR) had coverage
of 40%.

When broken dow n to primary reference by countries and regions w ithin the 3%
coverage of South and Central America, Mexico registered the srrallest frequency
(four mentions), the largest being Argentinaw ith 27. Political events relating to
domestic Mexican affairs, including conflicts, received less coverage, around one fifth

of the coverage of international new s.

Fifteen years later, an in-depth analysis about Latin Arrerica w as done by Maria
Arraes in 1992. This helps to understand the broadsheets’ coverage of topics, and
confirms the lack of coverage of accidents and disasters. Tw elve years ago, the
national identity of Mexico as a developing country w as not covered either by The
Times nor the Guardian The study show s a concentration of international politics
and ‘law andorder’ newss.

Academic journals about Latin Americas™

Joumal of Latin American Studes
Latin American antiquity
Latin American law and business report
Latin American monitor
Latin American perspectiv es
Latin American pditics and society
Latin American research review

Arraes also found that the US is the most covered nation in the category of
international new s of papers. Coming to the present day, in the academic and
educative field, Mariachi™* land gets more coverage in a cuitural and social
perspective. For instance, inthe May 2004 to July 2004 journals in Bute Lbrary in
Cardiff University, four had articles related to Mexico.'®

UKpress: content analysis

The results show that 60% of the stories that mentioned Mexico just in passing
related to tourismand celebrities travelling to Mexico. The 40% resting has direct or
indrect relevance in sections including foreign affairs, entertainment and tourism.

The exceptionw as The Financial Times, w hich focused on business and
government-based stories. This international new spaper represented 40% of the
articles inw hich Mexico had a leading or secondary role. The other 60% w as found
mostly in the Indegpendent, Times, Guardianand the Sun.

The broadsheets ™ covered equally social and exatic/tourist stories. The Times
w rote more cultural features than hard-new s, the Guardianfocused on socia and

163 Cardiff University Library.

164 polli Kaminski, reporting for the Independent described Mariachis snippily: groups oflocal players and
singers,romanticbuskers who invarably play quite badly and sing slightly out oftune,buthave masses of
charm And,oh, thosetrousers.(Kaninski, 1998, p. 3).

165 Sone of themare: Media International Australia, Costcoin Mexico: What struggles fr a dignified life are set
to be ina globalised world, No. 11,May 2004; International Journal of Cultural Studies, Punk and Globalization:
Spain and Mexico, Volume 7 Nunber 2, June 2004 ; and The Communication Review, Special Issue: Latina/o
Communication and MediaStudies, Disrupting the Dichotomy: “Yosoy Chicana/o” inthe News Latina/o South.
166 Excluding the Daily Telegraph.
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human rights, especially the case of w omen Murdered in Qudad Juarez;™® and the
Independent w as the only new spaper that relied on new s agencies w ith topics like
foreign affairs and old and nmodern culture.

Mexican singer Lila Donws, m ixed parentage'®

For instance, sorre of the contenrporary personalities mixed w ith the old Mexico and
the modem Mexico are traditiona singers like Lia Dow ns, Astrid Haddad or Kinky.

The Guardiandescrbes Dow ns as a w orran w ith mixed parentage, because her
father is Scottish-Amrerican and her mother Mexican Indian, and she can sw itch

betw een songs in Spanish and Engish, but w ith more of an enphasis onfolkand
. 170
jazz.

Number of stories by new spaper

Newspaper Main and secondary bcus %
Finarcial Times 50 40.65%
Indepencent 17 13.82
Times 14 11.38
Guardian 14 11.38
Sun 11 8.94
Daily Telegraph 7 5.69
Daily Mimor 6 4.88
Daily Mail 4 3.25
Totd 123 100%

The Daily Telegrgphbarely covered tourismand entertainment somew hat parallel to
tabloid, w hich drafted content fromsports and entertanment subjects.

During the six months of analysis, only tw o stories w ere w idely covered by British
media: the cavers’ issue, and the case of the w oman w ho performed a caesarean on

167 “Hard” or “spot’ news are recognized as astaple direct of daily media Bell, 1991).

1681t is a relevant caseofadecade-long murder wave targeting wonen in the northem city of Ciudad Juarez.
“'The topic has been widely covered by nost of thebroadsheets in the UK because of their particular interest in
womanissues”, said Cynthia Prida, press officer ofthe Mexican embassy in London. (Prida, 2004).

169 Press/promotions UK, John Crosby &Mick Bovee.
179 Denselow, 2004. The Independent also published an interesting article about the Kinky aMexicanrock band

that they define as diferent, because people outside Mexico other groups are getting interested in them The
Strokes are fans, and so is Paul Oakenfold. Kinky are even signed to aBritish label,Sonic360, and their new
album Atlasis attracting the sane kind of enthusiastic aritical approval that greeted their Grammy-noninated

debut. (Independent, Apl‘ﬂ 23,2004, p. 17).
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hersef inthe south or Mexico. Both w ere related to the ‘unexpectedness’ factor

enphasizing the ‘out of ordinary’ events.'”" Other stories w ere crime, Mexican

migrants, the summit of the Organization of American States and the Latin vote inthe

us.

In relation to priority given, nmost published stories w ere in the inside pages, though
25% of themw ere considered as relevant and published on the “front page” or ina

“section page". In half of the stories the sources w ere quoted directly or indirectly,

and almost 20% w ere feature articles.

Number of stories by topic

Main and secondary % All %
Business/Commerce 28 22.76 82 25.79
Foreign Affairs 28 22.76 46 14.47
Entertainment/Celebrities 11 8. 43 13.52
Tourism 11 8.4 17 5.35
Cov ernment 11 8.% 13 4.09
Sports 9 7.3 52 16.35
Crime/Social 8 6.50 9 2.83
Lif esty le/Culture/Review 6 4.83 31 9.75
Accidents/Disasters 5 4.07 7 220
Science/Tech 4 3.5 13 4.09
Cther 1 0.81 3 0.94
Military /Defence 1 0.81 2 0.63
Total 123 100% 318 100%
Stories by type of article
Total of articles % Main and %
secondary focus
Ceneral news 175 56.03 77 6260
Feature article 94 29.56 22 17.89
Main news story 12 3.77 8 6.50
Editorial 16 5.03 8 6.50
Brief / Summary 14 4.40 5 4.07
Letter 7 220 3 244
Total 318 100% 123 10%

171 Allen, 1999, p. 62.



Number of stories by relevance

No of' stories 318 % Main and %
second
Inside pages 263 82.70 91 73.98
Section Front Page 48 15.09 74 21.95
Front Page 7 2.20 5 4.07
Total 318 1.00 123 100%

Number of stories by quoted sources

Stones % Main and second %
Quoted directly 47 14.8 47 38.21
Quoted indirectly 2 6.92 22 17.89
Referred but not quated directly or 49 15.4 43 34.96
indrectly
Other 200 629 11 8.H43
Total 318 100 123 100
Topics in tabloids
Tabloids % Total

Entertainment/Céelebrities 5 23.81 11

Sports 5 23.81 9

Tourism/Exotic 4 19.05 11

Accidents/Disasters 3 14.29 5

Foreign Affairs 2 9.52 28

Military /Def ence 1 4.76 1

Lif esty le/Culture/Review 1 4.76 6

Government 0 0 11

Crime/Sccial 0 0 8

Business/Commerce 0 0 28

Science/Tech 0 0 4

Other 0 0 1

Totd 21 100% 123
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Topics and broadsheets

Broadsheets % Total
Business/Commerce 28 27.45 28
Foreign Affairs 26 25.49 28
Govemment 11 10.78 11
Crime/Social 8 7.84 8
TourisnmVExotic 7 6.86 11
Entertainment/Celebrities 6 5.88 11
Lifestyle/Culture/Rev iew 5 4.90 6
Science/Tech 4 3.92 4
Sports 4 3.92 9
Accidents/Disasters 2 1.96 5
Other 1 0.98 1
Miitary/Def ence 0 0 1
Tatal 102 100% 123

This research mimic sorre of the conclusions that Arras published 12 years ago: The
Guardanw as the only new spaper that stressed the drugw ar, atheme included in
the crime category. Inrelation to topics, foreign affairs, business, entertainment and
sports are the main covered areas.

US-UK related stories
US UK Others Total
Stories 39 3 51 123
Percentage (%) 31.71% 26.83% 41.46% 100%

For historical reasons, the different language and the dominance of USnew s
companies restrict the relationship betw een Britain and Mexico. The stories in this
research are more related to the United States (1/3) than Britain (1/4), though the
Financial Times w as the only new spaper that covered business and pdlitics in depth.
They covered 70% of allbusiness mentions of Mexico.'”?

Galtung and Ruge, and Allan sinplify the idea of the ‘elite Nations factor’ that gives
priority to countries of the first w orld that relate to their audiences. Thus, stories from
the ‘third w orld’ w ould only infrequently receive new sw orthy status.'”

Along w ith the Guardan, the FT covered domestic poitics especilly after January

w ith the story that critically exposed the Mexican Frstlady’s charity touching upon its
untidy management, accounting and fund raising practices.'”* Excluding the

Financial Times the most covered topics are Foreign Affairs, ntertainment/Celebrities,

172 The FTis considered an international newspaper and can no longer strictly be described as a British
newspaper. Stephen Glover, media studies editor for the Spectator, said that its British circulation, which not
very long ago stood at nearly 200,000, now has the 100,000 bartier in sight, but it sells three Times as many
copies overseas as in Britain. (Glover, S.2004, p. 29).

173 Allan, 1999, p. 63.

174 This was the mmin topicin SECTION 1. ESSAY 3. “Don’ t ness with the president’ s wifeunless you are the
Financial Tines”.



TourisnmvExotic and Sports that follow s the patterns of the ideas embodied earlier.
From these stories eighty percent w ere published in broadsheets and the rest in

tabloids.

PRI TS L 0

Financial Timesand Mexico, JuIy 15t 2004

A ﬂlrtatlon Wlth power: how Marta
Fox changed her husband’s pres1dency
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Num ber of stories by topic excluding the FT

Main and secondary focus %
Foreign Affairs 14 19.18
Entertainment/Celéebrities 11 15.07
Tourism/Exotic 11 15.07
Sports 9 1233
Crime/Social 7 9.59
Lif esty le/Culture/Rev iew 6 8.22
Accidents/Disasters 5 6.85
Business/Commerce 4 5.48
Science/Tech 3 4.11
Gov ernment 1 1.37
Cther 1 1.37
Military /Defence 1 1.37
Total 73 100%
Cov erage of main and secondary focus sfories
in tabloids and broadsheets
Totdl coverage %

Broadsheets 102 8293%

Tabloids 21 17.07%

Totd 123 100%

Conclusions
The media congumer in Britain is only exposed to a limited “variety of stereotypes”
about Mexico.'”® Their view is ‘w estemized” focusing specially about entertainment

and sports.

175 Arraes, 1992,p. 3.



They influence govemment officials but population still remains w ith highly
misinformed. Therefore, the variety of images about Mexico by the audience of
new spapers does not match w ith the w hole culitural, social, or pdlitical panorama.

The cultural and commrercial relation may enforce aclear view of the importance of
Mexico to the w orld. As an emerging economy, Mexico is receiving the biggest
anount of finance coverage ever.

These assunrptions may explain the strong criticismby Thussu of the British media in
relation to their geopdiitical and economic interests affect their new s and that “is
reflected in the w ay certain parts of the South are regularly covered w hie others are
ignored.”'"®

The view of Thussuis compatible w ith the experts in media

and researchers like Roy Greenslade, Jerery Tunstall or Stephen Glover.”” The
challenges for British media are corrpettion, ‘tabloidisation’ of broadsheets, and
decreasing circulation, along w ith the "coups and earthquakes" syndrome. This
situation makes coverage “suspicious” and “distorted” in terms of new s values.

Hence, the advantages of a close relation to the United States and Latin America

give Mexico a special value in foreign poalitics. For instance, the miltary and security
category w as barely covered, yet the inportance is huge. Javier barrola, a security
expert journalist states that Mexico is a ‘natural target for terrorist attacks’,'”®
because the country shares a huge border w ith the w orld's biggest pow er, it is ther
third biggest ail supplier, and poltically is safe enough to continue providing nillions

of barrels per day, specilly as a non-OPEC oil producer.

The Financial Times confirmed this talking about ail price crisis in the beginning of
2004:

Because of the renewed fears for the security of Iragi oil export, Purnomo
Yusgiantoro, presicdent of the Organisation of Petroleum Exporting Countries,
said he would write to non-Opec members Russia, Angola, Mexico and Oman,

to ask them to pump more crude after the stoppage of Iragi exports.'” kB

'7¢ Thussu, 1996.

177 Greenslade, 2003; Tunstall, 1977; orStephen Glover, 2000.

178 Ibarola,2003. Volknersaid in 2003 referring to September 11 2001 that: terrorismhas entered the global
age andthusit isno longer tied to “crisis regions” of to a particularnational “space”. Farther attacks may
happen anywhereand anytine. .. It seens that fromnow on, terrorist attacks will ocaupy centre stage in media
coverage, their significancere-articulating otherwise familiar distinctions between particularand universal
contexts.(Volkner, 2003, p. 235)

'79 Financial Times, Jine 17,2004,p. 15.



Content analysis coding schedule
British press coverage of Mexico

NEWSPAPER
1.-Daily Telegraph
2.-Times
3.-Independent
4.-Guardian

DATE-M ONTHYEAR

WEEKDAY
1.Monday
2.-Tuesday
3. Wednesday

HEADLINE........ccoe i veiranne s

5.-Finandal Times
6.-Daily Mrror
7.-Sun

8.-Daily Mail

4 -Thursday
5.-Friday

REPORTER/AUTHOR (name and desgnation, if any)

NUM BER OF WORDS

TYPE OF ARTICLE
1.Main newsstory
2.-Other newsstory
3.Feature article
4. Editorial

TOPICS/SUBJECT
1.-Government

2.Foreign Affairs

3. Military/Defense/Secutity
4.-Tourism/Exotic
5.Entertainment/Celebrities
6.Lifestyle/Culture/Review

PAGES/RELEVANCE
1.Front Page

2.-Section Front Page

FOCUS

1.Main focus
2.-Secondary Focus
3.-Only in passing

M EXICAN SOURCE
1.-Quoted directly
2.Quoted indirectly

5.-Letter

6.-Brief / Summary
7.-Other

7 -Crime/Sodal
8.-Business’Com merce
9.-Science/Tech
10.-AccidentsDisasters
11.-Sports

12.-Cther

3.-Indde pages
4 -Other

4 -Metaphor or signifier

5.-Other

3.Referred but not quoted directly orindirectly

4.-Other

US-UK-M EXICO RELATED
1.S

2.UK

3.None
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SECTION TWO
ARTICLE TWO

Mexico: an emerging market
with bad news for the world
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Marshall McLuhan’s global village has arrived, but the village houses are
financial houses andthe villagers are dealers
Jean Baudrillard, 2001

Mexico's financial newspapers and magazines provide enough informaton to
owernhelm even the most erthusiastic reacer. Since the Mexican press tends
to attribute more significance to what important people say than to what has
actually happened, much of what is published can be safély ignored.
Financial Times, Novem ber 20, 1992



The Unhited Kingdom is looking to Mexico for business as ol industries did
with mnes and railw ays in the 18" Century: they w ant to discover w hat lies
beneath the penacho of the indigenous and mestizo society.

As a result, the British media tends to focus on financial new s, rather than just
nice features. But this statement has to be refined: in the 80s, it w as bad
new s, inthe 90s mostly bad new s, and this century nostly good new's so far.

The British can claimto be the second biggest direct investor in Mexico, of
course after the Uhited States. Fromthe Latin American perspective, in 2003
Mexico received one third of UKinvestrrent in the region just behind Brazil
with 21% against 28% .8

Traditionally, the Britons w ere nore interested in their former colonies, but
they are looking at the new continent, not specificaly searching for gold or
diamonds, but investnents, perhaps somrething similar.

Mexico, the ancient Tenochtitlan Empire, is considered a nore attractive
market than the Mddle East and Far East because of it's a big county and
enjoys economic stability. Infactis the largest Spanish-speaking country in
the w orld, w ith 106 rillion people, called by some analysts the “big brother” of
Latin America, accounting for almost one quarter of its population.

Inthe lastfew years, Mexico and Brazi had jostled to gain importance in the
economic markets. How ever, for the United Kingdom, Mexico has other
important affilations to take nto account. Albongw ith Canada, it is part of the
North American Free Trade Agreemnent, is a member of the OECDE and the
World Trade Organization. 8!

The British UK-Trade Information Centre stated that that Mexican international
reserves today total US$33,600 million and debt payments are no longer a
source of much concern. Annual inflation in 2002 w as below 6%. '8 But more

important the British identify as an inportant step the Free Trade Agreement
(FTA) betw een Europe and Mexico signed in 2000.'8

Celtic and British investrent in Mexico w as the highest in the last five years,
w ith around £600m in 2002. This w as because that year HSBC Holdings, the
w orlds second-largest banking group, bought Grupo Financiero Bital (the fifth
biggest bankin Mexico) for $1.14bn (£720m). The Financia Times called the
operation a ‘significant step’ for cormerce.®*

iCheers w ith Guinness and Corona!

180 British Embassy, 2004.
81 Expansion (Mexico City), 2003.
'82 British UK-Tradeinfomation Centre, 2004.
'%3 Bilateral Trade Relations EU-Mexico, 2000. When the British Chambers ofCommerce visited
Mexicoin Decenber 2003, the pronptional handout ranked the Mexican economy as nunbernine,and
itseight trade partner: bigger than all the countries of South Anericacombined. [Expansion (Mexico
1(éi}y), 2003].

Financial Times,AuguSt 222002, p. 1.



Mexico’s foreign direct investment grew 10.9% in 2002 to US$13,626m
(£7,590m). But analysts considered the HSBC purchase as exceptional
because it w as part of the financial services segment w ith 97.8% of British
investment that year, but just 8.6% of the total nvestment™® and still seven
times less that the US.

Foreign investment in Mexico by major players™®
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Follow ing the acquisition by HSBC, foreign banking groups, like Gty Group
and Santander Central Hs{g)ano controlled in 2003 approximately 75% of the
Mexican banking system'®” Globalisation has a fast engine: these changes
camein less than 10 years since the banks started to accept foreign
investment.

