








Chapter 10
Transnational Forces, Technological
Developments, and the Role of the State in
the Mexican Audiovisual Sector

José Carlos Lozano

This chapter provides an overview of the transformations of Mexican media
culture in the last two decades and relates them to the radical changes in the
country’s economy, from a protectionist import-substitution model to a market-
driven, neoliberal one. It reviews the role of internal and external economic,
technological, and political forces in (a) the consolidation of national audiovisual
and telecommunication conglomerates; (b) the transnational dommnance of
Hollywood in the distribution, exhibition, and consumption of films; and (c) the
adoption of mixed and diverse media consumption patterns by national audiences.
The chapter concludes that the unique combination of transnational forces
affecting the national media culture and the still relevant power of the state to
hinder competition in some sectors, have made of Mexico one of the countries in
the world with a high concentration of audiovisual media and telecommunications.

As a developing country with striking contrasts in incorme, education, health
and political development among different social classes and regions of the
country, Mexico (112 million inhabitants and 14th largest economy in the world)
has experienced in the [ast two decades an exponential growth in the supply of
national and foreign audiovisual media contents and a slow but increasingly
significant introduction and unse of the intemet and other digital media. In
accordance with its uneven socio-economic development, the availability and
impact of these new media have reflected a digital divide: some sectors of society
(the youngest, highest educated, and better-off) have taken full advantage of the
diversity and potentialities of old and new communication technologies, while the
vast majority of the population {the middle and lower classes, the less educated,
and the oldest mhabitants) are still dependent on traditional mass media like open-
air television and radio for their information and entertainment.

According to Kroiz (2007), giobalization, mdividualization, cornmercialization,
and mediatization are the most relevant processes influencing democracy and
society, culture and politics in the long term (257). In this chapter, 1 provide an
overview of the changes of the Mexican media system and media culture in the last
20 years (19905 and 2000s) and discuss them m the context of the radical changes
in the country’s economy, the consolidation of nstional media conglomerates,





