Diplorretic and cultural efforts are grow ing, for instance tw elve economic
missions in 2003,'®8 andin Aprila new poliical agreement created a Group of
Friendship w ith the Lhited Kingdom;'® the number of scholarships for
Mexicans to study inthe UKw as for the first time in 2003 simiar to the
number in the United States. ™

In 2003, Mexico attracted the biggest chunk of foreign direct investment in
Latin America, beating Brazil The outlook of the Mexican government for the
next year is optimistic: it predicts US$15,600m in FDI, w hich is 45.4% over
2003."

185 paramo, 2003.
186 British Embassy in Mexico,2004.

lnglazquez, 2004, p. 298.
Expansion (MfinOO City), 2003.

189 The group is formed by 10 federal legislators fromthe Chamber of Deputies, with menbers of the
three main political parties in Mexico, PRI, P AN, and PRD. (British Embassy in Mexico, Apiil 2004).
1901 2003, the Mexican govemment sponsored 792 students in British higher education institutions;
the UK s the second largest recipient ofMexican students abroad after the US. The British government
and private institutions also sponsor around 80 students with Chevening Scholarships. (Mexican
Enbassy-Cota, 2003)

YV e Economistas (Mexico City) 2004.In 2001, even a website was launched, through which the two
governnents informcompanies how to develop their business. (Mex Brit Business,2004)
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Foreign investment in Mexico'®
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In the midde of 2004, the British government express the will to increase the
commercial relationship w ith Mexico, but w ith tw o conditions: reforms inthe
telecommunications and energy industries.™® The most popular sectors are
banks, pharmaceuticals, food and drinks.'%*

In 2000 and 2001, three major rating agencies, Moody’s, Standard & Poor’s,
and Fitch IBCA assigned Mexico an investment-grade rating inits long term
foreign currency debt.'®® This means low country risk: the investors’
obsession.'%®

The success of the ‘rating grade’ w as because of changes in exportand
production structures, a healthier external financing, a sustainable fiscal
palicy, a low level of foreign debt, and the end of the political cycle inyear
2000 witha new governmert.'¥

This w as good new s for foreign investors and the image of the Mexican
govemment w orldw ide, but for sure it w as not for the 50 million of poor people
inthe country.

Offices: Mexico and United Kingdom %

United Kingdom Mexico
Mexican Embassy British Embassy
BANCOMEXT (Mexican Embassy British Consuate in Monterrey

Commercial Section)

192 British Embassy in Mexico,2004.

193 Reforma (Mexico City), 21 Jun 2004.

4 Ibid

195 Blazquezet a, 2004, p. 297.

196 Acoording to an analysis by Blazques and Santiso, “ The emerging markets are economies witha
higher level ofrisk, and so their borowing intheintemational capital markets generally carries a
penalizationknown as country risk” (Blazquez et al, 2004, p. 297).

97 Blazquezet al, 2004, pp. 297-307.

198 British Embassy in Mexico,2004.
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Mexican Embassy - Consular British Trade Office in

Section Guadalgjara
Anglo-Mexican Scociety British Mexico Chamber of
Commerce
British Council

Anglo-Mexican Foundation

Freedom of Tlatoani'®-empires

In Mexico, in the md-80s, the financial markets started developing, stock
markets rose rapidly, the foreign debt crisis had just passed, and new s
agencies like Reuters decided to establish a small financial desk in Mexico
w ith one or tw o reporters to cover finance new s in Spanish 2%° (See
APPENDIX 5: “1867: Reuters’ first dispatch about Mexico’)

After a process of around 20 years of gpening Mexico, there are still barriers
to brake dow n: British journalists interview ed in Mexico Cty criticze the
number of times that top businessmen refuse to tak to them This is not new .
The Economist published a long article of complaint in 1997:

“The typical Latin Arrerican firmremains a hierarchical dictatorship inw hich
information is closely guard outsiders regarded w ith suspicion... The biggest
business groups in Mexico, Argentina and Colombia, too, are diverse fanily-

ow ned enpires and cortinue to dominate Latin Arrerica’s private sector.”""

According to Richard Cockett, the Mexican correspondent for the Economist
the attitude from business man “is stupid, because they don’t understand w hy
they are so averse to being interview ed, it's probably in their interestto have
their name mentioned’.

“My predecessor has spent three years trying to do stories about big
businessman... al these guys, they think they are untouchable. | thinkit is the
old estabishment Mexican w ay ... like the old PRI saying: you dont come, w e
will issue you a press release occasionally, and that’s all you need to know
he added %2

Ronald Buchanan agrees. He is an fish-Mexican journalistw ho has livedin
Mexico City for 18 years and has reported for the Financial Times, Daily
Telegraph, the Guardianand Daily Mail. He gives an exanple: | cannot
remenber ever having seen a picture inthe press of Jorge Larrea, from
Grupo Mexico.?® He adnits that there are only tw o people w ith a high profile:
Azcarraga Jean, Mexico's media monster, and Ricardo Salinas Pliego, ow ner
of Azteca TVand Unefon mobile phone Corrpany.®*

199 Considered achiefin the Aztec enpire.
299 Cardenas, 2004.
20 Theartides explain that thelogic ofthe family business and of protectionismcombined discourages
growth through specialisation, which might haveled such frms to conquer foreign markets and
becomemultinationals in theirownright” (Economist, December 6 1997,p. 57).
202 Cockett,2004.
203 The third largest copper producer in the world.
" Ibid
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Buchanan asserts that once he saw a story about Sainas Pliego having fraud

problems in the US, and it was only published in the internal pages of the
new spapers. “In Britain, it w ould be in the front pages”, he said.”®

Lexis/Nexis research show s that Buchanan w as right Mexican new spapers
did cover it, but amazingly not al of themon the front pages: Lhiversal and
Reformaboth published it in the finance sections. Only La Jomada

new spaper published it on the front page, the next day.?°

Second, Reformadoes not have that syndication service and published the
story the day after, but the coverage over the follow ing nonths w as much
more corrplete than that of B Universal, Milenio Diario, or Cronica. By
February 26" Reforma started publishing related stories on the front page; B
Universal never dd.

The experience of Cecilia Cardenas, former editor of Reuters during that time

w as aso difficult “We had to w ait years to get aninterview w ith an important
businessman’, she says. They usedtoreceive typical answ ers fromthe

secretary like ‘el licenciado no esta’ —the boss is not inthe office. It w as a lot

of bureaucracy, fromone story to another, and the story they had scheduled
“w as dying”.%’

Mexican companies do not have an open culture, said Ignacio Catalan

director of El Universal online w ith a long experience in finances. “Some of
them are very big conpanies and follow the stock market parameters, and
others are very smal and don't know how to deal w ith media; but most of the
times this is just because they are family businesses.?® Public Relations
companies give information —openly or covertly — to influential columnists, but
not to editors or reporters, he adds.

Ore of the w ell know n exceptions s Carlos Slim, a pioneer w ith Grupo Carso,

a conglonerate run by him, described by the Economist as “abuccaneering
Mexican stockbroker w ith good poliical connections w ho has specidised in

205 Tha stoty was published inthe Financial Times in February 242004 saying: US regulators are
preparing frand accusations in acaseinvolving Mexico's TV Azteca, the world's secondargest
producer of Spanish language television programmnes, and Ricardo Salinas Pliego, the group's
chairman. (Financial Times, February 22004, p 9).

206 Author’s investigation. Its important to consider that £] Unijversal has a syndlcatlon servicewiththe
Financial Times and published thestory thesameday in the financesection (February 2" 2004)and
theby-line carried thenanes oftwo reporters: Adrian Michaels in New York and John Authers in
Mexico City [El Universal (Mexico City), February 2 2004,p. 26].

297 Cardenas, 2004.

208 Sone ofthe atitudes of family business are towards what The Economist calls ‘diversification of
fanily business',as a response to foreign-exchange controls or inport barriers, which gave them great
advantages overpublicly owned companies, to take decisions nore quickly and be moreflexible. The
cause, the British magazinesays, is an inefective legal system and the consequences are that firms
dislikedealing with out-siders because they fear they will not be able to enforce contracts. (Economist,

1997,p.57).



buying undervalued or under managed businesses.”?® Other moguls do not
appear even in the Mexican media.?™

It s also important to consider “private pow er” can control the press. The
Mexican journalist Raymundo Riva Palacio gives tw o exarnrples in book about
the Mexican medi. In 1985 during the Mguel De la Madrid government,

w hen Carlos Salinas de Gortariw as Planning Mnister, he prohibited banks to
sell advertisement to El Financiero new spaper because of the critical
coverage. But amazingly the media could afford it and developed new private
funding.?"

The second is a famous case, w hen Canal 40, an independent TV channel in
Mexico City, thatin 1997 broadcasted a story about sexual abuse by Marcial
Meciel, the founder of the religious order Legionaries of Christ, one of the
most influential Cathadlic orders in Mexico.

The channel not only received pressure from Ernesto Zedilo’s government at
that time, but w as subject to an advertisement boycott by Bimbo Mexico’s top
bread maker, and Pulsar Group, a private holding company. Canal40 w as so
commercially damaged, that stillin 2004 it cannat pull through

economically 2

Globalization and media conglonerates that arrived to Mexico in the 80s and
90s helped to open financial information. But at the sane time, denocracy

and freedomof speech advanced w ith violent events that marked the country
and involved politcal parties, NGOs and society. Then ancther battle w as
starting with big local and foreign companies that controlled the industrial and
commercial system and influenced deeply the mass media 23

From promises to crisis

In the beginning of the 1990s, in the eyes of the Mexican president Carlos
Sdlinas de Gortari, it w as not a misfortune o be neighbours of the United
States, but an opportunity, 2" even though historically both countries w ere
alw ays dependent and culturally distant. [Complerrentary information in
APRPENDIX 2: “letter to the editors: (Qur) Arrerica is not the United States”]

“Mexico w as becoming nore transparent, and the government had to follow
the rules of globalization of the IMF and the World BanK’, Cardenas said.

But still financial information for journalists w as scarce. For instance, Mexican
journdlists could only know the amount of international reserves tw ice during
the year, explained Cardenas. The Financial Times evenw rote in 1992 a

209 Economist, Decenber 61997, p57

210 Sone ofthe untouchable are: Lorenzo Zanbrano from Cemex; Jose Antonio Fernandez Carvajal,
from FEMSA; Carlos Fernandez Gonzalez fromGrupo Modelo; Roberto Salvo Horvilleur fromGrupo
Gigante, Alberto Bailleres fromPefioles, Carlos Gonzalez Zabalegui fom Comerical Mexicana, and
Jorge LarreafromGrupo Mexico.

21T Rjva Palacio,2004, pp. 157-158.

212 Riva Palacio,2004, p.202.

213 Riva Palacio,2004, p-203.

214 Aguayo,1998, p.36

52



story about the difficulty of abtaining accurate and timely financial inf ormation
in Mexico, despite it being “aw ash w ith financial new spapers, magazines,
new sletters, governnert bulletins and press releases.”"

Thereiis truth to this. But foreign press stories w ere barely seen in Mexico,

they w ere only read by finance directors or government officers. There w as no
Internet and nmost new spapers still used typew riters. Cificials just glanced at
new s about their conpanies, as if reading a feature story. [See APPENDIX 9:
“Mexican financial new s slump and 80s tragedes’]

During that time, development forced Mexican companies and the
govemment to publish financial nformation regularly. They created a calendar
of econonic indicator outputs, and, for instance, inflation figures are now
available each month betw een the 6" and 9" day.

For President Salinas and his retinue, Mexico had to be part of thew orld
markets, tacKing its economic crisis, and guaranteeing social ustice and
(maybe) democracy 2'® according to Sergio Aguayo, a Mexican expert in

Mexican-American relations and international issues.

The ‘how’ did not matter. Under the flag of progress, there w as no holding
back Salinas’s corrupt govemment. For instance, the new leftist Party of the
Democratic Revolution (FRD) lost 600 nilitants and supporters, most of them
assassinated,?'” and many fingers pointed at the government.

And thenthe shadow fell: 1994 w as one of the w orstyears in Mexican history.
Onthefirst of January, NAFTA cane into effect, and Mexico w as supposed to
becone afirst w orld country. An indigenous rebelion started in Chiapas and
the candidate of the official party w as assassinated. InJuly anew govemment
w as €elected, andin December the grotesque crisis affected the financial
markets: an economic crisis ground the country to a halt. “That has made us
more dependants on the US, and sinultaneously society changed and the
political systemw ith it,”>®® said Aguayo.

The crisis had w idespread ramifications; it didn't just affect the government
and companies, but also fanilies and small investors. So the government had
to hold most of the Mexican banks to rescue them, as Catalan explain: ft w as
a realdrama to w rite the front pages of the new spapers, people that lost their
houses, their cars, and their w hole w ealth. From 24 banks, just four
survived.?'®

215 According to the FT, governnent information is not accurately reported and conpany statistics are

often extrenmely nisleading. It nentions institutions like Institute of Geography and Information or the

Bank ofMexico, because it “ has theinfunating habit of not saying publidy and well inadvance when

itsfigures are to be released, nor canit then berelied onto stick to the date... It does not even advise

iztlsésubscn'bers when its monthly indicators are ready “. ( Finandial Times, November 201992, p.5).
Ibid

7 Reforma (Mexico City), November 32000.

% Ibid

19 Catalan,2004.
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The crisis in December 1995, the so-caled ‘Tequila effect”, touched nost of
international financial markets, and forced the United States to react, said

Catalan. The Guardian, in maybe one of its first ever business stories about
Mexico, explained it clearly:

“The collapse of the currency dramatically increases the chances of a
moratoriumon Mexican debt repaynments, just one nonth after President
Clinton moved to raise a $50 billion international loan package precisely to
avoid such a default.”?®

Ironically, this international inpact confirmed that Mexico had an inportant
place in the financial w orld that along w ith Brazil, w as one of the countries
w ith the biggest debt. “The crisis has had devastating effects, including
massive migration to the US, crime, nore poverty, and of course the losses
incurred by US investors in Mexico”, added Catalan.

Inthat year British media’s tales in Mexico w ere strengthened. Papers like the
Economist, w hich had a freelance reporter in Mexico, set up a permanent
correspondent in 1994. The sare year Reuters decided to launch a new
financial service for the Mexican media, conrplemented w ith general new s. No
more exercises of folkloric w himsy:??" this w as serious stuff and now the
office now has about 15 staff, among themBritons, Mexicans and Latin
Anericans.??

Another concern for 2004

The questions and critiques about finance reporting recalls the debate about
new s agencies as agents of global corporations and international econorric
exchanges, as well as the 1970s UNESCO acaderric discussion on
comrmunication.

As Michael Bloorrberg said w hen he launched the new s service in 1990:
money is emerging as the biggest story after the collapse of Communism?*

In 2001, US reporter fromthe Washington Post extended the discussion ina
critical book about Wall Street analysts and new s providers: Financia
analysts, and certain onine and print reporters, can "nmove markets" the w ay
only analysts w ere able to do inyears past...they often traffic in rumour,
speculation, and misinformation that hit the market at w arp speed®*

The esoteric relation betw een diplorratic offices and foreign new s dispatches
has aw ays been doubtful. Nevertheless, in the late 80s, financial reporting

w as progressivein its ow nw ay because media companies w ere anong the
first to prise out information about companies and present the financial market

220 Guardian March 16 1995, p. 12.

221 K night, 1992, pp.99-144.

222 W ith Salinas pushing for amodern economy, economic news was an everyday reality, with
advances in telecomnunication, conpetition and privatisations.

223 Bloomberg, 2001, pp. 77-84. Cited by Bartram, 2003, p.391.

224 Kuttz, 2001.
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to the public. [Additional nformation in APPENDIX 91: Mexican financial new s
slump and 80s tragedies” on page 152] During that time also NGOs and

Universities started analysing the ethics of meda corrpam&e foreignand
national, and their bias tow ards ther ‘hidden’ interests.?

Mexican journalism coverage is mostly political, but the “technocrats” erain
the 80s and s s not over. Vicente Fox, the conservative President fromthe
National Action Party, has more businessmen in his cabinet than politicians,

w hich confirrrs that the econorric model created in 1988 continues.

On the other hand, foreign investment is “hot noney”, and the corrpanies
involved gain proportionately more profits in Mexico that in Britain, although

they unfortunately often they repatriate most of it to ‘the island or invest them
in ancther country .

It s said that foreign investrrent brings new technology to developing
countries, butit also brings executives and suppliers to just take advantage of
w orking conditions. With NAFTA in 1994 for instance, Mexico agreed that
national companies w ould not be protected any more against foreign
investment.??” They do not invest to create jobs, but w ages. Mexico can
export more, jobs are created and production increases, but the w orst thing
w ould be to underestimate the risks for over 100 million Mexicans.??

According to Blazques and Santiso the new pdlitical situation of Vicente Fox is
creating governability difficulties in the country that require further structural
reforrgé These problems are significant but not bad enough to cause a deep
crisis.

Most British correspondents agreed that socialissues get less coverage, they
admitted that they w ould like to w rite more stories about indigenous
populations, drug trafficking, crime, and of course w ealthy and obscure
businessmen.

Octavio Paz, the Mexican literature Nobel prize-w inner predicted it alnmost 20
years ago in Gslo, w hen he received the Sigbjorn Costfelder Aw ard at an
International Poetry Festival. Interview ed by the Financial Times he stated:
You all believe Mexico is a part of the Third World. | don't see any Third
World. What do Argentina, Senegal, India and Angola have in common?
Neither culture, nor language nor pdlitical institutions. Latin Arrerica is an
extension of the Western w orld just like the U.S,, just going inits ow n
direction. 2o

225 Magazines and newspapers havealso fought for freedomofspeech since 1976 with papers like
Excelsior, Proceso, El Financiero,La Jornada and lately Reforma.In 2002 the Mexican governnent

and many civil associations succeeded in passing a historic freedomofinformation law. (E/ Universal.

Riva Paacio, 2004, p. 78).

226AgendaPohtlcadeMemco 2001, p.108.

T Ibid.

Ibid

;igBlazquez Santiso,2004, p.310.
Financial Times, August 61985, p.7.
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SECTION TWO
ARTICLE THREE

British correspondents in Mexico:
Covering a wild country
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A song mocking Mexico's President Vicente Fox and his running of the
country has become a hit there despite being avoided by most of its radio
stations. The lyrics of Chronicle of a Change, by Los Tigres del Norte, allude
to comporate bankers getting "handouts” while "workers don't get a living
wage’.

BBC World, Wednesday, August 7 2002
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Around 15 British correspondents report in Mexico as full ime staff. Half of
themw ork for Reuters new s agency and the rest mainly for new spapers and
magazines.

Most of themreport for North American audiences and the stories are focused
onthe relations betw een Mexico and the United States, and how local issues
can affect them.

They agree that Mexico s important cover fromthe perspective of United

States, but also for its economy and folkore. How ever after September 11
2001 it becane nmuch less significart.

They accept that generally do not w rite investigative stories, findit very easy
to cover features, but difficult in business and politics.

Most of themare also Central America correspondents w ho travel around the
continent, and a few also w rite about the Caribbean.

Percentage of foreign media offices by area®"

T and Mews
Radio Agencies
25% 14%

Mewspapers
and
magazines
61%

They consider Mexico a bureaucratic country and believe that one of the
biggest problems that remainis access to information.

The freelancers w ork for various media companies, especially British and
North American. Mbst of themhave the feeing that they are protected by the
infrastructure of big conpanies, but others, especially freelancers, do not feel
sdfe.

Foreign correspondents in Mexico by country®®

News Staff Newspapers and ~ Staff TV and Staff Total
Country Agences magazines Radio Staff

231 Mexican Governnent MediaDirectory, 2002.
2 Ibid



United States 6 26 A4 57 15 50 133
United 1 29 3 6 4 8 43
Kingdom

Spain 1 7 9 10 2 4 21
Germany 1 4 4 4 2 8 16
Japan 1 3 6 12 0 0 15
Frarce 1 7 2 2 1 1 10
Chima 1 6 2 2 1 1 9
Italy 2 4 0 0 0 0 4
Total 14 86 60 B 25 72 51

Structure

The British media has approximately 40 correspondents w orking in Mexico for
TV, radio and print media, and nmore than half of them are Mexican and Latin
Anerican joumalists. They represent around 17% of the w hole crew of foreign
correspondents; and, after the United States, represent the biggest second

staff.

Reuters has the biggest single bureau w ith around 25 staff members, w hile
Financial Times has three and BBC Worldin broadcasting has tw 0. Regarding
the United States contingent of New York Times and Washington Post w hich
have tw o correspondents each, the Texan new spaper, The Dallas Morning
News has five correspondents, the largest staff in Mexico.

As the next chart show s, North Anerican media overw helms the nurrber of
correspondents in Mexico, together conpromising half all foreign
correspondents. The United Kingdomis second and Spain third.

The BBC has one correspondent for the World Service and one assistant that

reports for its Spanish service inradio, and the w ebpage BBC Mundo w ith
syndication w ith around 50 radio stations.?®

Compared w ith North Amrerican corrpanies, there are eight people w ith CNN
(Spanish and English service), seven for Univisionand nine for the Spanish
TV chanrel Telemundo.

Staff and percentage of reporters by country®*
(Exam ple : UK 33 staff, 17%)

233 Thisis the only institution that reports in Spanish since 1938 and most ofthe staffare in London,

with around twenty Latin American joumalists.
234 Comespondents formcountries like Cuba, Morocco and Vietnam were not considered in the graphic.
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United
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43, 17%

Types of British correspondent in Mexico®®

Staff members From British based companies working full time.
From British or North American companies working part time.
1.-Super-stringers May be ful-time or neardy full-time people who are
often paid for a minimum of around 150 days a y ear
Freelances or 2.-Percentage Assumed with their meda to be 30% of afulktime
stringers stringers who write once a week
3.-Freelancers They write occasionally or cov enng ather reporters
on hdydays.
Who trav el to the country to cover an extraominary event, or a particuar
Visiting feature. They arrive in Mexico, doften from the Urited States or the South
correspondents | American bureau, but if the evert is relevant they send them drectly from
Britain.

Other media like the Indeperdent, Times, Daily Telegraoh, Daily Mail, ITVand
Sky News have freelance journalists or correspondents in the United States
that eventually cross the border.

Most of the media institutions report fromMexico City, and justa few arein
the northern industrial city of Monterrey.

The exceptions

Only international British media has a particular interest in Mexico, despite the
fact that they are not strictly considered British, and w hose markets are
largely in the United States. Those are the Financial Times, Economist and
Reuters and have the tradition to cover the w orld much more conprehensibly

235 Tunstall, 1997, p.347.
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than other media. The main reason is that as they have permanent staff, and
their media has a place tofillin their stories in sections. For instance the
Financial Times, w rites on average one story a day about Mexico.

Foreign circulation British new s papers 20042

Newspaper Total Other countiies
Fnarcial Times 131,763 289,416
Sun 3,378,306 101,580
Mrror 1,816,908 75,222
Daily Telegraph 860,368 44,613
Guardian 328,449 42,680
Times 614,378 36,070
Independent 228,473 33,613
Scotsman 65,065 14
Herald 76,948 6

The Economist sells round 80% of their magazines outside the United
Kingdom and half of the w hole circulation in the United States.

Inthe case of the Financial Times some tw o-thirds of this circulation is now

outside of the United Kingdomand is printedin 22 cities w orldw ide. O all
foreign editions of British quality new spapers, the Financial Times sells 64%
and the rest 36% corrbined ?*’

They have much more influence in the Uhited States than in Mexico, and
compete drectly w ith North American media. For instance, since 1997 the
Financial Times launched a US Hdition and its large coverage of Mexico
competes w ith the Wall Street Joumnal 2%

Financial Times’ circulation in the United States®°

us
130,000

'//‘ﬁafm
110,000

- /ﬁ1,941
5 83,411
£ anooo /
g
5 70,000 57,962

50,000 Cy

30,000 : : : :

1997 1988 1999 2000 2001

236 Total circulation of 446412. Audit Burean of Girculations, Aug. 30 2004.
237 The Herald and the Scotsman were not considered in the graphic.

238 The company has 500 journalists, of whommore than 70 are based in North America. In the last six
years, the FThas quadrupled its North American circulation, growing from37,000 to more than

140,000. That is,in the US alone, more than the circulationin Britain. (Pearson.com 2003).
39 Pearsoncom 2003.



Topics

British correspondents largely cover Mexico from the perspective of the
influence of the Lhited States w ith its neighbour, and nost of themare
specidized in business. They generally recognise that are not interested
directly in social ssues, w ith the exception of the Guardian and the
Independent, unless they are affecting investors’ decisions.

Drug trafficking is also considered as an important topic, because of the
magnitude of the problemand its relation to the United States. Beyond this,
just the four intemational media institutions° tend to follow domestic politics,
even nternal elections of the main political parties.

They evaluate and keep an eye on the presence of Mexicans in the Unhited
States and the w ay they affect the most pow erful country in the w orld, but do
not cover migration issues in depth.

They asotend to cover usttw o cities: Mexico City and Monterrey, and report
stories that come time after time, like Dia de los Muertos in Novenber 2", the
Zapatistas anniversaries every January 1%t or the behaviour of the North

Armerican spring breakers in Cancun.

They all accepted that they w ould like to cover other topics, like the
indigenous people, local poliics and w oman, and look for different business
stories to see how Mexico has changed inthe ground, “nat just onthe sky”.

Access to inform ation

Most of the correspondents agree that Mexicois a very bureaucratic country
and do not trust the press officers, because some times their information is
‘somew hat disingenuous’. They all recognise that the government seeks to
keep a hald over information, though some times is just inefficiency.

The tw o financial papers have drect access to the key figures in poliics, such
as the President and Ministers.?*' They w ill also interview seldommany
Mexican and international merket annalists, columnists and academics
specidized in business and finances.

They dslike the state’s preferential reatment of the most inportant media
staff rather than freelancers.

They define Mexican government as hierarchical w here nobody dares to say
something unless through a press officer. But agree that have to follow some
tricks of Mexican joumnalism, like the importance of getting the nobile number
of officials so that they can call himdirectly, instead of going through the
barriers of a press officer, PR Company or secretary.

240 Pinancial Times,the Economist, Reuters and BBC.
241 Forinstance, the Economist organizes every year aforumcalled Economist Conferences. They are
highly interactive meetings forsenior executives seeking new insights into inportant strategic business

issues since 1956. The last onein Mexicoin June 2004 was called the 14" Roundtzble with the
Government of Mexico, Rgform, growth and rule of law: Mexico can’t wait.
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Most of themw itness nat to being subject to pressures w ith Vicente Fox’s
govemment, w ith the exception of the Financial Times and the stories
published about the first lady in January 2004.

But they know many stories about harassmment and expulsion of reporters
during the 70 years of the PR regime.?*? Most of them considered that the
crisis of the system, the new govemment and the meda are all largely
legacies of the PR era.

Predictably they all know each other, and keep in touch and have a close
relationship, and most of them have relationships w ith Mexican journalists and
create an established netw ork of sources.

Mexican journalism

They believe that Mexican journalismis very difficult to understand because of
the complex style of w riting it often as impenetrable, and assuming a vast
anmount of know ledge.

According to freelancer Ronald Buchanan, w ho has lived in Mexico for 18
years has in-depth the know ledge of Mexican meda, is surprising the
reverence to important people intheir language. He explains that new spapers
are written for a select number of people: “They have a kind of litany. In
Mexico journdists w ould say ‘el presidente de la republica —the president of
the republic —w hile in the USthey say President Bush', but in Britainw e just

say ‘M Bhir’. In tabloids they say ‘Tony Blar”.

He considers meda ow nership an inportant issue because “you just dont
need to know w ho ow ns the new spapers, but also w hat kind of business does
the ow ner has.”®3

Buchanan reflects about a main point inthe coverage of Mexico, that most of
the best stories are persona achievement fromthe reporters nore than their
media. For instance he explains, “as far as Britain is concerned it realy
depends on correspondents like Jo Tuckman (freelancer for the Guardian),
w ho i an active person, or they might have nobody here at all.”?*

In his opinion, new spapers ike the Guardian, Times and Indgoendert doesn't
have very much interest in Latin Anerica in general, they might be spurred by

242wl placed sources have talked about cases. For instance the Spanish agency EFE published a
stories abut an affair ofthe spoon-bending magician Un Geller with Carmen Romano, the wife ofthe
president Adolfo Lopez Portillo (1976-92). The story was picked by British nediaand the president
was ontour. Then thepress officer went to the EFE bureau in Mexico City and told themthat they had
48hours toleavethecountry, and then sent aMont Blank pen. The correspondents left the country and
three months latter they were back in Mexico. Anotherstory is what happenedin April 2000 with AFP
agency. Their staff menbers were kidnapped for sone ours in their building in Torre Latinoanericana
in Mexico City Centre. It was agroup of nasked people who danaged the building and their
conputers. Days before theagency had atough interview with the official party candidate Francisco
Labastida.
> Buchanan, 2004.

Ibid
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a natural dsaster, or w ith a huge human interest stories, and often they send
“superstar reporters.”?*

The Economist

The Economist is interested in Mexico because of its economical impact

w orldw ide. “In relation to other countries, the coverage of Mexico, the
Economist s fairly exceptional’, says Rckard Cockett, the correspondent in
Mexico.246

The section of the magazine called the Americas covers the w hole of the

w estern hemisphere, except the United States, the country w ith the largest
coverage in the paper. “Ilhave to w rite at least one story every w eek’, he
says. But he accepts that since 9/11 and w ith the coverage of Afghanistan
and Irag, “London couldn’t care less about Latin Arrerica and all the special
articles, the big articles, basically all attention is tow ards the east”.

“Reporting in Mexico is very good, Ifind polticians accessble and business
very inaccessible. | found business reporting very hard, because Mexican
companies are so averse to being interview ed, to telling you anything, unless
you do micro business”, Cockett sad.

Cfficials w ant to talk and be more open, he finds it quite easy but “it is much
more accessble in Central America w ith pdliticians and companies. Inthe
countries that are poor, if the Economist comes and teases themthey say ‘ho
my god, this is my chance!”, he explained. He finds Mexican politicians as old
fashioned people, different to the ones in Central America. Mexican officials
will answ er questions “but they realy don’tw ant to have a discussion”.
Contrary in Central America “they are very sawy, clever, sw itched on, wiilling
to talk, much nore self confident than the Mexicans, much more w illing to
have an intellectual dscussion”, he added.

According to himMexican officials don't have a conception of w hat the press
does in other countries and that the press is there to publish “their w ords at
any time”. Cockett explains that they know that of the rulers of thew orld arein
Washington and regard the Economistw ith considerable caution and anxiety.

The Economist’s circulation®’

Continental
Europe
21%

uK

Asia Pacific
1%

Middle East
/ Afriea

America America
1% 48%

245 Ibid
246Ib.

1
247 Total sales 943,721. The Economist circulation figures and ABC (January -June 1994-2004).
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This anxiety can be explained know ing that the paper sells alnost one milion
copies. The last figure from ABCis %43 thousand and 721 magazines

w orldw ide; 48% of these are sold in the United States, 37% in Europe and just
1% in Latin America.

In Mexico they sell around 2,000 copies and 7,000 in the rest of Latin
Anerica. “It’'s very low but those people are the president, the foreign
secretary, the business men, the ones that make decisions”, Cockett said.

“When I'mgoing to interview an important officer it's quite often to hear from
them a comment ke 1have acopy of the Economist.”?48

Reuters and the Cananeam iners

On the 20" of July w orkers al the Mexican Cananea copper mine w ere going
on strike. Reuters of course published the story in Spanish and in English.?4°
This story w as w ritten “thing thinking about London as long as New York’,
said Kierran Murray, the director of Reuter’s bureau in Mexico. 2

In his office, he opens up the story of the Cananea strke in his computer and
searches in the w orld markets. He finds that by that time of the day -4pm the
story w as highlighted in reports about the cupper markets fromNew Y ork,
London and Shanghai:

“We have been the firstto report allthese developnents. Bvery time w e report
there is animmediate interest in metals the markets in other countries”.

In his ow nw ords he explains the importance of one of the biggest copper
companies inthe w orld and how their w orkers could affect other markets

w hile the story goes through the gibberish of the wire nets.

But he asks “Is that story going to get into the Guardiantomorrow ? Robably
not; but the Financial Times? Yes, and probably into nore US papers”.

He does not consider Reuters as a British new s organization: We don't look at
it froma British perspective. But certainly in financial markets and business
especially in London people know there are a lot of commodities, so Mexico is
important in the w orld market.

They started launched the bureau in Mexico in 1994, but since the 80s,
Reuters w as more than an agency that supplied information to banks and
stock markets, and became an extremely inportant elerrent of finance
information for business speciaised new spapers.®’

248 Cockett, 2004.

249 Thetextin English: Union workers a Grupo Mexico's Cananea copper mine on Tuesday postponed
fora second time a strike decision by 24 hours, hopeful that talks with thewoid's No. 3 copper
producer will end thelabour dispute (Reuters, July 202004). The text in Spanish: Trabgjadores dela
mina decobre Cananea, propiedad de Grupo México, tercer productornmundial de cobre, postergaron

pama el mérooles la decision sobre llamara una huelga,con la esperanza puestaen que delas
conversaciones salgaun acauerdo con la empresa. (Reuters, 2004).

250 pouters operates worldwide in 200 citiesin 84 countries and 197 bureaus. (Reuters.com)
251 Catalan,2004.



With the boomof the Mexican stock market in the 90s, Reuters placed itself in
the financial sector, keaving behind the tradition of generating just general
new s for the meda. Traditionally, one of the main areas of business for
Reuters w orldw ide w as the use of its conputer terminals as trading tools in
the stock markets”, said Cecilia Cardenas, former editor for Reuters Mexico
from 1991-2001. Butthe services for Mexican media usedto cover general

new s in Spanishw ith just one journalist covering financial new s 2°2

Reuters w as important in the rise of financial new s in México. During the 80s,
economic related new spapers w ere established, ike H Financieroin 1981,
and B Economista in 1988.2% Companies needed information and

new spapers and specialised magazines w ere w riting about business: Among

the companies Reuters w as the most experienced w orldw ide.?** [See
APRPENDIX 10: “Infosel: The Mexican Bloomberg?”]

Inthe 1990s for exanrple, every time a new Reuters reporter nmoved to
Mexico, they received informal training about the Mexican econorry, and it
w as extremely difficult to grasp termrs lke “CETES” (Treasury bills) or
institutions like “Conasupo”,®° anong others.?®

Now w ith around 25 staff they are the biggest new s agency in Mexico and
Centra Anerica. Murray says that Mexico is the number tw o in Latin Amrerica
and the first oneis Brazi, because in that country its online services is still
very big:

“Qur coverage helps to find w hat people think of Mexico, specially markets
and investors, and new s organisations around the w orld. A few stories w ould
have alocal impact, but most are financial”, Murray said.

“Mexico w as until 2003 a very inportant bureau, and still inportant to
business, butin new s agenda terms, ‘interms of pure new s’, w hat’s the
biggest story in the w orld? [The] Middle East”, he added.?

222 Cardenas, 2004.
In 1981 therewereno fnance sections in Mexican newspapers — Unomasuno, apolitical and aitical

newspaper nerely devoted a snall section to the topic. Business was not acentral element ofMexican
lifeand new papers like E] Financiero had alot ofits own fnancial problems,even though over the
years, itbecame one of thebest Mexican newspapers. (Riva Palacio, 2004,pp. 72-73). El Economista
was also thefirst newspaper to set up thefigure ofombudsnan in Mexican newspapers. (RivaPalacio,
2004, p. 190).

S ) ?he 702, Reuters changed, trying totilt the balance between general news towards the young
managers and reporters in its econonic services: aconcern that journalistic standards were faling, a
visceral beliefanbng somethat economicnews was notreal news and an unwillingness to accept the
changes that becae inevitable. (Bartram 2003, p.387). In 1989,the Reuters service in English
revealed that 58 %ofbusiness-news stories anong 10 leading world newspaper cane from Reuters,
21% from AP and 11%fromAFP. For other news, Reuters was just ahead of AP, with 36% against
33%. By theend of 1980s,two-thirds ofthe journalists on the United Kingdomeditorial reporting staff
were primarily economic journalists. (Read, 1991,p. 391).

255 The forner Mexican state food produds agency.

236 Cardenas, 2004.

257 Murray,2004.
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They cover general new s, politics, financial markets, entertainment and
sports. Murray is particularly interested in migration issues; he considers it an
evolving story. “The role of migration in changing the US as one of the most
important stories”. That is just one element of the relation betw een Mexico
and their big neighbour.

But also he explains that drugs and security are important issues for the US,
they want toknow w hat is happening in the drug cartels, andis aso an
interesting topic for the European audience. Murray recognizes that Reuters
do not cover political parties, though they cover a bit of pdlitics. [Additional
information in APPENDIX 5: “1867: Reuters’ first dispatch about Mexico”]

BBCMundo.com

The BBC has an important presence in Mexico w ith radio, TV and internet, but
radio remains the most influential. Since 1998 they started a campaign to
attract audiences in Latin Anerica and conpete w ith the United States and
other countries. [See AFPENDIX 7: “BBCin Latin Arrerica”]

The Spanish w eb site of the BBC is one of the 45 foreign language w ebsites,
and since 1999 infornms with a 24 hour new s service, hiring around 15 Latin
Arericans and Spaniards in staff.

In the ensuing years the BBChas created a great presence in the Mexican
radio landscape.

BBC Mundo covers interational new s, but the information about Mexico is
not in depth, said Miguel Molina, a Mexican journalist and radio new s
presenter w ho has w orked around eight years in London for BBC Mundo.?%®

He explains that their audience is status ‘ABC meaning polticians, university
students and professionals. “Some stations use BBC to fill spaces and others
because the new s program Detras de la Noticia®® reports our international
new s "because they know the importance of the World new s72%°.

Ore of the goals from BBC World and s that they “bring (to Mexico) stories
from many countries like vory Coast, New Guinea and Azerbaijan, that w ould
be almost unknow n by the other audences. Inthe sane w ay “our reader that

does not know Spanishw ould have a generalidea of realty in Mexico”,
Molina added.

According to hima correspondent in a foreign country the BBCcoverage w il
include angles that Mexicans might miss, “it opens new possibilities for the
British and Mexican audiences,” he said.?®"

238 Molina,2004.
259 Since 2000 the BBC in Spanish signed a contract with prominent Mexican journalistand TV
presenter Ricardo Rocha and his programDetras de 1a Noticia —Behind the News. The BBC supplied
news bulletins for international news and other short programimes.
29 Molina,2004.
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Spanish news from the English capital

For BBC Mundo Mexico is one of the most important countries of Latin
Arerica, along w ith Brazil and Argentina, said Oliver Berlau editor of The
Anericas section.

“Venezuela and Colombia are also inportant because of Higo Chavez, the
guerrilas and the drug issue respectively, and temporally w e w ould cover
Cuba, Chie and Haiti”, he added.

Berlau considers the BBCas a complenentary voice for Latin America and
the United States: it is an independent and adbjective source. For instance, he
explains that are cautious w ith the language of reporting. “We never use the

w ord ‘terrorista’, w e just say w hat happened, an attenpt, or attack,” he
explains.

They cover nostly local politics and international relations. Sonme of the
relevant stories covered recently are related to social issues: Mexican's in the
US, the WTOproatests in Cancun, security and drug traffic. In relation to
palitics: the coverage of Zapatistas rebellion, corruption, and the case of
death w omenin Qudad Juarez.

The independent Jornada

The Independentis the national new spaper w ith the low est circulation inthe
UK and w ith the biggest presence in Mexican papers. Their relation is
focused in one person and one meda: the acchimed Mdde East journalist
Robert Fisk and La Jornada, national leftist new spaper.

LaJomada is one of the most inportant new spapers in Mexico, that considers
socialissues their main agenda, also tend cover widely international issues,
culture and of course palitics.?®?

LaJomada floats itself as been the voice to most critical thinkers in America

like Noam Chomsky, Susan Sontag, Eduardo Galeano or Mario Benedetti,
especially after September 11 of 2001. According the Editor in Chief Hena
Galegos, La Jornadaw ants a different perspective of new s and they find the
British media w ith “rnrore independent information than North American
media.”?%* [See Appendix 3: “US and UK new s for Mexico: regulations
differences”]

Back in 1990, during Gulf War, they found that Associated Press w as the
agency w ith more stories but they w ere nat trustw orthy, so they started to look
for other agencies like Reuters or channrels like BBC

262 The20-year-old paperhas among thehighest circulation with a potential readership of287.1
thousand. But circulaion figures, as most of Mexican papers, is odd, but are estimated fromaround
40,000to 120,000 newspapers soldin the last fiveyears they have had high decrenent in their
circulation and advertisenent and are sufering significant finance problens. [Etcetera (Mexico City),
Novemnber 2003].

263 Gallegos, 2004.



“We saw that the (AP) new s w ere reflected fromthe point of view of the
attackers, and their sources w ere standardized, like the US state departnent
or military sources”, Gallegos explained.

According to her, the Independent and Robert Fisk have a different point of
view than US media. “His chronicles are anong the most read in printand in
the w ebpage, taking to account that 60% of the visits to the w eb page of
Jornada are in the United States, ltaly and France”.

She adds that Fisk's point of view is appreciated and validated in Latin
America, because he has something similar to La Jornada: credibiity .2

From 2001 both new spapers signed an institutional relationship. Ask’s

columm used to be published years before, but after the new agreement “Fisk

is now a correspondent for la Jornada’, Gallegos states.

She adds that they can not compete with the infrastructure of big new spapers,
like Reforma or El Universal, “but our content makes the difference, we are a
left wing new spaper and our readers are people that want to be informed’,
she adds.

LaJomada has an advantage w ith Robert FisKs articles, because inthe
Independent's w eb site they are not available for free, and in the Mexican
paper they are. But they also influence cyberspace and his stories tend to
circulate around atemative and critical w eb pages.?®®

In relation to business new s La Jornadarecently signed syndication w ith the
Economist Intelligence Lhit. “We w ant to have different kind of analysis, a
much more accurate service about the big financial services”, Galegos said.

Se explains that the paper is trying to give a broader point of view, so that
Mexican reader w ould have much nore menu of options, especially
accessibke in acaderric areas. “The Economisthas a dfferent point of view
than the New York Times, Washington Post or NewsweekK’, she stated.

An Independent correspondent in Mexico

Jan McGirik does not hesitate to admit that she fall in love w ith Mexico and
Latin America during the time that she w as a correspondent for the
Incependent, from 1999 to 2003.2%°

264 Apart from La Jornada, other Mexican newspapers do not tend to quote Robert Fisk.In asimple
search in Mexican newspaper database Infolatina; the results showed that between June2003 and May
2004, the Biitish reporter was quoted only four tines: threeofthemin national magazines and onein
the governnent news agency Notimex.

265 A briefsearch on Internet shows the influenceofhis stories in the W eb. The articles in Jornada are
postedin other websites especially altemative journalism, charities,non governmental institutions, and

activists like: Rebelion.org , Indymedia.org or La Insignia.org, among many others.
296 McGrik,2004.
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The syndication w ith La Jornadais not the only relation of the Independent in
Mexico, the paper has now a freelancer, but from2001 to 2003 McGrik used
to be a “super-stringer” w riing around one or tw o stories a w eek

The Independentdoes nat publish a streamof stories about Mexico, but w hen
one is printed, most of themare conpete and accurate features. “Mexicans
are freethinkers with a clever turn of phrase, quite unike the mild-mannered
braceros (w etbacks) or fiery Chicano keaders | encountered in California’, she
says.

She recognises Tierra Azteca as acity w ith long tradition of being “a centre
for political refugees and intellectuals, and has a lively diplomatic corps and
art scene.” [More information in APPENDIX 1: “Quitural relations mirrored
through the British press”]

I w as her choice to live in Mexico, McGrik said, because her predecessor w as
basedin Mami. “Ithought it w ould be a better window onto Latin America
than Mami... ad report beyond topics like Castro, Haiti, Cocaine”, she added.

The new spaper interestw as in Mexican the trade relations w ith the United
Kingdom and the European Uhion, but also somre topics w ere very attractive,
like leftists students fromthe National University (UNAM), the Zapatistas, as
eco-guerrillas and peasant land movements, and the iniquities of the drug
trade and people trafficking.

She travelled extensively covering nost of 23 countries in Latin America

w riting new s reports and features 2’ Among the stories, she w rote this first
paragraph about an embarrassing issue of Fidel Castro and Vicente Fox in
April 2002:

“INANextraordinary public spat, Fidel Castro has turned on one of his few
pdlitical friends, Rresident Vicente Fox of Mexico, ridiculing himand branding
himalliar. He may even cut dplomatic relatlons w ith Mexico, Quba's
staunchest aly inthe region after Venezuela™

McGrid features w ere coourful and personalized. One example is a text about
the symbal of the nopal cactus: You don't eat nopal cactus raw . First you
chop it up andboil it, and w ait for the sime to emerge. The thick Ieav&e
secrete a scumny mystery juice w hich I don't w ant in my mouth.®

After three years the editors in London w ere still looking for pieces on “fluffy

articles for contrast to their set pieces on the w ar on terror, and could only use
about one third w hat formerly w as commissioned,” she said. So it w as time to
look for another interesting place to cover. (8

267 A search Lexis/Nexis in the Independent with the word,“ jan mecgrick” and *“ mexico” from1999 to
2003.

268 1 dependent, April 242002, p. 12.

29 Independent, October 21 2001, p. 20.
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-Hey lbok an Engish over there!Youw il see hmw ith a classic bow er and
urrbrella, big legs and big nose, perfectly ironed clothes and w alking betw een
soldiers from20 different countries, w rote the Mexican correspondent in
London Raul Noriega describing Piccadily Grcus in January 1944 during
World War I177°

He w as coveringthe w ar for E/l Nacional new spaper and his chronicle w as
relating London’s shining environment after ltaly had surrendered.

This is a stereotypical idea of Englishmen, w hich reflects sone sort of
admiration to foreign peaple, an attitude called in Mexico “rmalinchismo,”2”!
reflected in the w ay journalists speak about the qualities of the British media.
Some British correspondents w ould prefer to call it “pro-European snobbery”.

For instance, the Mexican magazine Letras Libres published in 2000 an article
about the Mexican press, by Gideon Lichfield, the Economist correspondent
during that time. Ha w rote about his frustrations w ith the Mexican press
exposing the flaw s of Mexican purnalism, especialy related to w riting style.#?

Lichfield concluded that Mexican new spapers are extremely boring,
inconsistent figures and hence, new spapers have a very low circulation: “The
idea that new s (or stories) is not something that is new, but that sormeone
important said it, even if they had said it before and w ithout confirming if it’'s
true or not... Stories are an excellent account of w hat the important person
say, but they are not understandablke”, he said.

In an article called, La Declarocracia en la Frensa —The Statenents in the
Press, he points out that Mexican journalists attribute nore significance to
w hat it is said than to w hat realy happened w riting meters of insipid w ords 27

The article w as praised by Mexican journaists and university academics,
even in the offices of one national new spaper Milenio, ore of the editors
copied the texts and distributed it to the staff.

The idea of the British media

Most Mexican journaists interview ed for this article agreed that the British
media in Mexico had a different perspective from North Anrerica, that their
standards and accuracy w ere among the bestin the w orld, they do not give
them the importance they deserve. ¥

270Gjemra etal, 1984, p. 84.

271 The Times explains “ Malinchisno™: something that betrays the country and degrades its traditions.
The roots ofthis dateback to the Spanish conquest of Mexico, when Heran Cortes used awonan
known as Malinche as oneofhis interpreters. As aresult Malinche was to become one ofthe nost
vilified figures in Mexican history” (Times, October 6 2000, p. 22).

272 Letras Libres, (Mexico City) July 2000.

273 [Letras Libres, (Mexico City) July 2000].

274 There arearound 20 Mexican newspapers in Mexico City and they are divided in fourtypes:
general, financial, sensationalist and sportive. In the wholecountry the World Press Encyclopaedia
identified in 2003 around 340 newspapers.



Before year 2000, w hen the old party systemw as functioning, many of the
media corporations w ould receive nillions of ddllars in advertising revenue,
and many journalists’ bribes?°. After four years with anew government many
papers have disappeared and others are just surviving, especially the general
information ones.

Mexican journalism in the 20" century emerges froman authoritarian

framew ork, one w hich the country w as institutionalized in from the 1940s to
the 1980s, and the press w as subordinated to the regime. In the 70s sone
media conpanies had challenged it since the 70s, ke Excelsior, Proceso
magazine and lately La Jornada, Reforma and El Lhiversal.

This repressive nodel w as dissipated in 2000 andtw o new kinds of
journalismemerged:¥®

1.-A civic-oriented model, practiced by a grow ing number of new spapers,

w here journalists are autonomous, assertive and diverse in new s reporting.
2.-Market-driven joumnalism, w hich started in the 90s, not autonorrous from

pow erfulactors, andw hich presents diverse view s of the regime or assertively
seeks new s only w hen such behaviour furthers commercial goals.

From these tw 0 models there is a group of Mexican journalists that keep an
eye on the British media. Most of them are investigative reporters, columnists
and editors.

Who is who in the quoting?

Notimex s the Mexican mediumw ith most stories about the United
Kingdom.Z” Briefly their stories about the LK follow three routes: The
institutional and governnental politics like that in the Houses of Parianent
and Tony Blar; the public or state related like Reuters andthe BBC, and the
media industry like broadsheets and tabloids.

According to Pilar Bustamante, the Notimex correspondent in London, the UK
is important for Mexico because they guide the international dynanics in
palitics business, but also in science, art, fashion and entertainment. “With
globaization you cannot be apart from intemational relations, and it’s
important to see w hat the w orld is saying about you” she explained.

She finds a big difference in freedomof information, “here the press officers
reply very quickly to journalists. They have effective mechanisms”.

In her w ords the new spaper that covers Mexico bestis the Financial Times,
especially in analysis and economic forecasts. Then the Guardian, “they make
a good coverage, they understand Latin Arrerica, but they do not emphasise
analysis”. Then she also identifies as inportant the Times and Independent.

273 Called in Mexico anbute or chayote.

276 Hughes,2002.

277 The governmental news agency is in process of becoming anindependent body,and has around 110
staffbetween local journalists and international correspondents.
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During 2003 around half of the stories fromMexico City new spapers related to
the United Kingdom are published by Notimex,2® Hence, in most of

new spapers in Mexico. The agency also quotes British new spapers regularly.
For instance, during May 2003 and June 2004 the nmost quoted new spapers

w ere the Financial Times, Guardian and Daily Telegraph?’®

The Guardianw as quoted around 70 times in Mexico Gty new spapers. Half of
themw ere Natinex stories, and 16 from Reforma (22%). Most of the other
national new spaper published just around tw o or three related to the
Guardan.

Reformahas around 17 staff members in the w orld, “We are the new spaper
w ith the biggest nunber of correspondents and in places like China, India or
Jerusdent, said Leonardo Valero, coordinator of international new s at
Reforma. According to himthe British media has alot of resources and an
international perspective on new s. “They give a human angle to stories; they
are much more originally and less strictin the style”, in conparison to North
Anerican media. 2’

He is famiiar w ith the British media because studied a master degreein
journdismin the UK.

He evaluates ther ability through the years to build big institutions in
journdism “They are important and might have ther ow n agenda, but there is
a respect given to their stories”.

“We know that they have interesting stuff about Mexico”. For instance they
used fo receive the services of the Economistvia syndication from the New
York Times or the Guardianfromthe German new s agency DPA. They can
publish stories from them but maybe not related to Mexico.

He adds that the tw o0 media that cover Mexico in depth are read in the United

States.?®™The stories in related are in the front page of the North American
edition and nat in the British edition”.

“Financial Times and the Economist have grow nin popularity, because they
have changed the reporting angles, and the other British media havent. They
have been involved in the Mexican market w ith the abiitg/ to identify the

grow ing relation betw een the tw o countries”, he said %2

How ever he points out that in general the increase of the poliical and
economic relationship betw een the tw o countries is nat reflected in the British

278 A simple search in Mexican newspaper database Inplatina with the name ofeach media fromJun 1°
2003 toMay 31 2004.
279 [dem

280 valero, 2004.
281

28

2Financial Times and Economist.
Ibid.



media. “Thereis still alot of ignorance about Mexico, they record certain
details, but not processes.”®?

Interms of the new s agency Reuters, Valero explains that for a daily paper
they have pros and cons. “They are leaders in graphic materials, avery
important w ay to present information, they are precise and fast”.

He accepts it as very important in international new s alongw ith AP. How ever,
recently the Spanish new s agency EFE’ has done a very good job, but
sometimes they w ould take their stories somew hat cautiously”.

You can trust Reuters, he adds. “They have a commitrrent w ith accurate and
fast information; they comrbine stories w ith special reports, and complement
the new s w ith extensions of the stories”.

In relation to coverage Reuters reports “are good about Middle East and
Europe, but AFP covers Europe also in depth, as does APin North Anerica.
“But their deficiency is Latin America. They cover the areafairly well, butw e
are interested in regional stories”.

Working w ith the BEm pire

Gaby Ruiz is a journalist educated in Britain, but has alw ays w orked in Mexico
for local and intemationa media. Now she w rites for Expansion magazine in
Spanish, a subsidiary of Pearson specialized in business and special reports.
Regularly she interview s important business men in Mexico.

She recognizes that her style of reporting is very British, “l amvery
aggressive, and ltell my interview ees that lw ant themto tell me the truth and
not to lie. That is difficult w ith some of then'.

She w orked for BBC Worldand has many experiences w ith the British
correspondents. Accordingto her itw as very difficult to explain to them how
things w orked in Mexico:

“I'learned a lot from them but there w ere a lot of stereotypes, they perpetuate
the idea that Mexicans still ride horses and w orman alw ays use a reboso—vell,
the arrogance to fit things as people in Britain thinks they are,”?®* she said.

The four defects of foreign sections
Another reporter that reads the Britsh Media is Marco Lara Klahr. He is an
aw ard-w inning journalist w ho has w ritten special reports for papers like E/

283 Valero remenbers an anecdote with The Sun staff, related to the British explorers trapped in
Cuetzalan in March 2004. W hen in the UK most of people wereinfuriated with the Mexican
governnent,the Sun published a picture of themdoing full Monty inside the cave. Iwanted to get the
picurebut it was a bit late, and as the UK is six hours forward, Icalled The Sun and asked forthe
picture,but the persontalking to mewanted to sell it at a very expensive price.So, we were negotiating
about the price when on the other side the guy slapped the desk angty and said: you bloody Mexicans!
you expel themand now you don’t even wantto pay for thepicture! Itold himthathe worked fora
privatenewspaper that was not part ofthe governnent.”

284 Ruiz, 2004.
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Universal and La Jomada. He w as among the reporters w ho prize having
interview s w ith the rebel voice of the Zapatistas, Subcomandante Marcos.

He thinks that Mexican media do not evaluate the inportance of international

new s and foreign media. He can identify four defects 2%°

1.-They w ould not give complete coverage to stories that are not “new s”,
unless it w as a significant juncture or w hen they needed to fil space.
2.-They woul not invest money in global issues, so they resort to superficial
stories from new s agencies, and the reader w ould receive a huge anount of
information and the result is nisinformation for them

3.-If they pretend to cover aninternational story in depth, they w ould take a
story fromsyndicated services of foreign new s agencies and prominent
new spapers.

4.-Mexican editors and reporters do not use international sources to extend
the inportance of their local stories.

For instance, he explined that in February 2004 he wrote in B Universal a
specia report about a religious sectin Mexico and among his best sources
w ere foreign acaderrics w iling to talk fromthe University of Texas and the
Social Research Institute of Sao Paulo.t#

285 This ideaconplenents Galtung and Ruge, and Stuart Allen’ s news values theoretic frames exlained

inthe Content Analysis essay.In this case Mexican papers appropriae thenews values and adapt them
toits new environment with different characteristics, with an identity by itself.



SECTION THREE

Conclusions

The view of British media about Mexico is dragged fromthe traditional and
cultural Mexico portrayed in the 1950s. Only three W orld media’ (Financial
Times, Reuters and the Economisi) have been able to identify that a new
country is consoidating tseff inthree main areas: economical grow th,
democracy and recognition of ninorities.

These media focus their stories on financial new s, and cover poltics and
socialissues that reflect the impact on stability and country risk to audiences
w ho Ive beyond Mexico: financial markets and foreign investors.

The disproportionate coverage interms of financialnew s is contrasted w ith
BBC Mundo, one of the nmost influential media in Mexico, especially in
Mexican radio w ith international issues, but in the w ebsite covering politics. t
covers government and social issues froma British-Latin American
perspective. How ever itis not as influential as Financial Times or the
Economist in the United States.

Most of the financial media are dedicated to discovering Mexico as a tourist
destination, as an emerging econorry leading Latin America, and as a
potential market to infroduce foreign investrent to the US and South America.

The ‘lesser media®®® follow the old patterns of intermittent coverage that
enphasizes culture and tourism, and are likely to describe social contrasts,
apart fromcoups and earthquakes.

Mark Redelty concluded after his deep analysis of the coverage of foreign
media during the 80s in the civil w ar in B Salvador, that w hile reporters
(including stringers) are often ostensibly free tow rite w hat they choose, in
truth itis staff correspondents and their institutions that set the new s
agenda.®

I will challenge the viewthat news is reported by independent, tenacious
and objective journalists who function as watchdogs against the abuses
of power (...) | have concluded that reporters play a relatively small role
in the creative process of discovery, analysis and representation of news
production. Instead they are mainly conalits for a system of

institutions 2%

This anthropological analysis even after 20 years is directly relevant to
Mexico. Inthe sane w ay, foreign media finds it difficult to recognise in their
coverage that economic progress is promoted by democracy and minority
recognition, not by foreign investors. Without those tw o forgotten sides of the

286 Tabloids and most of British papers, to diferentiate themfromthe ‘ international stars’ .

287 pedelty, 1995, p. 6.
288 pedelty, 1995, p. 24.
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‘complex Mexico’ the map and the image they reflect to the w orld w ill continue
to be distorted.

As photographer Robin Anderson stated: there is a big differencein
consuming images rather than the freedomto shape the reality behind the
images. 2

Despite regulations, ntemational stories in most of British media w ll follow
the Dow ning Street agenda. “If the foreign office is not interested in
investigating hurman right abuses in Colombia or Libya and reporting it to the
United Nations, then it w on't be covered’, said BBC reporter Jake Lynch. [See
AFPENDIX 3: “US and UK new s for Mexico: regulation differences”]

Inthe last five years, British media found in the US the key to enter to Latin
Anerican markets, a hard nut to crack over since the last 80 years. Witha
presence in the heart of ther ‘media enemy’, the United States a country that
has influenced the old Tenochtitlan civilzation inthe last 150 years. The huge
increase in the circulation of he Financial Times and the Economist has made
them a fundamental necessity for key decision makers in the w estern
hemisphere.

The syndications w ith new s w res and papers give interesting features to
national papers, ke Milenio. And direct agreement like La Jornadaw ith the
Incependent w illinfluence in an acaderric, cultural and social sector.

It s admirable the coverage of some freelances or super-stringers that w rite
about Mexico w ith scarce resources and low salary. They are much freer to
choose and extend their stories, especilly long features and new s reports for
the British broadsheets. But these media institutions do not influence Mexican
public opinion. Then their coverage may apply nore as “Culturetaiment” than
Infotainment.

This situation in Mexico is similar to the arrival of media conglomerates to the
media scene in Britain in the 50s and consdlidated in the 80s. The question is
w hether this advantage in the US markets willfollow an agenda established
by US or British interests. So, the old liberal school of the British media might
bein aprocess of change.?®

For instance, in spite of the ntense coverage of the Financial Times about the
Mexican first lady, that paper missed other important stories, lke the electoral
violence in southern Oaxaca in June and July 2004. Dozens of people w ere
injured in armed confrontations betw een padlitical groups, as analyst Luis

Rubio said, because, in Mexico, “violence is also a political tool.2*’

289 Anderson (Robin), 1989, p.105. Cited by Pedelty, 1995, p. 14.
290 [See APPENDIX7: “The Independent covering Mexican floods” on page 148, aconment of the
way thestory was covered not because of Mexico but because the floods were in a small city near the

border with the US].
291 Reforma, August8 2004.

77



The first lady affair w as proved to the interationa media— not just British—
that their coverage of pdlitics and social issues does nore than fil column

inches: it also helps a population struggling to fight corruption, and promotes
justice and human rights.

For instance the Financial Times is now nonitored more than before in
Mexican new srooms, and in Sanboms, one of the biggest restaurant book-
store, they started selling the paper after the Sahagun affair, previously only
selling US and Spanish papers.

More than features

International medi institutions are the fifth estate and wiill alw ays be one step
ahead of the fourth estate: local media. Thus as Negrine, Graber and Thussu
said, they can destabilise national media practices. Their new s, w hether
liveral or conservative, has the pow er fo influence the poltics of any country,
defining an international or localagenda. The Unhited Kingdomthe rest of
Europe and the US lead the infrastructure of international institutions, but also
benefit from local media institutions w ith authority w ithin their countries.

Media concentration is another important discussion. Ten years after Mexico
signed the NAFTA w ith Canada and the United States, the idea of a free
market silently penetrated Mexican industries. “A year after (the agreement),
Mexico’s constitution w as amended to alow foreign investment in Mexican
media conpanies.”?*? No European conpany has gone that far.

Since that time three US conpanies have bought tw o of Mexico's largest
cable operators: Clear Channel Communications purchased a stake ina
Mexican radio station group, and AT&T, MO and others have pursued
telecom services. The resulis now are that “cable has been arobust sector,
but telecom has not gone as w ell”’, say's the magazine Hispanic Business.?*

The cause of the conplications in the telecoms industry is because the solid
Mexican telephone company has resisted their attempts at leverage. During

the next few years itis Ikely to see a terrible and aggressive battle for nore
influential media companies. This virgin market is to be ‘conquered again and

again.

Mapping different M exicos

Precisely the coverage by British media in Mexico canresume

as follow s. The nostimportant features are related to the pre-Hispanic w orld,
food, and tradtions. This w as generally the image portrayed by the British
media until the end of the 80s. How ever, the nostimportant new s stories
abut Mexico inthe last 10 years have been: the Zapatista rebellion in 1994,
the change of government in 2000, and the military cavers trapped in
Cuetzalan in 2004.

iziThusquOOO.
Hispanic Business, Decerber 52003.
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In generalterns the most important financial new s is related to Mexico as a
tourist destination, as an emerging economy and as a potential market to
introduce investors to US and Latin America. The British media portraits
Mexico as a cute monster.

The image created for its audiences is not aw ell-proportioned body but one
w ith some fatty areas and others extremely thin, abandoned or just left out of

the map.

Obviously the entire border w ith the United States is inportant, and the nost
relevant cities are Tijuana and drug trafficking issues; Gudad Juarez and the
massive rmurder of w onmen; and Monterrey as the second financial centre in
the country.

Mexico: A cute monster2%
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Some parts of the Aflantic Ocean make it to the map because of the paradise-
beaches, especialy La Paz, Mazatlan and Acapulco. Inthe south coast of the
Atlantic, foreigners will find the vibrant indigenous states Guerrero Oaxaca,
and Chiapas because of the Zapatista rebellion.

The w hoke region in the centre, the crade of the old Aztec enpire is regarded
as the most influential social, econorric, poliical area of the country is still

allbw ed to remain.

The southis a Mayan tourist zone, from Puebla to Tabasco, Veracruz,
Y ucatan, Canpeche and of course gorgeous Cancun.

The desert part inthe north and industrial states like Sonora, Chihuahua,
Durango and Coahuila boast no exatic birds or colourful people. Not even the
nomad natives that usedto live there, like the Irritilas, w ould be attractive

204 Map creaed by the author.



enough to merit coverage. Even thou the zone is adesert, in the mapis deep
blue.

This idea of Mexico is confirmed by BBCreporter and Latin Anmerica analyst
Nick Caistor: not many people know the difference betw een Vicente Fox and
the pdlitical party PRIand the British do not have an accurate picture of w hat
happened in the country in the past 20 years.

The old curse of reporting isolated facts and not processes. . kB
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SECTION THREE

Reflection

Journalists are used to asking questions, but not answ ering them. This w as
the most difficult part of this study, to learn w hat is not in the books, but w hat
is happening now , today or last w eek.

The theories of international communications and social science helped e to
build structures and understand process, but to w orkout how the British
media covers Mexico, | needed to go to the new srooms. | had to find the
players inthe field, and not just the spectators or comnentators fromthe
tribunes.

Atthe beginning of the project, some people had doubts about the topic. They
used to ask me: is there realy something new about it. Then searching for
bibliography, through books and joumnals | found very helpful theories of
cultural inperialism, agenda setting and propaganda. Some journak had
stories about Mexico related to political and cultural areas, but not about
media.

For instance, looking for the historic coverage of the British about Mexico in
the XVIll century, | found that the first mention w as the Mexican-American w ar
in 1946. Famous books like History of the Times, The First Casualty or the
Encyclopaedia of the British Media mentioned the US during that time, but
amazingly Mexico did not exist, not eveninthe index. Analy found the
coverage of the Times from1846-48 in an excellent online database from
George Mason University in Virginiain the Uhited States.

The same happened w ith the book The Powver of News, the history of
Reuters. Mexicow as nat listed in the index, just Latin America. So | had to go
to the archives of the institution to find out nore. | asked themw hen Reuters
published the first dispatch about Mexico and w hen it sent its first

correspondent: “lamafraid that neither of your questions are easy to answ er,
John Entwisle”, the group archivist answ ered rre.

“The first new s telegramfrom South Anerica (Brazil) is dated 1858 and the
dispatch about the death of the Emperor Maximilian in 1867. Whether the

latter w as the first Reuters dispatch about Mexico | cannaot accurately say”, he
added.

Talking w ith British journalists in London and in Cardiff most of them said that
the last story they remenbered w as the Zgpatistas and the change of
government in 2000: nothing else. But how could Iw rite about the coverage of
Mexico w ithout covering it myself?

I saw major flaw s inthe w ay Mexico is portrayed, and not just Mexico but
many countries, especialy Latin Anerica, the only partial exceptions being
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Braziland Argentina. As | asked and read, Ifound sporadic bits of information,
w hispering to me that they should be pieced together: there w as a topic

w aiting for me. Moreover, |w as part of it, as ajoumnalist and as student in the
UK

Theories and analysis are aw ays imrportant, how ever | preferred to describe
reality and let readers draw ther ow n conclusions. In this particular case |

realized that doing journalismabout journalism froma desk and a computer,
(thousands of milkes aw ay) w as ridiculous. The interview s and the historic

archives added w eight to the relevance of this study.

Nothing is perfect. | w ould have liked to analyse the coverage of the Zapatista
rebellion, an important part of the consalidation of Mexican denocracy and
civilian movenents, an army thatis considered more a cultural moverrent

than aguerrilla one. At the end | had a ot of information that Ishould have

analyzed much nore carefuly.

Maybe this study-report just confirns the significant increase of Mexico inthe
international arena, something that has aready been said, but it is a topic that
no one has approached, in spite of the fact that relations with the UK are
grow ing.

I found that thereis alot of information about British media but none about
their correspondents around the w orld, their influence in other countries, the
w ay they live, and the media just tends to talk about them w hen they suffer
harassment of death treats. This w ould be an excellent topic.

One last consideration...

I see my colleagues and me w riting in bad English and talking about our
beloved countries, our media, our gods and goddess. All trying to tell Western
academics w hy our lands are inportant, and analysing how the British media
does not care about them Maybe this is a unique chance for us to express
our concern that the conplex and age-old traditions are being w hittled dow n
to merely eccentric or interesting new s.

Britons have econonic and political pow er, and are a nodel for Westerners
about critical new s values, but the w orld adlso have much to offer. Take cities
like Bogota, Buenos Aires, or Tijuana w ith excellent investigative journalists
and w ar reporters. They do other kinds of journalism aso w ith high standards,
few er resources and lesser freedom of speech.

Maybe the involuntary goal to tak about these exotic stories can help the
Westerners to appreciate that, our simple and pure cultures question the
quality of life of your ‘advanced and technological’ dry w ay of life. The media
will never reflect redlity, but fair coverage and recognition is w hat the third
w orld needs for its altered developrrent by Westem international institutions,
as Negrine stated: with an enornous irpact on the patterns of development.
That will happen only through human rights, ethnic recognition and
democracy, and not justw ith arrival of foreign investors. (&
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Appendix 1

Cultural relations mirrored
through the British press

The influence of the British culture in Mexico is huge and vice versa,
especially in nodern and old art. The best years w ere the 1930s, w here the
country fermented some of the best artists and w riters recognized w orldw ide.

Examples are like pubs: Alejandro Jodorovsky fromChile, Andre Breton from
France, and Leonora Carrington, Graham Greene and D.H. Laurence from
the United Kingdom. A feature fromthe Times mentions more:

Mexico was a haven for many European artists...the numerous surrealist
exiles included Wdlfgang Paalen, G ordon Onslow Ford and Luis Bunuel,
who made more than 20 films in Mexico between 1945 and 1960.°%

Many British w riters have been fascinated by the ancient Mexican history: the
conquest and the Aztecs, Totonacas, Mayas and Chichimecas. Among the
most important Graham Green and D.H. Laurence w rote historical fiction of
the modem Mexico. Green travelled around Mexico for tw o years in the
1930s. He w itnessed the bloody purges and nurder of priests during the
1930s, the 'Cristero’ rebellion against religious leaders that supported the
Mexican Revolution in 1910, the Mexican Revolution.?*

Green, a converted catholic, travelled all around Mexico and wrote The
Lawless Roads in 1938 about oi expropriation. He also w rote the best novel
of his career in the 1950s: The Powver and the Glory, inspired by a mayor
religious and critical father, Mguel Agustin Fro.%”

D.H Laurence travelled during the 1920s around Oaxaca w orking on The
Plumed Serpent. A review fromthe Times says that the book “catches the
spirit of the place as only genius can’, and remarks on one of the most
remerrbered gods in Mexico. One of the most famous is Quetzalcaoatl, as
Laurence describes:

Quetzal is the name of a birdthat lives high up in the mists oftropical
mountains, and has very beattiful tail fathers, precious to the Aztecas.
Coatl is a serpent. Quetzalcaatl is the Plumed Serpent™.

Another reference is Leonora Carrington: the last surrealist, w ho has lived in
Mexico and inNew York for alnmost 60 years. The Latin American magazine

293 Times (Decenber7, 1991).
29 1 4 Jornada, Febmary 14 2004).

297 palapa, 2004.
298 Lawrence, 2001.
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Gatopardo managed to interview her in Decenmber 2003 in her house in la
Colonia Roma?®®. She never accepts to talk w ith journalists because:

Foadls' names

and fools' faces
are often seen

in public places...

She remembered this parental saying: “That's w hy I don't ike interview s,
because Imnot afod, | dont w ant ny nare in the streets andin the
new spapers”.

The so-called “surrealist ghost” born in Lancaster, recognized in Mexico the
thin line betw een the redity and imaginary:

...Itseemed to me so exatic, everything was new, from the spirit of
people and the variety of food, plants and animals, event the landscape
and the corttact with dead people >

In the 40s, w hen she arrived to Mexico City, she met inportant cultural figures
like Diego Rivera, Frida Kahlo, Octavio Paz, Juan Soriano and of course the
Spanish-born painter w ho noved to exie in Mexico; Remedios Varo, one of
her best friends.

Another legacy fromthe British w as the old Cornish community in Mexico in
the state of Hdalgo. The Daily Mailw rote in May 2004:

The Comish flag even flies above the Museum of Culture at Real cel
Morte, a small town high in the Serra Madre in Mexico. Incidentally, the
locals there make the best Cornish pasties | have tasted outside of
Corrwall. >’

The story goes backto the beginning of the XIX century w hen a Spanish
siver conpany w as sold to the Britsh backed Rea del Monte Mining
Company in 1824, after the Mexico's War of Independence. In the tow n, now
caled Real del Monte there is even a monunent caled B Reloj—the clock, a
timepiece that chimes to the tune of Big Ben.

Another legacy w as foatbal. The Cornish comrmunity brought this sport to
Mexico, know n as the national sport. They played both cricket and football in
the regional capital city Pachuca, creating the Pachuca Athletic Club, the
oldest team in Mexico that still plays in the Frst Division.

Mexican football was born officially on 19 July 1902 with the
establishment of the Mexican League of association football that vas
macde up exclusively of Englishmen.®?

iiz Gatopardo,2003.
Ibid.

301 Daily Mail, 2004.

302 Schwartz, 2004.



But the teamw as a British affar’, with justtw o Mexicans playing:

...all the players inthe five teams which mace up the league urtil 1910
vere British expatriates who had mace their fortunes in mining and
insurance.’

How ever, the city of Pachuca still prides itself on being the home of Mexican
football. But unfortunately the Englishmen w ere not the first to play a ball
game in those lands, the Mayas used to have avery similar game.

According to the Times, the Mesoamerican balgarre, as itis know n by
archaeologists, probably began more than 3,000 years ago as a ritualin w hat
is now southern Mexico, and continued until the arrival of the Spanishin the
early 16th century.

The game w as part of their most popular mythological characters Hunahpu
and Xbalanque. ‘But w as it really football?’ the reporter for the Times asks to
his readers:

It was played with two teams, making it most probably the world's first

team sport, and a rubber ball. The aim of the game was to keep the ball

arborne by hitting it with amost any part of the body -feet being less
common than the hip, elbows or buttocks. Some courts had a hoop set
on one vall, and a "goal" was probably scored ifthe ball was bunded
through it.>®

But w hat used to happen at the end of the game? The Sun, inits ow n style
explains it: some kind of ball game that ended in at lkeast one member of the
losing side being sacrificed. Footbalers of today should be grateful this never
caught onf*48

303 Fisher, 2004,p15.
304 McLaughlin,2001.
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APPENDIX 2

Letter to the editors:
(Our) America is not the United States

What w ould British editors think about this headine: “Chirac threatened, the
European Prime Mnister holds to reforms”.2° How w ould French people feel
w ith: “The Queen of Europe, Hizabeth llends 50-year church tradition.”3®

Furthermore, could the anti-w ar Spanish society tolerate this headine: “What
Tony Blair w ould say to God: The latest inquiry into how the Rrime Minister
took Europe tow ar can be damaging but it w on't be the final verdict.”®%”

These headings are not real. Despite historical and diplomatic quarrels, the
texts use the w ord Europe as a country, and not the w hole continent.

In a similar w ay Argentineans, know n as the biggest anti-US society in the
continent,2®® w ould not be happy with: “Amrerica bids afinal farew ellto a
president.”>® Finally, w hat w ould academics of the Mexican National
University (UNAMfor the abbreviation in Spanish) the biggestin Latin
Arrerica w ould say about “Americais dumb and Bushis a liar.”®'°

These headlines are real. Despite historical and ideological quarrels, the texts
use the word Anrerica as a country, and not the w hole continent. They w ere
extracted fromBritish media, accepting by omission the semartic defect of
“their America’.

Historically the real name of America should be Columbia, as the Spanish
used to cal the new continent®™ (in Spanish the w ordis Colorbia). Don't
forgetthat Amrerica of The Americas is the w estem hemisphere and consists
of North America, Central Arrerica and South America 3'?

For the Western media, especialy the British, the w ord Anerica is the United
States or North America. Eduardo Galeano, the author of “Open Veins of
Latin America’, a banned book in the United States during the 70s,
enphasizes the consequences:

...Ina vay ve still lost the right to call ourselves Americans; even when
they created the country, Haiti and Cuba were already countries. Now

305 Guardian, August 202004,

39 Daily Telegraph, 2004.

37 Guardian, 2004, p.27.

308 1 atinobaronetro,2003.

39 Independent,June 12 2004,pp. 34-35.
310 arirror,2004, p. 11.

31 A New Dictionary of Eponyms, 1997.
32world Encydopedia, 2000.
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Americalis for the world just the Lhited States, we live ina sub-America,
second class, without idertity.’®®

In fact, the United States of Americaw as created by afew men w how rote the
Constitution in 1787 after gaining independence w ith Britain. Now after nore
than 200 years the "Latino"*" presence in the US evokes both utopian hopes

and fears of cultural transformation 3"

According to the influential author and journalist Jorge Ranos, presenter of
Univision, the biggest Spanish TV chanrel in the US, Latinos became the
largest minority the US in 2003, w ith a staggering population of more than 38
milion and grow ing quicKy.*'® Despite Scottish, Welsh, Irish and English, the
multicultural country w as seasoned w ith Africans, and flavoured w ith people
from Germans and Mexicans w ho used to ive in the south.3"”

The confusion of the continent’s narre is highlighted in the Style Guide of the
Times. They understand the w ords Anerica(n) and US as synonyms, but
clarify some aspects in relation to the other part of the continent:

... Try touse American as in “American cities, American food”etc; Put
US in headlines and in the context of government institutions, such as
US Corgress, US Navy, US military gperation. Never use America when
ambiguity could occur with Canada or Latin America... Common usage
dlows abbreviation to USin text as well as headines, but do not ignore
the vord America.”'®

Other media like the Economist or the Guardian, do not mention in their style
books any specification about these confusions. Cthers, like the BBC News
Style Guide just explores ancther concern, the differences of US and British

English:

Very many people dislike what they see as the Americanisation of
Britain, and they look to the BBC to defend ‘Britishness’ in its broadest
sense. In particular, they demand standard English from us, and e
should acknowedge their concerns. At the very least, we should be
conscious of what we are abing when we write our scripts.>™

313 Galeano, 1976.

314 Latinos are called people living in the United States but originally fromLatin America, this area is
considered the Spanish-speaking, Portuguese-speaking, and Frenchspeaking countries (except Canada)
of North Anerica South Anerica, Central Anerica, and the West Indies. The 20 republics are
Argentina, Bolivia, Brazil, Chile, Colombia, CostaRica Cuba, Dominican Republic, Ecuador, El
Salvador, Guatenala, Haiti, Honduras, Mexico, Nicaragua, Panana, Paraguay, Peru, Uruguay, and
Venezuela.(The Colunbia Encyclopedia,2001).

315 DeGuzmin, 1999.

316 Ranps, 2004.

317 The US Census Boureau does not identify Hispanicbecausethey can be ofany ethnic background.
Their populaion estinates by race and Hispanic origin changed beginning with Census 2000. They
argue that there are two Hispanic origin categories: Hispanic orLatino, and Not Hispanic orLatino.
Race and Hispanic origin are considered two separate concepts and therefore Hispanics may be ofany
race or races. So thereare differenced between Hispanic population with thoseoftherace populations.
(US. Census Bureau, Population Division)

318 imes Style and Usage Guide, 2003.

319 Allen, 2003, p. 19.
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As w ith many other termrs, this distorted meaning of Amrerica is now accepted
w orlaw ide, among other things as a consequence of the Mbnroe Doctrine in
1823,%% and Manifest Destiny inthe 19" century, w hich believed that the
expansion of the United States throughout the American continents w as both
justified and inevitable.®!

During that time, the reaction from the new ly “independent countries” in Latin
Anerica, w as a cultural and econormic w ar (versus guerrillas, rebels and
activists) 222 a determining factor in the definition of Hispanic cultural identity

inthe last 100 years 323

The Western media leads these stereotypes about the Spanish speaking
developing w orld. Every time you refer to the US as Anrerica you are
offending the identity of Mexico and all the countries dow nto Chile and
Argentina: from Rio Bravo to Tierra del Fuego. As the anthropologist Mark
Pedelty, w ho studied w ar correspondents in Central America during the 80s,
said: the civilw ar in B Salvador is a cortinuation of the process of
colonalism®*

Ironically, the dictionary of eponyms gives a conservative view . They state
that the injustice of the name after Amerigo Vespucci can no longer be
rectified.** The name comes fromthe first map of the continent created in
1507 by a German geographer, w hich included a map labelled “Anerica” that
corresponded roughly to South America. The name continued for further
mapmakers of continent, not only for South Arrerica but unfortunately for
North Americaas w ell.

Most of encyclopaedias explain that “Anmerica” means first and foremost the
United States, and North Anerica is used to denote a larger geographical
area including also Canada and Mexico 326

Tw o historical figures in the struggling history of the continent, anong many
others, tried to dignify the meaning of “America’. Simon Bdlivar, the

320 Thestatement by US President James Monroe that aasserted themauthority over the American
continent, and declared that European interferencein the Westem Hemispherewould beregarded as

“ dangerous to peace and safety” ("manifest destiny" The Concise Oxford Dictionary, 2001).

321'W orld Encydopedia, 2002.

322 At least 30 inportant rebel novements areidentified in Latin Anmerica during the 20th century.
Anong the nostimportant: Sandinistas in Nicaragua, Montoneros in Argentina, FARCin Colombia,
Shinning Path in Peru, and Fidel Castro and Ernesto Guevara in Cuba and recently Zapatistas in
Mexico. (Gross, 1995; Houston Chronide, 2003;US Department of State; and Directory of Social
Movenents,2003)

323 Vior, 2002, p. 198.

324 Pedelty, 1995, p. 15.

325 They explain that the Horentinenavigator had made several trips since 1497 to the “new-land” and
his voyages werealong the coasts of what arenow Brazil, Uruguay, and Argentina.("Anerica' A New
Dictionary of Eponymns, 1997 )

326 Central America refers to the countries in the narrow strip ofland to the south ofMexico (including
Guatenala, Nicaragua, and Panamm),and South Anericato the region to the south ofthePanam
Canal, including Argentina, Brazil, Chile, Columbia, and others.(Pocket Fowler's Modern English
Usage, 1999).



Venezuehn patriot, w ho, in the XIX century, led the Latin-American
independence moverrent, from 1808 onw ards 2’

He succeeded in driving the Spanish from Venezuela, Colombia, Feru, and
Ecuador. That is w hy upper Peru w as named Bolivia in his honour.? His
hopes w ere to unify South America into one confederation, but these w ere
dashed by rivalry betw een the new states.®®

In 1891, the Quban essayist, poet, patriot, and leader of the Cuban
independence moverrent Jose Marti, w rote an essay inthe Argentinean

new spaper La Nacion, called “Our America'". He attenpted to characterize the
Latin American identity as aresult of the Mixture of European, indigenous and
African elements.®*° His main doctrines w ere:

o The ‘natural man’is one w ho has great respect for the land and
the people init. “We should look after our past, our family, and our
roots 33"

o Govemn w ell n America. It is essential that not only do the
people of Anerica band together, but even more they nust reject and
forgetthe w ays of other lands and create anew rule for this special
land.®®

. He situates his essay w ithin a historical context w ith mention of
the Aztecs, the Incas, Simon Bolivar and figures from Mexico's War of
Independence to unify the continent.

Marti asserted the unique mestizo character of Latin American culture. He
w as the firstto designate it as opposite of the “other America,” ** the Anglo-
Saxon culture.®*

Fallow ing Marti's and Bdlivar's manifests, the Uhited States government does
not respect the land, they do not governw €ll inside their country, and they
have not unified the w hole continent. Contrarily they have divided it. So they
do not deserve to be called America

But they rule most of the w orld economically and militarily.

Considering Mchael Foucaul’s analysis of pow er discourse, the name did not
give themthe w orld status that they enpy. It w as the brutal and messianic
feelings and econorric anbitions, and not a sermantic deffinition. The French
sociologist values more the nodel of w ar and battle (pow er) than language
and signs:

327 A Dictionary of World History,2000.
3287, .
Ibid
329 Encyclopaedia, 2002.
23‘1’ Marti, 1999.
~Ibid
332 Ibid
333 Vior, 2002, p. 197.
334 Theterm* Anglo-America”is frequently used in refrence to Canada and the United States
conbined, whilethe term*“Middle America” is used to descibe the regionincluding Mexico, the
republics ofCentral America, and the Caribbean.(The Colunbia Encydopedia,2001).
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The history which bears and determinates us as the form of a var

rather than that of a language: relations of power, not relations of
meaning.>

Discourse analysis, the analysis of the social production of meanings in

pow er, and politics as the condition and product of meanings, is analyzed by
researcher Robert Hodge w ho emphasises the ideological effect on w ords
over syntax and structure:>®

Al the major ideological struggles will necessary be waged in worads,
through texts that circulate in various ways by virtue of various

technologies, informs of languag that bear the traces of these
struggles ininnumerable ways.>

This discourse process w orks through a combination of repetition and
unobtrusiveness, w hich means that w ords like “Anmerica” are assumed as the
precondition of alanguage and thought 3%

Other theories cultivate these ideas. The British researcher Michael Halliday
makes the distinction of this phenomenon betw een “Given” and “New ” w ords,
as crucialin the w ay information is organized in speech. The firstis taken-for-
granted shared assumptions, and ideologically the most potent part of
comnunication since it has the status of not-in-dispute know ledge. “New
expre%%ims” might be valuated for the hearer but generally are opento nost
doubt.

This topic has been mentioned in the United States, mainly because of the
forthcoming elections in 2004. Hispanic Business magazine continued the
debate again in August and discussed w ith sone experts about some gaffe in
the meaning of the name of Uncle Sam.*°

They conclude that thereis a linguistic problem, because there is no actual
English w ord that denotes people fromthe United States, according to Lee
Pederson, an English professor at Emory University. Someone from France is
French, someone from Argentina is an Argentine. But sucha word for a US
ciizen does not existin English. Ironicaly, it does existin Spanish:
estadounidense,*' explained Pederson. So how w ould you call the gringos?
He proposed: Unitedstateser?

335 Roucault, 1980, p.144. Cited by Hodge, 1993,p. 153.

336 Hodge, 1993, p. 165.

337 Ibid, p. 161.

3381bid, p. 165.

339 Hallyday, 1985. Gited by Hodge, 1993, p. 165.

340 Hispanic Business, August9 2004.

341 The Spanish Language Academy accepts the term, in their dictionary the equivalent to theadjective
“ Amrerican”, (which is Americano/na) has four meanings: 1.-Estadounidense or someone fromthe
United States; 2-Natural fom Anerica; 3.-Belonging to or related to that part ofthe wold; 4.-Indiano
orsomeone who comes back rich from Anerica (Real Acadenia Espafiola,2001)



In this context, w hy are you British editors not aw are of this? What w ould be
their reaction to a map w ithout the Frst World, as the online magazine Third

World Traveller pictures 242

Third World Traveller Map

Would you be aw are of this non-Western map of the World? So w hy are you
not aw are about this English language “defect’? Is it possible to find flaw s in
the English language? Yes, according to George Orw éll, in his farmous essay

Pdlitics and the English Language, he says: “Qur civilzation is decadent and

our language -- so the argument runs -- must inevitably share in the general

collapse”. 3

He agrees that the English language is alive and can change, but chalenges
the bad English lies and the “half-conscious belief that language is a natural
grow th and not an instrument w hich w e shape for our ow n purposes”. But he
is not fatalist:

It is clear that the decline of alanguage must ultmately have political and
economic causes: it is not due simply to the bad influence of this or that
individual writer. But an effect can become a cause, reinforcing the
original cause and producing the same effect in an intensified form, and
so0 on indefinitely... the paint is that the process is reversible.>*

Whatis worryingis the lack of nitiative fromthe creators of the language to
give an adective to the yankees. If you continue w ith this accepted nock you

are misleading your w orldw ide audiences. Also you w ill be grouping the US
(as ina carnival), like Tony Blair does w ith the Iragi occupation.

Silently inyour new srooms you accept lazy sterectypes and boastful
Mexicans, an easy place to find mushrooms and peyote, the image of
bearded revolutionaries and bloodthirsty dictators, the eteral curse of non-
democratic countries, the unsafe economic grow th, and the Catholic passive
rr‘ass.345

342 Thid World Travelleris an online nmagazine that ofers an alternative view to the corporate media
about the state ofdenocracy in America.

343 Orwell, 1947.

** Ibid

345 Vior, 2002, p. 198.
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You use many words to talk about the United States: Unhcle Sam, the w orld’s
only superpow er, or the biggest economy in the w orld, and so on. But there
are some ideas Spanish speaking countries use to describe “their Amrerica”:
gringos, yankee, gabachos and gueros (blondes), or even inside their country
Mexicans call them bolillos —sorre sort of abred roll, becauseit is w hite.

Perhaps, among the official name of the country w e can guess nore options:
The Uhited States of North America or Uhited States of Middle North America.
Follow ing this patterns it w ould me much easier to “invent” a w ord:
Northamericans.

Moreover, you can dig to find the roots and modify headlines: “Their America
bids a final farew ell to a president,”®*¢ or “Syngenta moves GMresearch to
(their) America,”®’ or “(their) Arrerica is dumb and Bush is a liar.***You have
many options. For the moment:

God save the old Colombia! kB

346 Buncombe, 2004, pp. 34-35.

347 Milner, 2004.
348 The Mirror, 2004, p. 11.
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APPENDIX 3

US and UK news for Mexico:
regulation differences

Poor Mexico, so far from God and so near to the Lhited States!
Porfirio Diaz, President of México, 1910

Anong the first voices to unmask to the w orld the intemational importance of
modem Mexico inthe 70s w as Alan Riding, a Braziian-Briton w ho covered
Mexico for 13 years fromthe beginning of that decade until 1984 w orking as a

correspondent for the Economist, Financia Times and the New York
Times.3*® According to him “Mexico has gone surprisingly unstudied.”*°

During the 70s, nost foreign media covering Mexico w ere fromthe United
States and Spain. But not many Britons, in fact Riding is notable anong
today’s foreign correspondents for his coverage of the “drty war’ inthe 70s
and 80s. During that time paramiitary bands supported by president
Echeverria descended on student protesters w ith guns, clubs and chains on
June 10 1971 in Mexico (ity, as part of the systematic government brutality
against dissidents.>®! The protests became a massacre, know n as the
“Halconazo”.

Riding w rote in August 20, 1978 in the New's York Times:

Mounting campaign of demonstrations in favour of annesty and release
of 350 'disgopeared persons in Mexico is expectedto culminate... to
cover many youths who joined guerrilla groups and carried out
kidnappings and bank robberies in early '70s... Fate of disappeared
persons, said to be held in clandestine jails and military garrisons is not
clear. Some disappeared persons who have been brought fo trial have
complained of torture.®?

The Guardiandefined him as one of Britain's best foreign correspondents but
he is @most unknow n in Britain, “he belongs to the old - and best - schoadl of
foreign reporting.” °2 After him, other media has sent many reporters fromthe
80s and 90s specially to cover financial new s.

Riding's figure represents an example of the versatile relation betw een the
United Kingdom and Uhited States media covering Mexico. They share not
just alanguage, but many biased new s.

The rulers of the wires

349 New York Times, Mar 29 2004.

350 Binancial Times,July 18 1987,p. 14.

351 Financial Times,July 26 2004,p. 3.

352 New York Times, August 20 1978, p.124.
333 Guardian, August 28 1987,
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Media corrpanies like Reuters, AP or CNN dominate the international new s

flow in Mexico and Latin Arrerica. Since the end of the last century and the
beginning of the 19", the US and the UK have come to control the
communications haraw are. According to the media researcher Thussu, by the
late nineteenth century they “ow ned nearly 75 per cent of the w orld cables.”***

Until 2004 this situation has not changed w ith the advent of radioand TV, as
the new media of the 20" century, the latter the most influential media in the
w orld. Doris Graber an expert in North American media explains in the book
EEEEEEEEEEEEE  Mass Media and Pdlitics in the USthat the contrd of
satelltes is part of the problem. “Developed nations
ow nnearly 90% of the broadcast spectrumand the
V\[l | H I ﬂ N IIW bulk of satellite faciliies.”**® Developing nations w ant

to change this to divide the spectrumequaly among
=NHGHBORS = netons

But the US and Western countries have strongly
@ & Sarmat & ¢ ¢ resisted their atlempts, deeming them infringements
Mexicans oftheright to a free press. .. believing that countries
with current capability to use advanced
telecommunications facilities should control these

facilities >°

The US covers countries w ith the nost significant diplomatic contacts.
According to Graber, in recent years, that has usually meant Britain, France,
West Germany, ltaly and Russia in Europe; Israel and Egypt in the Midde
East; and recently China and Japan in Far East.

Our Americais covered lightly apart from Canada and Mexico, exceptw hen
they become concerned production and export of ilicit drugs, civil strkes, or
international issues,®’” and recently security topics related to military aid and
terrorism, especialy in Colonbia and Peru.

Inthe same w ay Britain and France have representation in their former
colonies in Africa, Asia and the Carbbean islands, regions w here North
Arrerican reporters tend to be especially sparse.®®

How do they cover the stories?

Most media enphasize established w hite mddle-class groups and values,

w hile neglecting interest in mnorities. This w as one of the concems that many
scholars, especidly Latin Americans, complained about during the 70s and
80s w ith UNESCO.***

354 Thussu, 2000, p. 18.

355 Graber, 2002, p. 347.

356 Graber, 2002, pp.372-373.
357 Ibid., p. 358.

358 mpid, p. 350.

359 Graber, 2002, pp.94-95.



Foreign new s is selected primarily for audience appeal rather than pdlitical
significance, as Graber exphin:

Stories from areas that are familiar because of ample prior stories or
because they are common travel destinations are more likely to be
published than stories from more remote parts of the vorld®*°

Such biases make it very difficult to change the images of culturaly distant
countries among North American audiences, despite the 2,000-mile frontier
w ith Mexico. Additionally conrplexity in foreign new s becomes a major enemy
and avoidance or oversinplification the defensive strategy, Graber states.

As this happens, audiences don't understand the rationale for major foreign
palicies such as support of the North Anerican Free Trade Agreement
(NAFTA) w ith Canada and Mexico, the limitation of humantitarian aid or

miitary interventions 3’

For instance, during the kaqw ar in 2003 other Westerm companies and local
agencies covered stories about the self-censorship in North American media

related to violent pictures of ther troops, especially dead soldiers.

Involving language, new s and companies

Western intemational agencies such as British Reuters and French Havas --
w hich latter became Agence France Press-- w ere established in the last half
of the 18" century, and they rapidly came to dominate the w orld’s commercial
markets. New spapers started their new s bureaus in major capitals in Western
Europe: London, Paris, Bonn and Rome 26

But until the first half of the 20" century the Associated Press (AP) fromthe
United States expanded intemationally subsidised by their government, and
expanding political changes in Europe w ithin the w eakening of the old
enpires.** How ever, w ith AFPand Reuters, AP completed the ‘carte!’ to

contra the so-caled international flow of new s.%*

After World War |, the w eakened British Errpire and the abundance of the US
media forced Reuters to share their new s. Both companies signed in 1942 --
during w ar time-- the first new s agreement, effectively creating another ‘cartel
for information control.%¢°

Mostly North American nedia like APand United Press Internationa have
been criticized for new s manipulation and providing Western view s to the
world 3¢

2 1bid, p. 358.

361 Ihid, p. 370.

362 Graber, 2002, pp.94-95.

363 Thussu, 2000, p. 21.

364 Gudykunst, 2002, p. 5.

365 Thussu, 2000, p. 2.

366 Scholars like Noam Chomsky and Edward Hemmn say that “without theirdomesticbase, the AP
and UPI could not operateas international agencies. With it they most beNoith Anerican
organizations subject to North American pressureand requirements.” (Chomsky-Herman, 1996, p.2).
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Sharing more thannew s

New s corrpanies compete fiercely, and most events inthe w orld are now
cadlected by five major wire services: AP, Reuters, AFP, TARTSS and
Xinhua. But Reuters and APare the only tw 0 heavy-w eights.

Most of themmix and match footage from various sources, and expand their
content nminute by minute. Foreign new s from US agencies are supplemented
through new s from Reuters and AFP;*¥ also agencies use the benefits of the
internationalization of netw orks through of new s-sharing partnerships w ith
foreign broadcasters.

APis by far the largest, in the year 2000 it maintained 95 international
bureaus and 146 in the US,*® w hich means 56 more than Reters, the
strongest historical competitor. They also defied the British Reuters by

expanding US financial new s services w ith Bloorrberg.®°

But according to professor Jeremy Tunstall APis not the biggest in producing
and selling content North Arrerica. He states that since the 1990s North

Armerican netw orks have been overtaken by European media.

Tradtionally, UPI vas the strongest news agency in Latin America,
followed by AP and AFP. Now, in Latin America, a lone AP competes not
only against AFP, but also against a rejuvenated Reuters... Meanwhile,
EFE the Spanish agercy, is having some success in its attempt to
become the leading news agency in the Spanish and Portuguese-
speaking vorld®”°

APknow s this. Thatis w hy they have launched AP International n March
2004, a service that will cover text, photo and video services. “Doing so, it
ains fo take on its last remaining global rival; new s and information giant
Reuters.®"' The new branch w ill be based in London the “new s capital of the
world’.

TV:the most influential media

In TV matters CNN International became a classic nodel of a global new s
institution since the 1990s. The tw enty-four-hour CABLE NEWS Netw orkin
different anguages, especialy in non-English markets, grew. rapidy and
reflected ‘greater needs for local new s in local languages.*"2

In 1997 they created CNNen Espanol*’® and became a major player inthe
international new s game w ith new s in multiple languages 3 In recent years

367 Graber, 2000, p. 350.
368 Graber, 2000, p. 350.
39 Ibid, p. 392.

370 Tunstall, 1992.

371 Townsend, 2004.
WzVolkrmr 1999.

373 Thussu, 2000, p. 157.
374 Graber, 2000.



similar ideas w ere established later by BBC World Service and Deutsche
Welle in Berlin.

According to Tunstal the BBC attracts nore attention simply becauseit is
partly “state-ow ned and, ontop of that, has a good reputation. What it se;gs S
very often, but unjustifiably, taken to be the view of the UK government.”¥"®

They are not the pawns of an authoritarian govemnment, nor are they
controlled by ex-advertising executives (@ common US pattern), nor are
they political party appointees involved in programme management (as
in France, Germany and fkaly).3”¢

In fact the British international media has upset more regimes than the North
Anerican, he explains. Some examples are the BBC World Service in Saudi
Arabia and China. “ONN's generd style of reporting is much less lkely than

the BBC's to upset sensitive regimes”, Tunstall adds.>”

Specificaly he explains that British TV has alw ays had a much w ider range of
genres than the US netw orks. For exanple, CNN devates far kess time to

analysis and documentaries than the BBC.%"®

UKand US regulation differences

The presence of British media w orldw ide is regarded as nore credible and
influential than North American media. How ever inthe last 30 years of the 20"
century, medi of allkinds in the UK seemed more to be under the control of a
few large international corporations, headed by brusque individualists and
outsize personalties such as media moguls Rupert Murdoch, Robert Maxw ell
or Conrad Black.%®

Televisionin Britain is another important pearl for the international flow of
new s. The nostimportant channels BBC, Sky New s and TN, have an
international profie.®®

How ever, the experience w ith the BBC, even w ith the recent debate about the
Hutton Enquiry, Greg Dyke and Tony Blair, show s that meda can keep
programming reasonably free from direct paiitical interference ®' Rubic-
service broadcasters in Britain set an international standard for apparently
impartial, authoritative, and accurate reporting.®?

They have a highly specialized profie, because the agenda set by themis
follow ed to a certain extent by other media to the LK and around the w orid.

375 Tunstall, 1993.

::Ibid
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379 Seymour-Ure, 1997, p.118.
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Their influence is large said BBC World presenter Jake Lynch 3 These
media are regulated in the public interest, he says. There are specifications
about the contents of the stories:

1. There are more than tw o sides.

2. No significant perspective should go unreported or
unrepresented.

3. Al view s should be reflected.

Lynch explains that these are safeguards for the audience against bias,
manipulation and favouriism and w hich means support transparency,
balance and fairness. This is enjoyed by people around the w orld because of
the regulatory framew ork that offers “perhaps the most inportant single publc
interest regulator intervention in global media markets”.

For instance, a BBCreporter in Baghdad will be used in the BBC dorrestic
service, but aso BBC World, and of course everything goes to their w ebsite in
50 languages.®®* But unfortunately, Lynch adds, some of these perspectives
are not reflected or represented: the regulatory framew ork doesn't aw ays

w ork, and especially tends to be around those officialissues in the UK and in
Washington. The raqw ar is an exampke:

Most of the stories were not focused on ail as the main problem but
about Wegpons of Mass Destruction. Tony Bair didh’t want to discuss
what will haopen to Irag’s oil. There is anagenda, because the habits of
the BBC and some of the other news organizations is to base the news
agenda fairly closed on the words of authorities figures, or authority
sources.

Hence, if stories tend to be around official issues, then the lack of coverage
for Mexico and Latin America is part of the short term interests of the British
govemment in those countries.

The nature of the influence of new s organizations w illbe in accord w ith the
preoccupations of official sources in London, he said. “Despite w hat w e might
think about the media and its freedomthe media tracks pretty closely the
preoccupation of officialdont. %

The differences with US

383 Forinstance he said that at Sky News theheadlines are availablein around 80 countries,and ITN
has a separate international programwhich in the US available in around 50 centres throughout the
United States (Lynch, 2004),

** Ibid

385 A brieflook at theInternet service ofthe United KingdomParlianent shows that typing in the

search engine theword ‘ Vicente Fox the Mexican president, seven results were displayed and related
todifferent topics, like the cavers issue, Latin Anerica, globalization, and change of governnent in
2000. Typing SaddamHussein, 1000 results weredisplayed; George Bush, 898 results; Osama Bin
Laden,850; and Jacques Chirac, 83.(Padiament Publications, 2004)



In March 29 of 1980, w hen H Salvador w as suffering a civil w ar, The New
York Times carried a Reuter's dispatch noting the resignation of three high
Savadoran officials, w ho “resigned last night in protest against the junta’s
inability to halt violence by leftist and right forces”. The preceding day an AP
dispatch reported the same resignations, but w ithout any explanations of the
reasons for this. =

There is the fear of undue concentration of influence inthe US because afew
giant organizations control the nation's media, says Graber. “Cutright
govemment ow nership and control of the media has been cornrparatively
limited.”387

The national govemment owns and operates vast overseas rado and
television enterprises. At home it partially controls afar-flung system of
public television and radio broadcasting.38

The ethos of objectivity of US media became errboded in court ruings and
Federal Comrmunications Cormmission (FCC) regulations surrounding the
1949 Faimess Doctrine’. Each broadcaster w as required to maintain
standards of fairness and balance by affording “reasonable opportunity for
discussion of corflicting view s on issues of public importance.”*®

But the Reagan administration repeaed the ‘Faimess Doctrine’in 1987 in a
frenzy of deregulation and created a big debate in North American and
European media. Nevertheless, this specific action did not produce a
fundamental questioning of the ethos in regulatory thinking.>*°€B

386 Chomsky, 1996, p. 51.

337 Graber, 2000, pp.35-36.
388 Graber, 2000, p. 55.
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APPENDIX 4

Foreign news structure in the UK

Latin America has long been largely unreported in Britain, since the 1930s the
great majorities of British staff correspondents have been based firstin
Europesge}nd thenin the US, says Jeremy Tunstall in his book Newspaper
Power =",

For British quality dailes in London having ateam of staff of foreign
correspondents means being a prestige media. In the last 40 years foreign
correspondents amost disappeared in Tabbids, and they increased in
broadsheets, but generally foreign new s decreased, with a little up rise after
September 11 2001.

By contrast, since 1965 popular new spapers have largely given up
enployment staff correspondents permanently stationed on foreign cities.

Foreign coverage changes w ith the international scene and at any time British
media generally selects one or tw o ‘top trouble spots’, w hich come fromthe

w orld corflicts in tw o forms:3%? Recognized by the w hole w orld and especially
significant for Britain.

Most popular foreign new spapers in Britain®*?

Newspaper Decade
Times 1785-1950
Daily Telegraoh 1960
Financial Times 1970-2000

According to Tunstal the foreign new s of the British, lke its definition of

history, reflects its prejudices and sentiments, “because itignores the events
and places we w antto £g4rget and it emphasizes the events, places andfaces

they prefer and admre”.

This attitude is explained by US reporter Mort Rosenblumin 1977. He states
that broadcasters do not have much air time, so editors feel that the nost
selectw hat their audiences w ant, or they will lose the readers and view ers®®.

Most of journdists w ould agree that in the 60s the senior foreign
correspondents covered more numerous exiting stories in more different

391 Tunstall, 1997, p.341.

393 Ibid, p. 340.

394 Tunstall,1997, p. 341.p. 342.
395 Rosenblum, Jul. 77.
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places than did any other generation.*®* Narres like Frank Povertson, Godfrey
Hudson or Stephen Barber are among the nost recognized ones.®”

In 1975 nost of British new spapers had financial problems in Fleet Street,
w ith low advertiserrent and rising paper prices and many staff had to pack
their luggage.

U market national daily papers: deployment of
staff foreign correspondents and stringers, early 1990s°%®

Region Staff Stringers Full-time
correspondents equivalent
W estem Europe 5 23 10.7
Eastern Europe 2 7 4.1
Asia 2 17 6.6
North America 4 5 5.3
Middle East 2 9 4.6
Afiica 1 10 34
Latin Anerica -- 14 32
Australasia 1 5 1.9
Total 17 90 40

So, if foreign new s in Britain are shrinking, w hy is London’s status as new s
centre increasing?

Tunstal explains that foreign new s had acaquired an increasingly financial
flavour w ith the expansion Reuters, the Economist and the Financial Times.
Historically he defines the Financial Times as the new Britain's foreign new s
prestige leading paper, over (old) Times.

According to Jake Lynch, BBC World reporter and advocate of ‘peace
journalismi, in the 80s, most of British broadsheets might have had staff
correspondents in allthe old European capitals, like Vienna, Prague, and
might have had Africa correspondents. “Now they are not, they will probably
rely onnew s agencies”, Lynch said.

Butthere is a large increase of number of corresporderts in US, where
20 years ago they might have one in Washington, now they probably
have two or there, New York, Los Angels, and maybe Florida®.

Lynch explains that especialy inthe last ten years, the change on the on the
disposition of foreign new s, might be related to technology, especially in
pictures for print and for broadcasting.

;gj Tunstall, 1997, p. 342.
Ibid, p. 343.

%% Ibid, p. 347.
399 Lynch, Cardiff, 25 May 2004.
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That is w hy television’s foreign new s inpact has steadily increased during the
decades, as Tunstall adds:

Foreign circulation of quality new spapers 2004*®

Independent Times 5%
8%
Guardian
10% . :
_ Financial

Daily Times 64%

Telegraph
10%

Its colour pictures and its speed give television the ability to dramatize
one or o stories per evening and to demand that ‘something must be
done’ about the current crisis, coup, earthquake, famine or civil war.*”'

The 90s w as the best decade for foreign correspondents. In 1996 the five
quality papers had betw een them around 100 staff correspondents, 30 nore
that 1965.%°

Tunstall described the structure of a London foreign desk:

1.-Staff correspondents and stringers.

2.-Desk personnel w ho run the foreign new s operation.

3.-Attached to the desk to dplomatic correspondents w ho cover the circuit of
London.

4.-Foreign sub-editors.

British foreign correspondents

Most of British foreign desks of quality papers w ould have an international
new s, or w orld new s section. The Tabloids w ould not have staff
correspondents, just foreign editors.

Tunstall calculates that foreign deskw ith seventeen staff correspondents

w ould be employing forty staff journalists in total, plus part-time stringers. The
up market daly new spaper may devote the equivalent of three ful pages
(without advertising to foreign new s). hcluding front page foreign stories and
other sections they may carry up to six full pages.

The Finarcia Timesis an exception and has a higher nurrber of pages.®®
Since the 70s and urtil 2004 they lead foreign new spaper sells. The nost
recent figure by ABCshow s around 64% their circulation outside the UK. The
other broadsheets papers follow the same patternw ith around 10% of their
saes outside the Queen Hizabeth reign. £B

#00A ydit Bureau of Circulations, from28-Jun2004 to 01-Aug-2004.
401 Tunstall, 1997, p. 339.

*0% bid., p.341.

403 Tunstall, 1997, p.340.
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APPENDIX 5

1967: Reuters’ first dispatch about Mexico

Apparently Reuters sent the first dispatch about Mexico on the 18" of August
1867, and it w as understandably a story related to Europe. They covered the
execdution of the former Emperor Maximian of Austria, by Fresident Benito
Juarez, considered a national hero.* How ever it is not clear i this story w as
the first dispatch. According to John Entw isle, Reuters Group Archivist,
“Whether the latter w as the first Reuters dispatch about Mexico |cannot
accurately say.”°

Reuters, as nost of British companies has aw ays had prablems penetrating
the Latin American Spanish markets. Before 1874 w hen the completed the
cable linking Europe to Brazil, they relied onthe French agency, Havas, to
distribute its services in Latin Arrerica.

“Before this time, probably made use of agents and other contacts to forw ard
new s fromthe continent - the first new s telegramfrom South Arrerican
(Brazi) is dated 1858’ Entw isle explained.

In 1920s, w hen the agency w as part of the British government, the Foreign
Officew as keento establishitself in Latin America,**® and the 30s they
started distributing new s in South America through a service centredin
Argenting, already invaded by North Amrerican agencies. But after three
years they had great loses and w ithdrew .7

Germany and England in Latin Am erica

In 1940, Before Word War Il, French Havas fellin Argentina as the
Germans invaded France “and Reuters w as able to make any lasting impact
onthe new s situation in Latn Anmerica”, added Entw isle.

The Company w as asked by the British Government to take over the existing
Havas operation in Latin America, to break it up and prevent its use by
Germany.

“Reuters, subsidised by the British Governnert, took over the Havas agents
and staff of the larger offices in Sao Paulo, Rio de Janeiro, Buenos Ares,
Santiago de Chile and Montevideo, together w ith the smaller operations in La
Paz and Lima”, he added.

404 Maximilian headed an Imperial Monarchy by Napoleon III, Emperor ofFrance and a group of
Mexican conservatives who deserted him
405 Entwisle, 2004.
jijead, 1992, p. 248.
Ibid
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In Mexico, the new s agency ANTA, based in Mexico Gty, had previously
distributed Havas's services and a similar arrangerment w as made w ith regard
to Reuters services.

In Argentina, they established another office that w as fairly successful until
1958 w hen, under pressure of conpetition fromthe AFP, Reuters w as forced
tow itrlodsraw its General New s Service (then only transmitted in Argentina and
Chile).

According to Entw iske in 1964 the Company decided to change the strategy
and in 1964 they revived the genera-new s service in English and Spanish
and by 1968 they had around 30 journdists w orking “in Argentina, Bdlivia,

Brazil, Chile, Reru, Uruguay and Venezuela. Coumbia and Mexicow ere
addedin 1968".

Then they launched a new s agency in 1970 caled Agencia Latincamericana
de Informacion (Latin) as a cooperative w ith new spaper shareholders from
seven countries. But again four years later they made heavy losses in 1974.

Now , Reuters has around 20 years experience in Mexico and is the biggest
new s agency in Mexico w ith around 25 staff and nine British correspondents.
It s also the second largest office in Latin America, after Brazil.

The office w orks in Spanish and English and divides information intw o areas:

1.-English language correspondents to tell the Mexico story to an intermational
audience in English.

2.-Spanish language correspondents that tell the Mexico story to an
international audience in Spanish, and supply localnew s to alocal audience,
primarily local: the Mexican markets *° €8

408 Read, 1992, p. 249.
409 Munria, 2004.
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APPENDIX 6

BBC in Latin America

The BBC started broadcasting in Spanish to Latin America and Spain since
March 1938.4% The service took place just before Second World War,

particularly because of the good relationship from Germany w ith sonme Latin
Anerican countries. !

Particularly, the influence in Mexico w as notable in radio until 1996 w hen they
started aliances w ith Latin American media as a continuous effort to read
audiences for its Spanish and Portuguese service.*'2 Firstthey transmitted
new s w ith InfoRed, one of the nost popular private radio stations w ith a
potential audience of 23min Mexico City and 44 urban centres reaching about
250,000 people.*™

This w as the largest agreenent that the World Service had completed in Latin
Arrerica. According to the Financial Times, “this deal started as a BBC
stratggy to spread its audience fromits core short-w ave radio service and
TV.”

Radio in Mexico is pow erful, since the 1930s it spread successfully around
Mexico reaching high audiences in the 90s.*' In 2003 the new s programs
w ith the highest audiences w ere: Info-Red w ith 14% of the market, Radio
Formula 5%, and Formato 21 w th 4% .#'® Reople listen to radio (as
entertainment and new s source) for an average of four ours. Around 82%
w ould listen to rrusic, 36% to new s.*"”

In 2000 the BBC in Spanish signed a contract w ith prominent Mexican
journalistand TV presenter Rcardo Rocha. His program Detras de la Noticia
—Behind the News w ith ACIRradiow as one of the top three radio
conglomerates w ith listeners in 50 cities w ith around 150 stations. The BBC
supplied new s bulletins for intemational new s and other short programmes.

10 BBCMundo,2004.

! During WWII British diplomats even established in Mexico a searet propaganda plan supported by
Havas —the Fench agency, to switch public opinion against Gemmany, supported, diplomats,
cormporaions and local newspapers. Thou it was the British governments, this was not related to the
BBC (Riblo, 1983, pp. 112-126).
#12Before their incursion in to Mexico the servicereached 2mpeoplepotential audiencein Latin
Anerica and 1998 it raised this to 3.2m (Gapper, 1998, p. 8).
*13 Financial Times,March 231998, p. 8.
414 .

Ibid
415 Thenunber local and national AM, FM and short wave radio stations in 2003 were around 1,400
anong the biggest numberin the world (RivaPalacio, 2004, p. 52).
16 Riva Palacio,2004, p.52.
417 Ipid These radio stations will gather23%ofaound 18 nillion people, which is around Hur
million. Considering that 36 %ofpeoplelisten mainly to news programs, it will be like one nillion 400
thousand people, which is twice thecirailation ofnational newspapers altogether.

105



Since 2000 alkso, BBC Munao continued expanding signing agreenents w ith
around 50 Mexican radio stations.*'® They reported educative series and
themes of social and cultural interest.*'®

In2001 Rocha's programand BBC noved to IMER an educative public radio
station. And in 2003 Detras de la Noticia again moves to the second biggest
station in Mexico: Radio Forrmula, w ith around 100 radio stations inthe
country.

BBC and Mexican TV
Mexican society kes entertainment, because the tw 0 main companies have
the biggest audiences. Mbst of BBCpresence in agreements w ith cultural

chanrels especidly with aw arded broadcaster Canal 22and Canal 11, and
series w ith comnercial TV Azteca.

The nostimportant TV station in Mexico remains by far Tekevisa, the biggest
TV series producer inthe World and w ith 36% of the preferences®. The

18 BBC Monitoring World Media, September 29 2000.
419 .

Ibid.
:;? Riva Palacio,2004, p.52

Ibid.
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APPENDIX 7

The Independent covering Mexican floods

The extreme importance that the British media give to Mexican stories related
tothe US can be very biased, aimost as tabloids do. For instance, the
coverage of Mexico related 1o tragedies and disasters.

The 6" of August 2004 flash floods killed 31 people and destroyed part of
Piedras Negras, a Mexican city in the border of the state of Coahuila with
Eagle Pass, Texas. This w as the w orstincident ever in the regionin years.
The Independentjust covered the story in briefs with just around 100 w ords,
both stories with a US perspective.

April 6" 2004: Dozens w ere ako reported missing after heavy rain forced the
Escondido river torise 25 feet in 15 minutes, flooding hundreds of houses. US
Border Patrol helicopters heped in the rescue operation.*?

April 7t 2004: Rescue w orkers pulled three nore bodes fromruined homes
inthe north of the country yesterday, taking the death toll to 34.... The floods
sw ept through Peedras Negras, across the Rio Grande river fromTexas.#®

The story w as published because this city is in the border w ith the United
States, not because of the inportance for Mexico. In this city there w as no
folklore or pre-Hispanic w orld to conquest the imagination of British readers.

They also missed the point about the name of Escondido river along w ith
other ones, w hich flow s to Rio Grande, (because theriver that divides the
border is called Ho Bravo inthe Mexican side). The Times also published a
23w ord ridiculous brief. No other British paper got anything related. £

jji Independent, April 6 2004,p. 24.
Independent, April 7 2004,p. 24.
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APPENDIX 8

Extracts from January’s
the Financial Times article

The article w as published the 31 of January 2004 in the Financial Times as
the cover story of the FT Magazine for the w eekends.

1.-Financial irregularities

“Little Independent information is available. The foundation has not made
public its audited financia staterrents since 2001. It gave the Financia Times
partial statements for 2002. Statements for 2003 are not due until later this
year.”

“Some of the business of her foundation, including press relations, is handled
by her personal staff at Los Pincs, the presidential residence, and their
saaries are paid by taxpayer funds.”

“Infact, only 4.6mpesos (?7226,000) of the concerts proceeds of 72mpesos,
w ere donated that year to "those w ho need the most", according to the 2001
audited statenents.”

“In2002, only 3.2m pesos fromdrect contrbutions w ere distributed to other
charities, according to its report for the year 2002.”

“The exact anount isn't clear since the foundation w ould not make its financial
officers available to answ er questions about its audited financial statements.”

“With an accelerated fundraising machine that is asking for milions from
bilionaires and spare coins fromsupermarket shoppers, Vamos Mexico has
beconme one of the nost visible - and controversial - parts of the Fox
administration's promised ‘govemment of change’.”

“The foundation refuses to name the 93 individuals w ho donated an average
of Dolars 40,000 each in 2002.”

“Ms Fox said her goal in releasing the 2002 annual report, w as "to leave
completely clear the origin and destination of the funds w e raised".
Unfortunately, the poorly photocopied document w as a junble of erroneous
maths, misspellings (Sahagun w as spelled Sahun) and financial obfuscation,
such as failing to distinguish betw een cash and in-kind donations.”

2.-Presidential ambitions and the use of public funds

“Some of the business of her foundation, including press relations, is handled
by her personal staff at Los Pincs, the presidential residence, and their
saaries are paid by taxpayer funds. Criics say the foundation is a thinly
veiled vehicle for promoting her presidential anbitions.”
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“But none of these reforns has softened the grinding poverty that afflicts haf
the population.”

“Like other controversial first ladies - including Argentina's Eva Peron - Marta
Sahagunis despised by many inthe elite. They see her as an uneducated,
provincialw oman w hose arrbitions outpace her capabilities, w hich trades her
contral over the president's schedule.”

3.-Harassm ent and intimidation

“After the foundation had refused requests for interview s for months, the first
lady herself did eventualy accede. Iw as invited to the presidential cabin amid
the manicured gardens of Los Anos.”

“OK! But Iw ant you fo be very clear because the fundamental mission of
Vamos Mexico isn't about callecting millions of pesos. Thats not the
fundamental mission," she said slow ly, enunciating every w ord as if | dion't
understand Spanish very well.”

“One of her aides at Los Pinos phoned the FT's bureau chief in Mexico (w ho
happens to be my husband) to ask if | w as doing journalistic w ork or had
some other mission.”

“In Novenrber, the Latin America editor of the FTreceived a cal in London
from Baroness Patricia Raw lings, a Tory shadow minister for foreign affairs in
the House of Lords, to relay the first lady's fears that the story might be biased
and to ask about our plans to publish it. The first lady's personal secretary
then called the paper's Mexico office and the British Embassy to ask for the
contact information of the ow ner of the FT (w hichis a subsidary of the
publicly quoted Pearson group).”EB
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APPENDIX 9

Mexican financial news slump
and 80s tragedies

It w as another w orld, another story. With the Cold War still underw ay, Mexico
w as not a favourable market for British industries. The decade started with
President Miguel de la Madrid (1982-1988), follow ed by Carlos Salinas’
(1988-1994) iberal ideas and the “technocrat™®* leaders, presidents w ith
economic degrees from the Uhited States w ho tacked the era of the

economic crisis and sold the false idea of modernization.*®

Still, Mexico w as not a predominant country in the intemational media. The
70s ol boom started the so-called “false” economic miracle, said Ignacio

Catalan, director of H Universal online and experienced finance reporter.

The winds of extreme liceralismre-routed the smel of Latin gardens to
Europe, full of beautiful flow ers — bargains. Mexico should forget about old
Indian traditions and nationaism. “Globadlization and entrepreneurs” w ere
ready to administer countries like companies, dressing themup as energing
markets and denocracies.

The topics that made it to the foreign press w ere the ol boom, the 1985
earthquake, the economic crisis and the nationalisation of banks, the football
World Cup, and political scandals. The economic trauma, w ith poliical and
scocial disturbances, elevated the ‘country risk’ by analysts and rating
agencies.

It w as not until the consdlidation of the ol boomin the 80s that Mexico deserved
to be called an “emerging market’, despite the fact that the formal “birth asset’
class took place in the md-1970 under the auspices of the World Bank; It then
experienced rapid development in the 90s.%°

The worst paragraphs of the 80s

Most of the business stories published by the British press appeared in the
Financial Times and the Economist, w hile a few generalnew s stories w ere
carried by the Guardanandthe Times. The dramdtic first paragraphs of the
stories reflected the importance of Mexico to the Unites States.

“The Mexican peso fell in foreign exchange markets yesterday after the Bank of
Mexico announced that, for the time being, it w ould allow the currency to float
freely againstthe U.S. dollar. After a confused and erratic day in Mexico City the

424 Acoording to the New York Times, and entire generation in Mexico has been governed by Presidents
who had never won office before, and who were chosen by their predecessors. These Presidents, were
foreign-trained economists called technocrats. Ernesto Zedillo studied in Yale, Ph.D., '78; Carlos
Salinasin Harvard, Ph.D.,'"78 and Miguel dela Madrid in Harvard, naster's, '65. (The New York

Times, .11I1624, 1999)

425 Catalan,2004.
426 Blazquezet a, 2004, p. 297.
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peso w as closed at 37.75 to the dollar, conpared w ith its close on Wednesday
night of 26.75.7427
Financial Times, February 19, 1982

“President Jose Lopez Portillo yesterday ordered the nationalisation of Mexico's
private banking system and imposed total exchange contrals in a drastic bid to
halt currency speculation, w hich has left the country on the verge of
bankruptcy "2

Financial Times, Septerber 2, 1982

“Up to 1,000 people w ere feared dead last night and hundreds more injured in the
rubble of fallen buildings in Mexico Gty after an earthquake engulfed three
Mexican states and shook buildings as far aw ay as Texas.”*®

The Guardian, September 20, 1985

“England w ent out of the World Cup yesterday w hen Dego Maradona scored
tw ice to give Argentina a 2-1 victory in ther quarter-final tie in Mexico City.”*®
The Times, June 23, 1986LH

427

4pg Financial Times,February 19 1982,p38.

2 Ibid
429 Guardian, Septenber 20 1985.
430 Times, June 13 1986.
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APPENDIX 10

Infosel: The Mexican Bloomberg?

Financial coverage in Mexico w as not in Reuter's main interest, though they
w ere the leading financial agency in English. But they had to react after the
creation of Infosel, aleading Mexican economic real time new s company
launched in 1991 by Alejandro Junco, ow ner of B Norte new spaper.®’ Tw o
years later, Infosel controlled the Mexican financial and company new s
market.

“Infosel w as a new model of business new s, it w as the best moment to launch
a conpany”, said former Reuters editor Cecilia Cardenas. She analysed the
social and economical environment of Mexico: Rivatisation w as starting,

along w ith the taks about NAFTA, the divisions betw een capitalism and
sociaismw ere beyond the Times, the focus w as on the financia area,
guerrilas in Central Americaw ere not new s any more, and peace process

w ere starting.**?

Corporations required new information, and Infosel w as providing it. h 1992
the Financial Times praised it saying itw as “the best source of financial and
private sector information... the w ire service gives real time prices on equity,
money and comnodity markets and market-related information on the
companies and politics as it becomes public.”**

A simiar situation occurred w hen the US financial service Bloombergw as
launched in North Anrerica. The ‘upstart business’ new s company w as
founded in 1981 andin less than 20 years established its business w orldw ide
and challenged Reuters’ historical supremacy.®*

Worldw ide, in 1984 Reuters felt that the availability of generalnew s on
screen, w hich w as reported and edited w ith the needs of economic-services
subsc4r3i§>ers in mind, gave the company’s non-media products a competitive
edge.

The North Arrerican corrpany and Infosel had three common nerits: they

W ere private, created innovative services, and signed meda alliances w ith
international new s agencies and financial services like AFP, AP and Dow
Jones.

4311 1993 Junco moves to Mexico City and launches Reforma Newspaper. Now he owns five
newspapers in Mexico with around 3.500 workers.

432 Cardenas, 2004.

33 Financial Times,Novenber 20 1992, p. 5.

434 Bartram 2003, pp.387-399.

435 Read, 1991, p. 400.

112



During the 1990s, Reuters’ management w as constantly talking about
creating a “Bloorrberg kiler”, but it never arrived.*® Bloonmbergis now an
international leading agency and in 2001 had 1,100 reporters and editors in
80 bureaux in 50 countries .*”

Reuters planned the same in Mexico. They had most of its correspondents in
Central Amrerica, covering guerrillas, coups and earthquakes, butin 1993 the
British agency decided to folow Infosel model and launched a more complete
Spanish financial new s service, leveraging on the previous small desk it had:
they succeeded. Reuters had many advantages w hen it came to the English
language and w orldw ide resources, but Infose still is the main actor in
Mexico, but not as relevant as it used to be.

In October 1999, Infosel w ith 70,000 subscribers, and signed a join venture
w ith Telefonica de Espana (now Terralycos Group),*® aninternet

pow erhouse w ith local presence throughout Latin Anerica.*** Now Infosel
Financiero is installed on the desk of around 4,000 professionals, and
research departments of Wall Street.*4°

The verdict: Reutersis a huge financial player in Mexico, Infosel is now in
w orld leagues with Terralycos, and most of Mexican financial services, as
well as banks are in the hands of global companies: bienvenido-w elcome £

436 Bartram 2003, p. 395.

437 1dem

438 Mandel-Canpbell, 1999, p.24.

iig Infosel, Mexico City)2004.
Ibid.
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